OHIO  S 


T  H  I  R  T  Y- S  E  C  O  N  D  YEAR 

The  Editor  &  Publisher 

and  The  Journalist 

Established  1884 — The  Oldest  Publishers’  and  Advertisers’  Journal  in  America — Established  1884. 


Vol.  48,  No.  11 


NEW  YORK,  AUGUST  21,  1915 


10  Cents  a  Copy 


C/) 

cr 

Ll! 

> 


^  I 

(T  'aJ 
CD  I- 
< 


1 


This  is  the  daughter  of  Mr.  and  Mrs.  Henry  K. 
Chicago — Marion  Bernice  Chicago,  the  sum  of  all  the 
young  women  readers  of  The  Chicago  Daily  News. 

But  Marion  Bernice  only  laughs. 

“I  read  The  Daily  News,  and  every¬ 
thing  is  advertised  there,  so  I  should 
worry.  Oh,  isn’t  it  the  dearest,  cunning- 
est  ring!” 

Nor  do  the  Chicago  merchants  worry. 
They  know  that  by  advertising  properly 
they  can  get  the  trade  of  Marion  and  her 
husband,  and  they  do.  They  use  more 
space  in  The  Chicago  Daily  News  six 
days  a  week  than  in  any  other  paper  in 
seven  days. 

Their’s  is  a  good  example  to  follow. 


The  reason  her  hand  is  so  promi¬ 
nently  displayed  is  that  young  Mr. 
Evanston  gave  her  a  million-dollar 
solitaire  ring  last  night,  and  she  can’t 
help  showing  it. 

The  wedding  is  next  month,  and 
Henry  K.  is  due  to  spend  some  money 
— $250,000  for  flowers  alone. 

Then  the  new  Mrs.  Evanston  will 
have  new  problems.  She  is  going  to  buy 
a  million  dollars’  worth  of  furniture,  to 
say  nothing  of  other  household  goods. 

Some  job! 
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The  Detroit  News  Tribune 

Largest  Sunday  Circulation  in  Michigan 
'  Special  Supremacy  in  the  Home  Field 

Net  Paid  Average  Circulation 

April  1915  .  .  123,332 

May  “  .  .  129,068 

June  “  .  .  131,056 

July  “  .  .  130,806 

28%  lead  in  city  carrier  circulation  over  only  competitor,  The 
Detroit  Free  Press. 

In  city  and  suburban  circulation  the  News  Tribune's  lead 
exceeds  19%. 

The  News  Tribune  is  the  only  Michigan  paper  issuing  roto¬ 
gravure  section. 


The  Detroit  News  is  THE  great  daily  paper  of  Michigan. 

Net  paid  daily  average  circulation  exceeds  1  70,000. 

More  city  and  suburban  circulation  than  all  other  Detroit  dailies  combined. 

More  copies  of  the  News  sold  daily  in  Detroit  than  the  number  of  English 
speaking  homes. 

45%  lead  in  advertising  over  nearest  competitor. 


New  York  Office 
I.  A.  Klein,  Mgr. 
Metropolitan  Tower. 


Chicago  Office 
John  Glass,  Mgr. 
Peoples  Gas  Bldg. 
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EXPOSITION  SHOULD  HAVE  SPENT 

A  MILLION  DOLLARS  IN  ADVERTISING 

Such  is  the  Belief  of  W.  R.  Hearst,  America’s  Largest  Newspaper  Pub¬ 
lisher — Says  Fair  Management’s  Attitude  is  Largely  Justified 
by  Financial  Results,  But  That  Much  Greater  Benefits 
Could  Have  Been  Secured  Through  Publicity 
— Mr.  Crothers  Gives  His  Views. 

[Two  telegrams,  one  from  W.  R.  Hearst,  and  the  other  from  R.  A.  Crothers, 
publisher  of  the  San  Francisco  Bulletin,  in  re  fly  to  our  inquiry  in  regard  to  the 
reported  failure  of  the  Panama-Pacihc  E position  because  of  the  neglect  of  the  man¬ 
agement  to  employ  newspaper  advertising  to  attract  the  public,  were  received  too 
late  for  last  week’s  issue  of  The  Editor  and  Publisher.  They  are  reproduced 
below  and  are  well  worth  reading,  as  they  are  the  views  of  two  Californians  who 
have  w'orked  early  and  late  to  promote  the  Exposition. 

“San  Simeon,  Cal.,  Aug.  14. 

“It  naturally  seems  to  us  newspaper  men  who  know  the  value  of 
advertising  that  any  very  good  thing  should  be  brought  forcibly  to  the 
attention  of  the  public  through  advertising.  In  California  something 
like  $50,000,000  have  been  spent  in  creating  the  most  beautiful  exposi¬ 
tion  that  the  world  has  ever  seen. 

“You  and  I  would  say  that  when  $50,000,000  had  been  spent  to  pro¬ 
duce  so  noble  and  beautiful  a  creation  at  least  $1,000,000  might  be  spent 
in  telling  the  public  how  noble  and  beautiful  this  creation  is. 

“The  management  of  the  Exposition,  however,  take  a  different  view. 
They  think  that  an  exposition  as  wonderful  and  beautiful  as  this  will  ad¬ 
vertise  itself.  This  view,  of  course,  assumes  that  the  publications  of  the 
country  will  have  sufficient  public  spirit  and  patriotism  to  tell  the  truth 
about  the  Exposition  even  though  they  may  not  be  paid  to  do  it. 

“It  seems  that  the  view  of  the  Exposition  management  is  largely 
justified  by  the  reason  the  Exposition  is  successful  financially. 

“Personally  I  think,  however,  it  would  have  been  more  successful, 
financially,  and  more  widely  beneficial  to  the  people  of  the  whole  country, 
if  $1,000,000  had  been  spent  in  intelligent  promotion. 

‘Tt  may  be  truthfully  said  that  a  good  thing  will  advertise  itself, 
but  it  may  be  said  with  equal  or  greater  truth  that  the  better  a  thing  is, 
the  more  it  should  be  brought  to  the  attention  of  the  public. 

“W.  R.  Hearst.^' 

“San  Francisco,  Aug.  13. 

“We  in  San  Francisco  can  see  no  justification  for  any  report  that 
publicity  work  on  the  San  Francisco  Fair  has  been  an  absolute  failure. 
It  seems  to  us  that  the  Exposition  has  been  well  advertised  all  over  the 
country  an  dthat  the  Eastern  and  Middle  Western  prass  has  been 
especially  generous  in  presenting  its  attractions  to  their  readers. 

“At  any  rate  the  results  have  been  most  gratifying.  The  city  is  full 
of  visitors.  The  hotels  are  crowded  (and,  by  the  way,  there  are  no  re¬ 
ports  of  overcharge  or  inadequate  accommodations),  and  the  grounds 
of  the  great  Fair  are  thronged  with  admiring  multitudes  every  day. 

“A  report  of  the  directors  of  the  Exposition  issued  today  shows  a 
total  net  profit  up  to  Aug.  9  of  $481,591.52,  which,  we  are  informed, 
is  an  especially  creditable  showing,  and,  in  fact,  surpasses  the  achieve¬ 
ment  of  any  previous  exposition. 

“The  attendance  has  passed  the  ten  million  mark,  and  the  daily 
average  attendance  is  from  fifty  to  ninety  thousand.  There  is  every 
indication  that  this  condition  will  continue  at  least  through  October, 
leaving  a  very  safe  margin  in  profit  and  attendance  to  average  up  the 
falling  off  which  may  come  in  November  and  December. 

“R.  A.  Crothers, 
“Publisher  Bulletin.” 

Los  Angeles,  Aug.  12. 

“I  am  not  prepared  to  criticize  the  San  Francisco  Fair  management 
relative  to  their  not  appropriating  money  for  paid  publicity  in  Eastern 
newspapers.  The  Fair,  as  I  understand  it,  has  been  a  great  success, 
under  all  circumstances,  and  the  Exposition  is  certainly  worth  a  trip 
around  the  world  to  see,  as  the  buildings  and  architecture  alone  are  a 
wonderful  sight.  The  exhibits  are  also  magnificent  and  instructive. 
Any  American  or  resident  of  any  portion  of  the  world  who  fails  to  see 
the  San  Francisco  Exposition  will  miss  the  treat  of  his  life. 

“Edwin  T.  Earl, 
“Proprietor  Tribune-Express.” 


HOME  AND  COUNTRY  IN  TROUBLE  WORLD’S  BIG  SENSATION 


$1,500,000  Corporation  Said  to  Be  Unable 
to  Pay  Judgment  of  $459 

A  sen!;ation  was  caused  in  Cincinnati, 
on  August  18,  when  suit  was  fded  in 
tlie  Supreme  Court  by  the  Farmers’ 
State  Bank,  of  Camden,  Ind.,  for  the 
appointment  of  a  receiver  for  tiie  Home 
and  Country  Publisliing  Company,  pub¬ 
lisher  of  the  Home  and  Country  Maga¬ 
zine. 

It  is  alleged  that  although  the  com¬ 
pany  is  capitalized  at  .$l,.)lH).(IOil  and 
nearly  all  of  the  cajiital  stock  has  been 
sold  to  women  investors  throughout  the 
United  States,  a  judgment  for  for 

the  services  of  girl  stenographers  and 
printers,  awarded  in  the  Municipal  Court 
of  this  city  in  July,  remains  unpaid  be¬ 
cause  no  leviable  property  possessed  by 
the  company  could  be  found  in  this  city. 

The  petition  asks  that  when  a  receiver 
is  appointed  he  be  authorized  to  collect 
unpaid  balances  on  the  stock.  The 
magazine  is  the  successor  of  a  magazine 
formerly  known  as  Men  and  Women,  in 
which  a  large  number  of  religious  insti¬ 
tutions  held  stock. 

D.  A.  Fraser,  manager  of  the  Phoenix 
Club,  of  that  city,  is  secretary  of  the 
company  and  F.  X.  Platt  is  president. 

COUPON  COMPANIES  FIGHT 

They  Seek  to  Prevent  the  Enforcement  of 
the  Law  Which  Taxes  Them. 

Another  Indiana  trading  stamp  com¬ 
pany  has  attacked  the  law  passed  by 
the  last  legislature  placing  a  license  ta.x 
of  .^LGOO  on  stores  issuing  the  stamps. 
The  suit,  which  seeks  to  prevent  en¬ 
forcement  of  the  act  is  the  third  of  its 
kind  to  be  tiled  in  the  fcsleral  court  in 
Indianapolis  since  the  law  became  opera¬ 
tive.  It  is  brought  by  the  Profit  Shar¬ 
ing  Company  of  Louisville,  Ky.,  against 
the  prosecuting  attorneys  in  Floyd  and 
Clark  coun'ties. 

Two  earlier  suits  filed  by  the  S.  &  H. 
Company,  of  New  Jersey,  and  the  Home 
Merchants  Stamp  Company,  of  Louis¬ 
ville,  resulted  in  the  issuance  of  a  re¬ 
straining  order  temporarily  preventing 
enforcement  of  the  law*  Because  of  this 
condition  the  defendants  in  the  present 
suit  and  Richard  Milburn,  as  attorney- 
general,  have  consented  to  a  restraining 
order  in  the  case.  The  order  would  sus¬ 
pend  enforcement  of  the  law  till  a  hear¬ 
ing  for  a  preliminary  injunction  may  be 
had  in  court. 

The  allegations  in  the  complaint  at¬ 
tack  the  trading  stamp  license  law  as 
unconstitutional  and  void.  Violation  of 
the  fourteenth  amendment  to  the  federal 
constitution  by  depriving  a  person  or 
firm  of  property  without  due  process  of 
law  is  charged  in  the  suit.  It  is  also 
alleged  the  law  contravenes  the  section 
of  the  federal  constitution  providing 
that  no  state  shall  pass  any  law  impair¬ 
ing  the  obligation  of  contracts.  Further 
it  is  alleged  that  the  law  violates  the 
bill  of  rights  of  the  state  constitution 
that  provides  for  equal  privileges  and 
immunities  to  all  citizens. 

Wants  Providence  Journal  Rebuked 

The  organization  calling  itself  the 
.4meriean  Independence  Union,  of  which 
Herman  Ridder  is  honorary  president, 
has  addressed  a  request  to  Secretary 
of  Commerce  Redfield,  asking  that  he 
administer  a  public  rebuke  to  the  Provi¬ 
dence  Journal  for  “a  daily  series  of  in¬ 
ventions”  accusing  the  German  Em¬ 
bassy  of  activities  against  the  U.  S. 


Uncovers  Evidence  Showing  the  Apparent 

Existence  of  An  Extensive  Conspiracy  to 

Aid  Germany's  Cause  in  tKe  War — Its 

Charges  Enumerated  -Prominent  Per¬ 
sons  Involved  —  Newspaper  Situation. 

The  New  York  World  startled  its  read¬ 
ers  and  the  country  generally  Sunday, 
August  IT),  by  sensational  disclosures  al¬ 
leging  the  e.vistencc  of  an  organized  con¬ 
spiracy  of  immense  proportions  among 
prominent  Germans  and  Germaa- Ameri¬ 
cans,  having  for  its  purpose  the  render¬ 
ing  of  such  aid  as  was  poasible  to  the 
military  forces  of  Germany,  and  the  doing 
of  such  harm  as  might  be,  to  the  foes  of 
Germany. 

These  allcgatiuus  following  upon  the 
statements  of  the  Providence  (R.  I.) 
Journal  that  German  influence  and  Ger¬ 
man  money  were  hack  of  the  recent  at¬ 
tempt  of  Gen.  Huerta  to  enter  Mexico 
and  re-establish  hiuutelf  there,  have  made 
a  profound  sensation. 

The  subject  of  German-.Vmerican  activ¬ 
ity  has  been  uppermost  in  many  men’s 
minds  of  late,  and  the  opinion  has  been 
expressed  that  tlie  various  fires  and 
strikes  in  plants  making  munitions  of 
war,  were  not  coincidences.  B’urther- 
more  curious  developments  connected 
with  the  operations  of  wireless  systems 
on  the  Atlantic  const  have  gone  far  to 
prepare  Americans  for  revelations  of 
some  sort. 

NEW  YORK  PRESS  AETEU  STKINMETZ. 

The  New  York  Press  also  has  been 
pounding  away  in  its  cam|)nign  against 
Dr.  Carl  B’rancis  Steinmetz,  an  electrical 
engineer,  who  has  been  suggested  for  ap¬ 
pointment  to  the  Naval  Advisory  Board 
of  which  Thomas  A.  Edison  is  to  be 
president. 

Nevertheless,  it  is  fair  to  say  that  the 
charges  made  by  the  World  arc  far 
more  grave  and  serious  than  anyone  had 
expectetl. 

Briefly  the  World  alleges  the  following: 

“That  the  leading  officers  of  the  Ger¬ 
man  Government  have  had  a  hand  in  the 
promotion  of  ventures,  directed  not  alone 
at  its  belligerent  enemies  with  whom  it 
is  at  war,  but  directed  in  some  instances 
against  the  laws  of  the  United  States  as 
well.”  In  this  connection  it  stales  that 
the  chief  actors  selected  to  perform  the 
duties  assigned  to  them  are: 

Count  Johann  viyn  BernstorfT,  the  Ger¬ 
man  Ambassador  at  Washington; 

Capt.  B’ranz  von  Papen,  the  Military 
Attache  of  the  Embassy ; 

Dr.  Heinrich  F.  Albert,  the  chief  finan¬ 
cial  agent  of  the  German  Government  in 
this  country ; 

Herr  Hugo  Schmidt,  Western  repre¬ 
sentative  of  the  Deutsches  Bank  of 
Berlin  ; 

Hugo  Schweitzer,  a  German-American 
chemist ; 

S.  Sulzberger,  a  banker  in  Frankfort, 
Germany : 

Herr  Waetzoldt,  trade  representative 
of  the  German  Government  in  this 
country ; 

Agents  of  the  German  Bureau  of  In¬ 
formation  (Secret  Service),  and  various 
other  agents  who  are  not  officially  identi¬ 
fied,  in  the  public  view,  with  the  German 
Government. 

The  financial  features  of  the  under¬ 
takings  of  Germany  in  this  country  are 
shown,  according  to  the  World,  to  have 
been  cared  for  by  the  Deutsches  Bank  of 
Berlin,  S.  Sulzberger  &  Sons  Company 
of  Frankfort,  Germany;  the  Guaranty 
Trust  Company  of  New  York.  Heinrich 
F.  Albert,  Hugo  Schmidt  and  Hngo 
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Schnt'iizer.  The  magnitude  of  some  of 
the  truQsactious  suggests  exiieuditure  of 
a  very  large  sum  of  money  every  week, 
one  estimate  based  ui>on  pretty  accurate 
knowledge  of  these  transactions  fixing 
the  figure  at  $2.<KK),<)00.  The  World  be¬ 
lieves  that  the  transfer  from  the  lmi)erinl 
Interior  Ifureaii  through  the  Deutsches 
Dank  to  the  ciaslit  of  the  (lerinan  Am¬ 
bassador  in  this  country  of  if  1,100,000. is 
manifestly  for  the  use  of  the  secret  serv¬ 
ice  maintained  by  it  here. 

Furthermore  the  World  maintains: 

That  The  Fatherland,  (ieorge  Sylves¬ 
ter  Viere<-k’s  pro-German  publication, 
had  been  financed  by  German  funds. 

That  one  of  the  German  agents  had 
had  an  option  ou  enough  shares  of  the 
•Vinerican  I’ress  Association  to  secure 
control  thereof  and  use  it  for  dissemi¬ 
nating  pro-German  news.  This  charge  is 
categorically  denied  by  Courtlandt  Smith, 
president  of  the  Association. 

That  German  agents  sought  to  obtain 
|K)ssession  of  the  Xew  York  Evening 
Mail,  prior  to  its  purchase  by  S.  S.  Mc¬ 
Clure. 

That  the  German  Government  now 
owns,  and  has  recently  expended  hundreds 
of  thousands  of  marks  upon,  a  large  plant 
for  the  manufacture  of  munitions  of  war 
which  are  to  be  transported  to  Germany 
with  the  co-operation  of  some  neutral 
country. 

KO.yKNTING  STRIKES. 

That  the  German  Government  through 
its  agents  is  conniving  with  disloyal  trade 
tiuion  leaders  to  foment  strikes  in  plants 
engaged  in  the  manufacture  of  war 
munitions. 

That  Dr.  Albert  had  a  plan  for  acquir¬ 
ing  the  Wright  airship  plant  at  Dayton, 
Ohio,  “with  the  assistance  of  one  of 
Wright's  intimate  confidential  men,”  to 
prevent  the  great  part  of  the  exportation 
of  flying  machines  from  the  United  States 
to  the  enemies  of  tJermany. 

'ITiat  Hugh  Schweitzer  secured  for  the 
<}ertnan  Government  the  transfer  to  him¬ 
self  of  a  contract  Is'tween  the  Ameriian 
Oil  and  Supply  Co.  of  Newark,  N.  .1., 
and  Thomas  A.  Edison  for  the  manufac¬ 
ture  and  ilelivery  by  the  latter  at  Gar¬ 
field,  X.  .1..  of  l.^l'J.tKMI  pounds  of  phenol 
<<-nrholic  a<-id )  at  an  aggregate  cost  of 
J1,4<>0.<nmi,  to  Ik*  delivered  in  daily  ship- 
nicnts  until  March.  l!Mtt. 

Thes<-  are  the  main  |>oints  in  the  in¬ 
dictment  which  the  World  brings  against 
the  German  propagandists,  and  in  siip- 
IM»rt  of  whi<h  it  a<lduces  many  letters 
l>oth  in  tlerman  and  in  Kngli.sh.  Not  the 
least  startling  revelation  of  these  letters 
is  the  statement  in  one  of  them  that  “The 
following  have  agreed  to  co-oiK*rate :  Sen¬ 
ator  Hitchcock.  Congressman  Ituchanan. 
William  Hayard  Hale  of  Xew  York,  and 
the  well-known  pulpit  orator.  Dr.  .\ke<l.'’ 

AN  KIUTOBIAL  VIEW. 

Editorially  the  World  says: 

“The  German  propaganda  .  in  the 
I'nited  States  has  lHH*onie  a  political  con- 
spira<'y  against  the  Government  atid  i*eo- 
ple  of  the  Unit<*<l  States.  DiK-uinents  in 
possi'ssion  of  the  World  clearly  prove 
that  there  is  no  other  word  for  it. 

“This  conspiracy  is  directeil  from  Iler- 
lin.  and  is  financed  hy  the  German  Gov¬ 
ernment.  It  has  Iteen  organized  with  all 
the  amazing  thoroughness  and  efficiency 
that  characterize  all  German  military 
activity,  and  it  is  ns  much  a  part  of  the 
tlerman  campaign  as  the  operations  of 
armies  in  the  field. 

“In  order  to  further  the  military  needs 
of  the  empire,  the  German  '"Jovernment 
is  .subsidizing  seilition  throughout  the 
United  States.  .\n  official  reptile  press 
has  been  trans|tlanted  in  American  soil 
to  incite  citizens  of  the  ITniteil  States 
against  their  government.  Xo  agency  of 
publicity  or  service  has  lavn  overlooke<l 
by  the  keen  intelligence  that  instigates 
Jhese  plots  against  the  American  Nation. 

■“We  know  of  no  way  by  which  this 
German  propaganda  can  he  reached  under 
the  laws  of  the  United  States.  But  the 
tlerman  Government  can  be  told,  and  told 
emphatically,  that  this  official  conspiracy 
against  the  peace  and  welfare  of  the 
United  States  must  stop,  and  stop  at 
once.  No  other  neutral  government  in 
the  world  would  permit  such  an  alien 
campaign  against  its  rights  and  its  lib¬ 
erties.  The  Government  of  the  United 
States  has  permittwl  it  long  enough." 


SAN  FRANCISCO  LETTER 


Newspapers  Are  Profiting  from  the  High 
Tide  of  Travel  to  Exposition — Special 
Day  Advertising  Helps  Out — News¬ 
paper  Prize  Winners  Visit  the  Pacific 
Coast  - -Plans  for  Big  Advertising  Day. 

(A'pc<-iu/  Correnpondence.) 

San  Fkanit.sco,  Aug.  12. — The  news- 
paiiers  are  getting  their  share  of  the  in¬ 
creased  amount  of  business  resulting  from 
the  high  tide  of  travel  to  the  Panama- 
Pacific  Exposition  in  this  city.  Officials 
of  the  railroads  that  are  handling  the  bulk 
of  the  passenger  traffic  say  that  August 
and  September  will  l>e  the  biggest  months, 
but  that  thousands  of  the  farmers  from  all 
over  the  country  will  arrive  in  October, 
after  their  harvests  are  over.  The  total 
attendaiue  at  the  Exposition  passed  the 
10,000,0(K)  mark  several  days  ago,  and 
there  is  no  diminution  in  the  throngs  of 
visitors  arriving  in  the  city  daily. 

A  good  deal  of  advertising  is  secured 
by  the  local  dailies  in  connection  with  spe¬ 
cial  days  at  the  Exposition.  For  in¬ 
stance,  on  Aug.  10  the  exhibitors  in  the 
Varieil  Industries  and  Manufactures  Pal¬ 
aces  held  a  siH-cial  celebration  all  day  and 
evening,  giving  away  prizes,  etc.  Many 
of  the  exhibitors  advertised  in  the  papers 
in  order  to  attract  more  attention  to  their 
goods.  The  attractions  at  the  concessions 
on  the  “Zone"  carry  more  or  less  adver¬ 
tising. 

yOU.NO  WOMEN  GUESTS. 

One  hundred  young  women  arrived  this 
week  to  do  the  Ex|K>sitioii,  having  (>arned 
their  trips  by  becomiug  the  successful 
contestants  in  a  series  of  newspaper  sub¬ 
scription  contests,  condm-ted  by  ten  news- 
pa|>ers  published  in  the  Xew  England 
States  and  in  t'anada.  E.  S.  Secund,  of 
the  Montreal  Daily  Mail,  is  in  charge  of 
the  party,  with  the  assistance  of  several 
cha|>erones.  The  papers  that  conducted 
the  contest  are.  The  Boston  Journal, 
Halifax  Chronicle,  .Manchester  (X.  II.) 
.Mirror,  l.awrence  (.Mass.)  Sun,  Montreal 
Mail,  Ixmdou  (Ont. )  .\dvertiser,  Detroit 
Times,  \VinuiiK*g  Telegram,  Calgary  Her¬ 
ald  and  Edmonton  Journal. 

The  Chicago  Examiner’s  special  Expo¬ 
sition  parly  reachc'd  this  city  on  Aug.  9. 
There  were  fifty  guests  of  the  Chicago 
newspaper  and  seventy-five  others  who 
were  invitetl  to  ac»-ompany  the  prize¬ 
winners  who  came  by  s|M*cial  train.  .Vfter 
s[>ending  five  days  in  the  cit.v.  the  tour- 
isti^  will  go  to  Ik>s  Angeles  and  then  visit 
the  Ex|Misition  at  San  Diego.  George  (). 
Singer  is  in  charge  of  the  party,  the 
inemliers  of  whh-h  hail  from  Chicago, 
Pittsburgh,  Indiana|H)lis  and  Cleveland. 

UUOOKI.YV  EAGI.E’s  party. 

A  party  of  IS.'i  )H‘rsons,  who  did  the 
Ex|)Ositions  as  guests  of  the  Brooklyn 
Eagle,  re<*eutly  left  California  for  the 
East.  A  number  of  newspaiter  men  were 
included  in  the  |iarty  and  the  Engle  was 
well  repre-sentisl  at  the  Fair. 

The  Pacific  Coast  Architect,  a  San 
Francis<-o  monthly  publication,  which  has 
attracted  attention  during  the  past  year 
by  its  rapid  growth  in  circulation  and  ad¬ 
vertising,  as  well  as  by  its  nrti.stic  illus¬ 
trations  and  advertising  cuts,  has  been 
changed  to  the  Architect,  owing  to  its 
present  national  circulation.  .T.  A.  Drum¬ 
mond  is  the  publisher  and  Clarence  P. 
Kane,  the  editor  of  this  live  technical 
journal.  The  policy  of  the  management 
is  to  get  out  the  liest  iiossible  pnis'r,  with 
large  cuts  of  the  finest  quality.  The  Pan¬ 
ama-Pacific  Ex|K>sition  was  featured  in  a 
st'ries  of  four  issues,  which  brought  in 
much  new  business.  It  is  being  demon¬ 
strated  that  a  Pacific  Coast  publication 
can  sell  as  well  throughout  the  country  as 
an  Eastern  pajier.  providing  it  is  properly 
gotten  out  and  has  good  business  man¬ 
agement. 

NEWSPAPER  MEN  AT  THE  FAIR. 
Among  the  editorial  representative® 
who  signed  the  register  in  the  Press 
Building  at  the  Panama-Pacific  Exiiosi- 
tion  during  the  week  were  the  following : 

Miss  Constance  Bross.  Indianapolis 
Star,  Indianapolis ;  G.  E.  'NVindegger. 
Globe-Democrat,  St.  Louis;  Edgar  IjB- 
l>erg,  Jjf’  Spectateur,  Hull.  Quebec ;  Robert 
I.e  Roy  Ripley.  Xew  York  Globe,  Xew 


York  ;  George  Wharton  James,  .National 
Magazine,  Boston,  Mass. ;  Craig  Pottin- 
ger.  Gazette,  1‘hoenix,  Ariz. ;  J.  II. 
Brewer.  Southern  M’oodman,  Louisville, 
Ky. ;  Morris  Jenkins,  Redondo  Breeze, 
Redondo,  Cal. ;  William  II.  Moore,  M’orld, 
Xew  York ;  Charles  Young,  Cincinnati 
News,  Cincinnati ;  A.  X.  Palmer,  .\meri- 
can  Penman,  Xew  York;  Joseph  Patter¬ 
son,  Uregouian,  Portland ;  Rutledge 
Smith,  secretary  Tennes.see  I’ress  Asso¬ 
ciation,  Nashville,  Tenn. ;  John  T.  Cush¬ 
ing,  St.  .\lbans  Messenger,  St.  Albans. 
Vt. :  E.  B.  Gibbons,  The  Pathfinder,  De¬ 
troit;  H.  T.  Dobbins,  Daily  News,  Lin¬ 
coln,  Xeb. 

Considerable  progress  is  being  made 
with  the  plans  for  Advertising  Day  at 
the  Panama-Pacific  Exposition.  The  di¬ 
rectors  of  the  .4dvertising  Association  of 
San  Francisco  held  two  important  con- 
ferenc'es  during  the  ■week.  F.  11.  Pierce, 
who  acted  as  an  envoy  from  the  manage¬ 
ment  of  the  Infants’  Shelter,  which  is  to 
be  a  beneficiary  of  the  affair,  was  name<l 
on  a  committee  to  perfect  plans  and  se¬ 
cure  joint  action  with  the  Exi>osition 
management.  Messrs.  Nelson,  Eberhard 
and  Harwood  of  the  Advertising  Associa¬ 
tion,  will  serve  on  the  same  committee. 

Warren  Manley,  of  the  San  Francisco 
Chamlier  of  Commerce,  addressed  the  .Vd 
Club  at  their  Wednesday  luncheon  on 
Aug.  11,  when  Advertising  Day  was  also 
discussed.  Manley’s  subject  was,  “Fac¬ 
tories:  Do  We  IVant  Them?  If  So,  Can 
Advertising  Get  Them?”  His  talk  was 
on  this  line:  “What  are  some  of  the  spe¬ 
cific  facts  a  live  San  Francisco  ad  man 
ought  to  file  away  under  the  topic  of  'In¬ 
dustries?’  ”  He  laid  some  very  enlight¬ 
ening  statistics  liefore  the  ad  men  in  re¬ 
sponse  to  questions  that  were  asked  by 
his  hearers. 

The  principal  changes  that  have  taken 
place  on  the  big  dailies  during  the  past 
few  months  have  been  in  the  staff  of  the 
San  Francisco  Chronicle.  George  Hamlin 
Fitch,  who  held  the  title  of  news  editor, 
left  for  Euroiie  some  time  ago,  to  secure 
literary  material.  Then  Robert  Hiestand. 
the  former  city  editor,  was  made  assist¬ 
ant  managing  editor.  William  H.  I.ev- 
ings,  who  had  been  assistant  city  editor 
during  the  past  year,  became  city  editor. 
E.  L.  Gruener  now  takes  the  post  of 
news  editor,  with  other  duties,  under  the 
changed  system  of  distributing  the  news. 
Kenneth  Adams  is  now  doing  politics  for 
the  Chronicle.  G.  R.  De  Vore. 


PAPER  FROM  COTTON  STALKS 


An  Important  Experiment  Is  Now  Being 
Tried  at  Clenwood,  Miss. 

What  is  said  to  be  thq  first  plant  in 
the  south  for  the  manufacture  of  pajier 
from  cotton  stalks  is  now  lieing  en*eted 
at  Greenwood.  Miss.,  on  the  Southern 
Railway  in  Mississippi,  a  subsidiary  of 
the  Mobile  &  Ohio  Railroad. 

Several  carloads  of  machinery  for  the 
plant,  which  is  a  branch  of  the  Economics 
Products  &  Power  Company  of  Philadel¬ 
phia.  Pa.,  has  arrived  at  Greenwood  and 
a  test  is  to  be  made  in  a  few  days. 

II.  L  Henderson,  industrial  agent  of 
the  Southern  Railway  system,  spent 
several  days  at  Greenwood  last  week, 
and  he  says  that  the  plant  will  utilize  a 
large  amount  of  cotton  stalks,  now 
burned  over  each  fall  or  plowed  under 
by  the  cotton  planters. 

James  M.  Dyson  is  president  of  the 
corporation,  and  his  associates  are 
Messrs.  M.  W.  Marsden,  William  D. 
Miller  and  .John  B.  Clothier.  They  are 
frequent  visitors  to  Mobile,  and  Mr. 
Dyson  expects  to  receive  a  portion  of 
their  supply  of  stalks  through  that  city. 


Shreveport’s  New  Daily 

The  Shrevejiort  .Vmerican,  a  strictly 
independent  afternoon  and  Sunday  morn¬ 
ing  newspaper,  will  makes  its  debut  about 
Oct.  1  in  Shreveport.  I^a.,  giving  the  news 
of  the  world,  including  sports,  markets 
and  complete  oil  news.  The  American 
will  be  an' up-to-date  newspaper  in  every 
respect.  T.  S.  Neal,  advertising  manager 
of  the  Shreveport  Journal,  will  be  busi¬ 
ness  manager  and  C.  E.  Palmer,  owner 
and  manager  of  the  Four  States  Press  of 
Texarkana,  will  lie  general  manager. 


ARTHUR  H.  BILLING  KILLED 


Member  of  the  New  York  World’s  Busi¬ 
ness  Staff  Killed  in  Auto  Crash 

Arthur  H.  Billing,  assistant  business 
manager  of  the  New  York  World,  died  on 
August  14,  at  Estes  Park,  near  Colorado 
Springs,  as  the  result  of  an  automobile 
accident  at  a  point  about  200  miles  from 
Colorado  Springs,  on  the  afternoon  of 
Thursday,  August  12. 

Mr.  Billing,  accompanied  by  Sylvester 
J.  E.  Rawling,  musical  critic  of  The  Xew 


ARTHUR  H.  RILLING. 


York  Evening  World,  and  J.  M.  Ferry, 
Jr.,  was  driving  his  car  on  the  main  road 
through  Estes  Park  when  two  cars  ap- 
proaclied,  traveling  rapidly.  The  fir.'t 
turneil  aside  just  in  time  to  let  Billings 
see  that  a  crash  with  the  second  was 
inevitable  if  he  kept  the  road. 

Without  an  instant’s  hesitation  Rill¬ 
ing  delilierately  turned  his  car  into  the 
ditch  at  the  roadside.  His  passengers 
were  flung  far.  But  Billing  was  caught 
under  the  steering  wheel  of  the  over¬ 
turned  car  and  five  ribs  were  broken,  one 
of  them  puncturing  his  lung.  Rawling 
sustained  bad  bruises,  but  is  ra|)idly  re¬ 
covering.  Ferry  was  not  injured. 

Mr.  Billing,  who  was  42  years  old,  was 
for  years  on  the  business  stalT  of  the 
X’ew  York  M’orld.  Mr.  Rawling  is  musi¬ 
cal  critic  of  the  Evening  World.  Both 
were  born  in  Cornwall,  England,  and  had 
been  lifelong  friends.  Mr.  Billing  was  a 
member  of  the  Manhattan  Club  and  the 
Aero  Cl;ib  of  America.  He  had  always 
taken  a  deep  interest  in  sports,  especially 
aeronautics,  yachting  and  motoring. 


Free  Press  Staff  Changes 

Harold  E.  Somerville,  '«ho  has  been 
night  editor  of  the  Burlington  (Ver.) 
Free  Press  since  January  1,  1014,  has  re¬ 
signed  his  position  and  is  succeeded  by 
Frank  L.  Freeman,  who  has  been  on  the 
local  staff  of  the  paper  for  the  last  year 
and  a  half.  Arthur  N.  Chamberlin,  who 
was  graduated  from  the  Burlington  High 
School  in  1010  and  from  Georgetown 
University  in  1014,  and  who  has  lieen 
connected  with  the  editorial  staff  of  The 
Bulletin  of  the  Pan-American  Union  in 
M’ashington,  The  Rainbow  of  Delta  Tau 
Delta,  a  fraternity  magazine  published 
in  New  York  City,  and  The  Editor  and 
Publisher  of  New  York  City,  has  joined 
the  local  staff  of  the  Free  Press. 


Some  one  has  estimated  that  $600,- 
000,000  is  spent  for  ne'wspaper  advertis¬ 
ing  in  the  United  States  every  year. 
This  is  40  per  cent,  of  all  money  spent 
for  publicity. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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493,000  Families  inThis  30  MOe  Zone 


There  are  2,328,000  people  or  493,000  families 
within  30  miles  of  Boston’s  City  Hall — 

They  live  in  340,000  dwellings  in  the  152  cities 
and  towns  in  this  district — 

The  property  they  own  is  valued  at  $3,360,- 
206,760.00 — They  have  on  deposit  in  Savings 
Banks,  Co-operative  Banks  and  Credit  Unions 
over  $710,645,000.00— 

In  Metropolitan  Bpston — designated  by  the 
inner  black  circle — there  are  over  1,423,429 
people  with  a  greater  per  capita  wealth  than 
that  of  Philadelphia,  Chicago  and  St.  Louis 
combined. 

This  gives  you  a  fair  idea  of  the  purchasing 
power  of  the  3,470,587  people  living  within  50 
miles  of  Boston’s  City  Hall — the  second  larg¬ 
est  population  centre  in  the  United  States. 

Are  these  people  asking  for  your  goods  by 
name?  Are  they  familiar  with  your  trade 


mark?  They  are  spending  millions  of  dollars 
daily  for  advertised  goods. 

Reach  out  now  for  your  share  of  this  business. 
Follow  the  example  of  advertisers  who  have 
found  that  the  Boston  Evening  American — 
net  paid  circulation  now  almost  400,000 — 
will  carry  a  sales  message  to  more  people  than 
all  the  other  Boston  Evening  papers  com¬ 
bined.  And  remember,  too,  that  the  Boston 
Sunday  American,  with  a  net  paid  circulation 
of  over  325,000,  has  a  20,000  lead  over  its  near¬ 
est  competitor. 

You  owe  it  to  yourself  and  your  trade-marked 
product  to  investigate  this  territory  thor¬ 
oughly. 

The  Boston  American  will  help  you  analyze 
this  market  before  you  place  a  line  of  adver¬ 
tising,  so  that  you  can  base  your  campaign  on. 
facts. 

A  request  for  information  will  not  obligate 
you  in  any  way. 


JIRik 


80-82  SUMMER  STREET,  BOSTON,  MASS. 

NEW  YORK  OFFICE  CHICAGO  OFFICE 

1789  Broadway.  504  Hearst  Building 
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Publishers  Enthusiastic  Over  the  Business  Outlook 


Reports  from  All  Over  the  Country  Indicate  a  Great  Improvement  in  Volume  of  Newspaper  Advertising — 
Many  Dailies  Show  Marked  Increase  in  Revenues  Over  1914 — Big  Crops  and  Busy  Factories 
Evidences  of  New  Prosperity — America  Fast  Becoming  the  Market 
Place  of  the  Vi  hole  ^  orld 


Every  business  man  in  the  United 
States  is  anxious  to  know  what  are  tlie 
clianees  for  a  general  improvement  in 
business  during  the  next  few  months. 
For  the  purpose  of  securing  tliis  valu¬ 
able  information  The  Editor  and  I'i  h- 
LI.SIIKK  wrote  to  a  large  number  of  rep¬ 
resentative  newsjiajier  men  asking  for 
their  opinions  on  the  subject.  Some  of 
the  replies  received  are  printed  l)elow. 
Others  will  be  reproduced  next  week. 

T.  B.  Spencer,  butiness  manager  New 
York  Sun. — “From  present  indications  I 
believe  that  this  fall  will  show  a  decided 
improvement  in  the  amount  of  advertising 
carried  by  newspapers.  Local  merchants 
are  expecting  a  good  fall  season,  and, 
without  doubt,  will  increase  their  adver¬ 
tising  expenditures.  General  advertisers 
are  gradually  coming  back  into  the  papers 
and  new  advertisers  are  being  created. 
I  anticipate  a  vast  improvement  in  the 
fall  season.” 

Edward  P.  Call,  butiness  manager  New 
York  Journal  of  Commerce. — “While  we 
have  not  seen  any  evidenc'e  of  extraordi¬ 
nary  activity,  we  consider  the  prosiiects 
for  advertising  this  coming  fall  and  win¬ 
ter  are  very  good  and  have  already  re¬ 
ceived  some  contracts  which  are  new  to 
us.  We  believe  the  year  1910  will  de¬ 
velop  considerable  new  business.” 

Emil  M.  Bcholz,  publisher  of  the  New 
York  Evening  Post. — “There  certainly 
is  a  marked  upward  trend  in  advertis¬ 
ing,  indicating  good  prospects  for  the 
fall.  We  feel  a  marked,  healthy  reac¬ 
tion.  July  last  was  the  best  July  we 
have  had  for  five  years,  and  indications 
point  to  a  good  August  with  substantial 
gains  in  our  net  advertising  receipts. 
The  voice  of  the  croaker  is  getting  softer 
and  the  advertising  solicitor  is  picking 
up  his  courage  and  is  looking  ahead,  not 
l)ackwards.  War  talk  is  a  secondary 
subject.  I>et  the  conservatives  come  out 
of  their  shells!” 

E-  ir.  Parsons,  advertising  manager 
Chicago  Tribune. — “We  see  an  improve¬ 
ment  in  busine.ss.  Roth  display  and 
classified  advertising  is  increasing  over 
1913  and  1914,  and  we  are  looking  for 
a  big  fall  and  winter  business.  From  the 
first  of  this  month  to  date  our  gains  over 
August,  1914,  are  as  follows :  Display, 
.'>.3.28  columns ;  classified,  46.,32 ;  total, 
99.<?0  columns.” 

George  M.  Burback,  advertising  man¬ 
ager  of  the  St.  Louis  Post-Dispatch. — 
“It  gives  me  considetable  pleasure  to 
answer  your  inquiry  of  August  12,  as 
business  with  us  has  l>een  exceptionally 
pood  for  the  last  four  months.  Interest¬ 
ing  testimony  to  substantiate  this  state¬ 
ment  is  in  our  records  which  show  that 
the  Post-Dispatch  has  gained  for  thirty- 
two  consecutive  days  in  local  commercial 
advertising  over  the  corresponding  days 
of  1914.  We  are  also  showing  a  sub¬ 
stantial  gain  in  classified  want  ads  and 
total  paid  advertising.  Buying  condi¬ 
tions  with  the  merchants  seem  to  be 
very  much  improved  within  the  past 
ninety  days,  and  present  indications  are 
that  th?  fall  and  winter  business  will  be 
up  to  the  average  and  in  many  instances 
above  the  average.  We  only  hope  it  is 
as  good  in  other  cities.” 

Ed  Flicker,  business  manager  of  the 
Cincinnati  Enquirer. — “We  have  signed 
up  quite  a  few  contracts  for  business  to 
start  soon  after  the  first  of  September, 
and  indications  are  good  for  big  fall  busi¬ 
ness.  All  merchants  and  manufacturers 
in  this  vicinity  are  optimistic.” 

N.  IV.  Reap,  general  manager  the 
Clover  Leaf  Newspapers — “The  Clover 
Leaf  Publications,  seven  in  number  and 
published  in  Minneapolis.  St.  Paul  and 
Omaha,  have  all  been  showing  substan¬ 
tial  increases  from  month  to  month  in 


advertising  earnings  and  circulation  re¬ 
ceipts  even  in  the  dullest  months  of  the 
year.  The  peojile  of  the  Middle  West 
are  bu.sy,  prosjierous  and  contented.  Im¬ 
mense  crops  are  being  harvested  and  sold 
at  fancy  prices,  new  wheat,  for  example, 
selling  at  .$1.10  in  the  field.  Indications 
point  to  a  record-breaking  fall  business. 
We  hear  of  many  big  advertising  cam¬ 
paigns  in  contemplation.  The  CTover 
L-af  territory  is  ready  with  the  cash. 
Come  on  with  the  offers.” 

Leroy  IV.  Herron,  advertising  manager 
Washington  (/>.  C.)  Evening  Star. — “In 
reply  to  your  inquiry,  I  beg  to  say  that 
The  Star  during  the  first  six  months  of 
IttlS  made  a  very  decided  advance  in  the 
amount  of  advertising  carried  over  the 
corresi>ondiug  six  months  of  the  preced¬ 
ing  year.  Washington  merchants  are  ex¬ 
pecting  an  exceedingly  busy  fall  and  win¬ 
ter,  and  the  outlook  for  a  marked  ad¬ 
vance  in  advertising  is  very  bright.” 

Chas.  I).  .A^tkinson.  business  manager 
of  the  Atlanta  Journal. — "The  difference 
in  business  conditions  in  the  section  of 
the  country  of  which  Atlanta  is  the  (inan- 
cial  capital  as  In'twoui  August  of  last 
year  and  August  of  this  year,  is  the  dif¬ 
ference  betwe«‘n  the  chaos  succeeding  an 
earthquake  and  the  order  resulting  from 
a  year  of  driving,  intense,  tliorough,  sys¬ 
tematized  work  of  reconstruction. 

“First  aid  to  the  injured  was  given  by 
the  buy-a-bale-of-cotton  movement,  which 
acteil  as  a  tourniquet  upon  the  cotton 
situation.  This  was  followeil  by  all  the 
orderly  and  approved  processes  of  rehabil¬ 
itation. 

“After  the  debris  had  been  cleared 
away  the  foundation  of  ris'k  based  pros¬ 
perity  was  laid  by  farmers,  universally 
restricting  their  cotton  acreage,  diversify¬ 
ing  their  crops,  and  cutting  tlieir  fertilizer 
costs  .">0  per  cent,  and  tlieir  labor  costs 
7.">  iier  cent.  The  reduction  in  the  cost 
of  labor  on  the  farms  was  brought  about 
by  the  farmer  and  his  family  doing  the 
work  instead  of  hiring  negroes  to  do  it. 
The  net  result  is  that  cotton  selling  at  9 
cents  a  pound  this  year  will  yield  a  hand¬ 
some  net  profit,  whereas  the  cost  of  pro¬ 
duction  last  year  was  perhaps  10  cents  a 
ixiund. 

“Xot  only  will  the  farmers  derive  an 
immensely  larger  net  return  i>er  bale  on 
their  cotton,  but  by  reason  of  raising 
greatly  increased  food  crops  and  of  in¬ 
creasing  their  supply  of  food  animals  they 
have  kept  their  cost  of  living  to  a  bare 
paring  (ft  its  former  size. 

“The  industrial  situation  in  the  cities 
has  so  improved  that  practically  all  man¬ 
ufacturing  plants  are  running  on  normal 
schedule  except  those  which  are  working 
three  shifts  on  a  twenty-four  hour  day  to 
hurrj’  up  the  completion  of  urgent  orders. 
We  have  had  severe,  chastening  training 
for  a  year,  but  we  are  now  as  fit  finan¬ 
cially  as  was  Germany  militarily  at  the 
beginning  of  the  war.” 

William  B.  Txurc.  general  manager  of 
the  Detroit  Journal. — “Every  indication 
points  to  an  excellent  business  for  the 
coming  fall  and  winter.  With  vastly  in¬ 
creased  exjiorts  and  a  bumper  crop,  the 
American  people  can  view  the  outlook  op¬ 
timistically.  Humming  factories,  ripen¬ 
ing  crops.  European  orders,  prospering 
railroads,  full  banks  and  general  prosper¬ 
ity  ought  to  help  us  think  normal 
thoughts  and  live  normal  lives  again  with 
our  earning  and  our  spending. 

“We  need  not  fear  what  war  in  Euroi>e 
may  do  to  us.  for  it  has  already  given  us 
a  favorable  balance  of  trade  to  the  amount 
of  one  billion  dollars  and  enormous  war 
orders  have  been  placed  for  future  deliv¬ 
ery.  These  orders  will  be  delivered,  peace 
or  no  peace.  We  niced  not  fear  peace,  for 
peace  will  be  our  •  fresh  opportunity  to 
thrive  and  prosper  as  a  nation  that  has 


not  destroyt“d  itself.  Let  us  be  boosters. 
Or,  rather,  let  the  facts  boost  us.  Here 
they  are ; 

The  Chamber  of  Commerce  of  the 
I'liiied  States,  reviewing  conditions,  an¬ 
nounces  the  di.sapi>earance  of  all  appre¬ 
hension.  The  .Micliigan  copiier  mines  are 
running  in  full  with  increa.sed  wages.  The 
Grand  Rapids  furniture  men  are  shaping 
their  plans  for  a  busy  autumn  trade. 
Steel  industries  are  prospering  in  I’enn- 
sylvania,  Xew  York,  New  Jersey,  Con¬ 
necticut,  Illinois  and  Michigau.  The  cot¬ 
ton  growers  fully  expect  to  be  paid  a 
round  price  for  their  crop  either  by  Ger¬ 
man  importers  or  by  the  British  Govern¬ 
ment.  The  farmers  are  getting  the  high¬ 
est  i)rices  for  horses  and  food  stock. 

“The  rains  have  damaged  crops  only  in 
Iwalities.  The  federal  crop  report  for 
August  estimates  a  billion-bushel  wheat 
crop,  with  the  crop  on  the  whole  ‘the 
highest  on  August  1  in  many  years.’ 

“Eight  hundred  million  dollars  worth  of 
new  automobiles  are  being  manufactured 
this  year.  .$.‘100.00(i  more  than  last  year. 
Detroit  sold  .$.309,000,000  worth  in  the 
year  ending  June  30,  and  Presiilent  Tobin 
of  the  Continental  Motor  IVorks  declares 
it  will  reach  .^.-tOtkOOtkOCK)  this  current 
.vea  r. 

"More  than  TOO.OttO  cars  will  be  shlpi)ed 
from  Ib'troit  in  12  months.  Four  of  the 
biggest  factories  are  making  enortnous  ad¬ 
ditions.  Detroit  bank  dejMisits  are  phe¬ 
nomenally  high.  In  the  savings  banks  of 
the  United  States  are  .$1.j4,<Ml0,000  more 
than  a  year  ago. 

“'I’lie  railroads  of  the  country  have 
earned  .^l.l.tKtO.OOO  more  than  last  year. 
Fruit  is  abundant  and  cheap.  Wheat, 
oats,  corn  and  cotton  are  a  big  crop,  with 
imtatoes  approximating  that  of  last  year. 

“Money  in  crops,  money  in  the  banks, 
money  in  increased  wages,  money  in  cir¬ 
culation — with  prospects  of  a  much  im¬ 
proved  fall  and  winter  season.  And  when 
peace  comes,  so  much  the  better.  The 
active,  working,  spending,  circulating  nor¬ 
mal  living  is  with  us  again.” 

Scott  Tjaird,  Manager  the  Winona 
(.Minn.)  Republiean-Herahl.  —  “News¬ 
paper  business,  both  local  and  foreign, 
has  held  up  remarkabl.i’*  well  so  far 
throughout  the  year  lOl."*.  In  fact,  thq 
month  of  .Tul.v  broke  all  records  in  adver¬ 
tising  for  that  month  in  the  fifteen  years 
that  the  Republican-Herald  has  been  in 
business.  A  year  ago  in  .Tune  we  installed 
a  10-page  press,  thinking  that  it  would  be 
ample  to  care  for  our  needs  for  some 
time.  This  is  the  fourth  month  in  suc¬ 
cession  that  we  have  been  compelled  to 
make  two  runs  on  different  Saturdays, 
having  had  18  pages  once  in  May,  .Tune 
and  .Tilly,  while  toda.v  we  have  22  jiages. 
No  special  effort  has  been  made  to  work 
up  advertising  for  a  sttecial  edition  of  any 
kind.  The  business  outlook  in  this  im¬ 
mediate  vicinit.v  is  exceptionally  good  at 
this  time.  The  first  reports  of  harvest¬ 
ing  have  exceeded  all  hojies  and  the  farm¬ 
ers  are  ver.v  optimistic.” 

James  J.  Smith,  publisher  of  Birming¬ 
ham  (.Ala.)  Ledger. — “During  the  past 
thirty  days  there  has  been  an  improve¬ 
ment  in  retail  business  and  a  decided  and 
pronounced  improvement  in  the  feeling 
which  is  hopeful  that  business  will  be 
even  above  normal  this  fall.  This  opti¬ 
mistic  feeling  with  regard  to  the  immedi¬ 
ate  future  rests  upon  the  henv.v  demand 
for  iron  and  steel  products  at  advanced 
prices,  and  the  resumption  on  full  time 
of  all  furnaces,  steel  mills  and  allied  in¬ 
dustries.  All  furnaces  and  mills  have 
sold  their'  output  for  the  year.  The 
TTnited  States  Steel  Corporation  and 
other  companies  are  quoting  twenty-five 
per  cent,  higher  prices  for  the  first  quar¬ 
ter  of  1916.  Only  part  of  the  money  re¬ 
sulting  from  increased  pay  rolls  has  found 


its  way  into  the  channels  of  retail  trade 
at  this  time,  and  it  will  be  thirty  to  forty 
days  before  the  full  effect  of  the  indus¬ 
trial  activity  is  felt. 

“Another  factor  is  the  agricultural  sit¬ 
uation.  Alabama  will  increase  in  grain 
and  cereal  crops,  hay,  cattle  and  hogs, 
from  25  tier  cent,  to  100  per  cent,  over 
last  .vear,  according  to  government  esti¬ 
mates.  Cotton  promises  about  75  per 
cent,  to  80  per  cent,  of  last  year’s  crop 
at  fair  prices.  This  year’s  cotton  will 
have  been  produced  at  less  cost  than  any 
crop  since  1893,  when  the  price  was  from 
4  to  5  cents  per  pound,  which  leaves  a 
handsome  profit  for  the  grower. 

“With  the  local  situation  in  the  pro¬ 
duction  of  iron,  steel  and  manufactured 
products  at  full  capacity,  demand  for  coal 
increasing  rapidly,  at  advancing  prices, 
cotton  and  other  agricultural  products  in 
the  Southern  States  in  satisfactory  con¬ 
dition  and  an  improvement  in  demand  for 
lumber  at  high  prices,  there  is  no  reason 
why  business  should  not  return  to  nor¬ 
mal  this  fall.” 


Robert  B.  Waters,  The  Troy  Times. — 
“We  take  pleasure  in  verifying  the  state¬ 
ment  made  that  the  newspaper  business 
is  good;  at  least,  we  find  it  so,  and  we 
are  looking  forward  to  a  continuance  of 
a  big  business  this  fall.” 

]‘aul  Patterson,  business  manager  Bal¬ 
timore  Sun. — “Summer  trade  has  been 
(luite  active,  and  all  merchants  report  a 
very  satisfactory  warm  weather  season. 
Based  on  this  established  fact  they  fore- 
(Continued  on  page  2.V2.) 


Special  Blankets 

Any  kind  or  gauge  of  blanket 
made  to  order.  Our  manufacturing 
facilities  are  unlimited. 

If  you  have  a  proposition  that  re¬ 
quires  something  out  of  the  ordi¬ 
nary  we  can  devise  or  make  it  for 
you. 

“QUALITY  GOODS  ONLY” 

New  England  Newspaper  Supply  Co. 
Worcester,  Mast. 
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Daily 

Newspapers 

are  profiting  by  the  use  of 

WiNTHROP  Coin  Cards 

Lett  trouble  to  collect  tmall  amounts 
due. 

Remittancet  made  more  promptly. 

Lom  through  failure  to  collect  reduced 
to  a  minimum. 
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A  UUtr  mil!  iring  prices  and  details. 
THE  WINTHROP  PRESS 
141  East  2Stb  Street  New  York  City 


Over  $51,000  In 
New  Subscriptions 

Adding  over  12,000  New  Subacrib- 
era  is  our  record  on  contest  just 
closed  on  Courier  Journal  and 
Louisville  Times,  Louisville,  Ky. 


If  Interested  in  More  Cir¬ 
culation,  Write  or  Wire 

C.  B.  HOUJSTER,  Mgr. 

The  North  Eastern  Circulation  Co. 

DAVENPORT,  IOWA 
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INTERNATIONAL  NEWS  SERVICE 

What  Other  People  Say 

The  letter  printed  on  this  page  was  written  by  a  publisher  using  the  day  re¬ 
ports  of  International  News  Service  and  another  press  association,  to  a  publisher 
who  asked  his  opinion  as  to  their  comparative  merits.  It  is  reprinted  in  full  with 
the  exception  of  the  names  of  the  newspapers  and  their  publishers,  and  of  the 
other  press  association.  It  speaks  for  itself. 


Dear  Mr. - : — 

I  feel  exactly  toward  the - as  you  do,  and  like  you  I  regret  that  it  seems  to 

be  unable  to  keep  the  pace.  Your  readers  and  ours  are  NOT  satisfied  with  the  same  character  of 
news  report  we  could  hand  them  10  years  ago. 

With  some  misgivings  we  turned  to  the  INTERNATIONAL  NEWS  SERVICE  as  a  pos¬ 
sible  improvement.  We  took  them  on  for  a  month’s  trial — then  we  signed  up  with  them  for  three 
years. 

We  are  still  getting  the - and  have  opportunity  daily  to  compare  their  pony 

report  with  the  practically  two-hour  report  of  their  rival.  It  is  not  FAIR  to  make  a  comparison, 
so  I  desist,  with  the  recommendation  that  you  take  on  the  INTERNATIONAL  and  try  it  out  in 
your  own  office  as  we  did. 

At  first  you  will  find  some  little  trouble  in  getting  your  receiving  operator  speeded  up,  and 
you  may  look  on  this  as  a  bother  not  met  with  in  a  telegraphed  report.  So  the  necessity  is — hang 
on  until  you  get  acquainted,  and  can  give  the  telephone  system  a  fair  test. 

Think  what  it  means  to  have  a  wire  right  next  to  a  full  leased  wire  and  to  ask  for  and  GET 
any  quantity  of  dope  on  any  particular  story  that  is  the  big  story  of  the  moment.  Take  the  Thaw 
case,  the  Becker  case,  the  Eastland  disaster,  the  Haytian  trouble,  the  Mexican  situation.  The 
International  feeds  you  ALL  you  can  use.  And  it  protects  you.  When  Bryan  resigned  did  the 

- cover?  What  did  they  give  you  yesterday  on  the  Becker  funeral  when  10,000 

people,  under  the  impression  that  the  coffin  plate  libelled  Whitman,  charged  on  the  procession? 

This  telephone  report  will  relieve  you  of  all  necessity  of  clipping  any  morning  paper  stuff. 
It  will  give  you  all  the  news  polished  up  to  the  minute  of  publication,  and  it  will  actually  give  you 
a  market  report — today’s  market  report.  Think  what  that  means  to  our  country  subscribers  who 
in  our  case  many  times  discriminate  in  favor  of  morning  papers  because  they  think  morning 
market  reports  are  best! 

It  will  make  your  first  page  newsy  and  you  can  feel  that  nobody  in  your  territory  is  going 
to  hand  them  fuller,  more  detailed  accounts.  Think  what  this  meant  in  the  Eastland  case,  when 
the - sent  out  a  few  meager  sentences  and  the  INTERNATIONAL  gave  us  gen¬ 

erously  EXTRA  time  and  the  benefit  of  a  wonderfully  well  written  and  complete  story  in  EVERY 
detail.  These  are  the  experiences  that  occur  daily  as  the  scene  of  news  events  shifts.  We  had  many 
readers  compliment  us  upon  the  full  and  fair  and  comprehensive  story  of  the  Becker  execution. 

When  local  readers  find  that  their  own  home  paper  contains  all  the  stuff  that  they  have  been 
used  to  relying  upon  the  New  York  papers  for  and — in  the  case  of  an  afternoon  paper  like  ours 
— at  least  18  hours  before  the  New  York  papers  arrive,  they  sit  up  and  take  notice. 

If  you  CAN  give  your  home  readers  all  the  telegraph  news  and  market  service  that  New  York 
papers  do  and  give  it  to  them  tonight  for  dinner  instead  of  tomorrow  at  noon  you  will.  I  can 
only  suggest  that  you  put  on  the  INTERNATIONAL  and  try  it  out  cautiously  and  thoroughly 
for  a  sufficient  time  to  enable  you  to  decide  without  prejudice  or  the  influence  of  others.  Then 
you  will  be  able  to  judge  what  you  ought  to  do  for  the  thousands  of  readers  who  have  a  right  to 
depend  upon  the - for  ALL  the  news  all  the  time. 

Yours  cordially, 


Names  Omitted  Will  Be  Furnished  If  Requested 

INTERNATIONAL  NEWS  SERVICE,  238  William  St.,  N.  Y.  City 
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IF  you  are  intending  to  do 
some  national  advertising, 
the  Promotion  Department 
of  the  Shaffer  Group  of  news¬ 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


THE  SEAniE  TIMES 

“Thr  Best  That  Honey  Can  Buy" 

Average  Circulation  for  May,  1915 

Daily,  73,700 
Sunday,  87,300 
57,000  in  Seattle 

A  copy  to  every  fnniily. 
largeot  circalatfon  by  many  thoiiaanda  of 
any  dally  or  Sunday  pa[>er  on  tbe  North 
PacIBc  Coaat. 

In  May,  1915,  tbe  Timea  led  the  other 
three  Seattle  papera  COMBINED  by  23,310 
aeate  Ilnea. 

Largcat  QaaetHy  Beat  Qeality  CircaUtiM 

The  S.  C.  Beckwith  Special  Agency 

Sole  Foreign  RepreaentatlTea  ^ 

Haw  York  Chicago  St.  Lonii 


Leader  In  General 
Advertising 

In  July  The  Nevr  York  Times 
published  631,071  aerate  lines  of 
general  advertising  (help  and 
situation  wanted  advertisements 
alone  excepted),  a  greater  vol¬ 
ume  by  over  50,000  lines  than 
any  other  New  York  news¬ 
paper,  morning  or  evening. 


THAT  HALF  MILLION 

In  New  York  State  there 
are  more  than  500,000  per¬ 
sons  who  cannot  speak 
English.  In  New  York  City 
alone  145,0(X)  Italians  read 
one  paper  published  in  their 
native  language.  Enter  this 
rich  market  through 

II  PROGRfSSO  ITAIO  AMERICANO 

(Morning  and  Evening) 

42  Elm  Street  New  York  City 


THE 

PROVIDENCE 

JOURNAL 

use  a  Scott  Multi  Unit  Double 
Quadruple  Press.  It  suits  their 
requirements  and  would  suit  yours 
also. 

Let  Us  Figure  It  Out  for  You. 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


PUBLISHERS  ENTHUSIASTIC  OVER  OUTLOOK 

{Continued  from  page  250.) 


see  still  further  improvement  for  the  fall. 
Rei’ent  developments  in  the  industrial 
field  give  hope  of  plenty  of  work  for 
skilled  and  unskilled  labor.  The  award¬ 
ing  of  war  contracts  for  chemicals,  shells, 
iron  stoves  and  ovens,  the  heavy  growtli 
of  the  export  business,  particularly  coal 
and  grain,  all  tend  to  give  Baltimore  a 
very  substantial  upward  trend,  which  un¬ 
doubtedly  will  be  reflected  in  the  retail 
field. 

‘‘This  general  strengthening  movement 
is  reflected  in  the  advertising  columns  and 
circulation  records  of  The  Sun,  which 
have  established  new  records  for  both  the 
daily  and  Sunday  papers.  Both  the  daily 
and  Sunday  Sun  made  the  best  records 
in  history  for  June  and  .July,  and  to  date 
in  August.  The  daily  Sun  gained  52,49fi 
lines  in  .Tune  and  64,404  lines  in  July. 
The  Sunday  Sun  gained  69,447  lines  in 
•Tune  and  18.272  lines  in  .July. 

“These  follow  very  steady  gains  since 
the  first  of  the  year,  the  total  gain  of  the 
daily  and  Sunday  Sun  from  the  first  of 
.January  to  the  first  of  August  having 
been  482,049  lines. 

“The  circulation  growth  for  both  the 
daily  and  Sunday  Sun  has  been  just  as 
steady,  the  net  paid  record  for  .Tuly  be¬ 
ing  as  follows;  Daily  Sun,  145.632— 
gain  of  14,6.38  over  .July,  1914.  Sunday 
Sun,  87,447- — gain  of  7.560  over  July, 
1914. 

“It  should  be  noted,  however,  that'  these 
gains  of  the  daily  and  Sunday  Sun  are 
not  altogether  indicative  of  a  general  im¬ 
provement,  inasmuch  as  July  was  the 
first  month  of  191.5,  when  the  total 
amount  of  advertising  spaee  used  in  the 
Baltimore  papers  showed  a  substantial 
increase.” 

Samuel  (}.  McClure,  publisher  Youngs¬ 
town  (O.)  Telegram. — “There  has  been 
a  steady  and  rapid  improvement  in  busi¬ 
ness  conditions  in  Youngstown  from  the 
beginning  of  the  .vear  until  this  time. 
The  first  six  months  of  1915  have  lieen 
the  best  in  the  history  of  local  publish¬ 
ing.  The  outlook  in  this,  the  second 
largest  iron  and  steel  prwlncing  city  in 
the  United  States,  is,  for  a  year  at  least, 
of  continued  good  business.  Our  manu¬ 
facturers  are  very  sanguine  in  regard  to 
the  future,  as  well  as  pleased  with  pres¬ 
ent  conditions.  The  large  foreign  trade 
balance  in  our  favor,  and  the  big  crops 
leave  no  reason  to  doubt  that  general 
business  conditions  for  at  least  a  year  to 
come  will  be  good.” 

IT.  F.  Dortcin.  business  manager  Il¬ 
linois  State  Journal. — “The  outlook  for 
general  business  in  central  Illinois  is 
good.  The  main  factor  in  this  is  that 
the  farmers  in  the  eighteen  counties  com¬ 
prising  the  trading  zone  of  which  Spring- 
field  is  the  center,  are  harvesting  a  crop 
of  wheat  and  oats  the  value  of  which  it 
is  estimated  will  be  at  least  $35,000,000. 
The  1915  corn  crop  will  be  larger  than 
ever  before,  and  a  recent  report  by  the 
United  States  government,  gives  Illinois 
the  largest  corn  acreage  of  any  state  in 
the  Union.  These  conditions  give  promise 
of  generally  improved  business  in  which 
the  newspapers  are  bound  to  share.” 

Jess  E.  Tjong.  business  manager  Mc¬ 
Keesport  (Pa.)  naily  News- — “IHie  out¬ 
look  for  business  in  this  section  for  the 
coming  fall  and  winter  has  never  been 
better.  Every  tube,  tin.  steel  and  iron 
mill  in  this  city  is  working  up  to  90  per 
cent,  of  its  capacity,  and  the  mines  in 
the  immediate  vicinity  are  working  more 
men  now  than  at  any  other  time  in  seven 
years.  Building  conditions  are  good  and 
more  new  business  houses  and  homes  are 
under  construction  this  summer  than  at 
an.v  time  in  many  years.  The  banks  have 
an  abundance  of  funds  and  local  business 
men  are  doing  as  much  business  in  .July 
and  August,  usually  dull  months,  as  they 
generally  do  during  May  and  .Tune.  And 
the  mills  are  not  working  entirely  on  war 
material  for  foreign  countries,  yet  much 
of  the  material  is  along  that  line. 

“With  us  we  have  had  the  biggest  year 
in  the  history  of  the  paper,  which  was 
established  34  years  ago.  Our  local  and 
foreign  advertising  income  has  been 
greater  the  past  six  months  than  the  ban¬ 


ner  year  of  1911.  Our  circulation  is 
larger,  and  for  the  past  eight  months  the 
net  circulation  has  been  over  the  10,000 
mqrk  daily.  If  conditions  from  a  news¬ 
paper  point  of  view  and  business  condi¬ 
tions  in  general  were  as  good  all  over  the 
country  as  they  are  here  in  McKeesport, 
the  United  States  would  indeed  have 
much  to  look  forward  to  for  the  fall  and 
winter  of  1915,  because  it  was  never  so 
prosperous  looking  here  as  right  now.” 

J.  n.  Barnum,  business  manager  Syra¬ 
cuse  (\.  Y.)  Post-Standard — “Business 
will  not  be  good  unless  both  manufac¬ 
turer  and  retailer  prepare  and  have  their 
stocks  ready  for  a  big  fall.  Our-cam- 
naign  of  advertising  shows  our  public 
that  labor  and  crops  are  both  healthy 
and  plentiful  and  has  stirred  our  mer¬ 
chants,  we  believe,  to  look  with  greater 
confidence  on  the  1916  fall.  For  the 
first  seven  months  of  this  year,  the 
Post-Standard  has  broken  its  1914  rec¬ 
ord  by  more  than  115,000  lines.  This 
increase  in  business  is  general  in  all 
departments.  Such  marks  were  ob¬ 
tained,  however,  only  by  persistent  plug¬ 
ging,  for  many  lines,  as  you  know,  were 
down. 

“We  believe  if  every  newspaper  in  this 
country  will  unite  in  advertising  cam¬ 
paigns  similar  to  the  one  we  have  used 
and  boost  its  own  community  that 
it  will  immediately  stir  up  a  great 
atmosphere  of  confidence  that  will  per¬ 
meate  the  buyer’s  and  seller’s  mind,  end¬ 
ing  with  a  smashing  Cliristnias  trade.” 

O.  /.  Jones,  general  manager  East  Liv¬ 
erpool  (0.)  Evening  Review — “Business 
has  lieen  decidedly  dull  in  the  pottery 
industry  of  the  country  since  last  fall. 
Indwd  it  has  been  worse  than  in  any 
period  for  fifteen  years  prior.  There  is 
some  confidence  that  conditions  will  im¬ 
prove  somewhat  this  fall.  The  chief 
reason  for  the  stagnation  in  the  pottery 
industry  upon  which,  by  the  way.  East 
Liverpool  absolutely  depends,  is  the  de¬ 
pression  throughout  the  country.  With 
general  trade  conditions  improved  we 
can  anticipate  a  betterment  in  our  line. 
We  hope  the  prevailing  anticipation  that 
business  will  show  a  decidedly  marked 
advance  proves  correct.  For  ourselves 
we  do  not  expect  better  than  a  fair 
showing.” 

James  F.  O'Donnell,  advertising  man¬ 
ager  Bloomington  (III.)  Bulletin. — “There 
is  no  news  in  the  remark  that  the  busiest 
places  in  town  this  fall  will  be  the  ad. 
rooms.  Everything  points  tliat  way 
Corn,  wheat  and  oats  are  at  their  best. 
Big  crops  will  start  activity  in  farm 
and  factories,  both  o^  which  will  be 
pressingly  drawn  upon  for  the  European 
up-keep.  Everybody  wilt  be  working  and 
money  will  be  plentiful.  The  impulse  is 
already  felt.  The  C.  &  A.  shops  here  are 
working  more  men  and  more  hours  than 
ever  before.  And  the  newspapers  must 
profit.” 

Frederick  P‘.  Hall,  general  manager 
Jamestoten  (N.  Y-)  Journal. — “General 
business  conditions  are  gradually  improv¬ 
ing,  more  so  in  some  localities,  it  must 
be  admitted,  than  in  others.  With  a  di¬ 
versity  of  manufacturing  .Jamestown  has 
not  suffered  so  much  depression  during 
the  past  .vear  as  some  industrial  centers, 
and  not  being  engaged  in  the  production 
of  war  supplies  it  is  not  likely  to  enjoy 
any  particular  “boom”  this  fall.  The 
.Tournal  has  maintained  its  usual  volume 
of  advertising  and  circulation  through 
the  summer  months  and  anticipates  a 
very  satisfactory  fall  and  winter  busi¬ 
ness.” 

R.  B.  Harris,  secretary  Hamilton 
(Can.)  Herald. — “Signs  are  not  lacking, 
which  indicate  that  Canadian  and  Ameri¬ 
can  advertisers  intend  to  take  full  ad¬ 
vantage  this  fall  of  the  Canadian  mar¬ 
ket,  perhaps  as  never  before.  Already 
many  advertising  contracts  have  been 
sign^  with  newspapers  covering  articles 
formerly  made  in  foreign  countries,  on 
which  importation  has  lieen  suspended 
owing  to  the  war.  The  overturn  of  na¬ 
tions  is  sure  to  stimulate  trade  on  this 
continent,  and  the  Canadian  field  offers 
manufacturers  rare  opportunities.  The 
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farmer  is  seeuriuK  big  prices  for  bis  prod¬ 
uce,  and  the  temporary  depression  of  the 
West  is  rapidly  being  overcome.  The 
prospects  for  a  bumper  harvest  this  fall 
will  also  prove  effective  in  trade  develop¬ 
ment. 

“In  the  cities  the  same  improvement 
in  conditions  is  noticeable.  Hamilton 
has  a  splendid  record,  more  factories  are 
ill  course  of  construction  than  in  1914, 
and  new  concerns  are  negotiating  for 
sites.  The  bank  clearances  show  a  de¬ 
cided  advance,  and  altogether  the  pros¬ 
pects  for  trade  expansion  were  never 
brighter.  The  customs  returns  for  the 
first  sis  months  of  this  year  for  the 
port  of  Hamilton  show  an  increase  of 
over  $700,000  over  the  receipts  of  the 
corresponding  six  months  of  1914.” 

liichard  U’.  Knott,  editor  Evening 
Post,  Louisville,  Ky. — “After  twelve 
months  of  w-ar  disturbances,  business  has 
adjusted  itself  to  new  conditions ;  to  a 
new  basis  of  revenue  and  expenditure. 
'Pile  large  crops  of  last  year  carriwl  us 
through  a  period  of  transition;  the  larger 
crops  of  this  year  are  carrying  us  on¬ 
ward  to  an  era  of  widespread  prosperity. 
\  year’s  economies  added  to  the  products 
of  a  year  of  industry  gives  to  the  Ameri¬ 
can  people  an  unexampled  investment 
fund  and  unsurpassed  purchasing  power. 

“Since  the  first  of  January,  business 
has  been  safe,  but  halting.  Our  adver¬ 
tising  record  shows  in  the  first  six  months 
of  the  year  a  deficit  of  but  5  per  cent. 
During  the  past  six  weeks  there  has  been 
a  marked  improvement  in  our  business 
and  we  take  it  as  the  best  indication  of 
improved  conditions  throughout  the  busi¬ 
ness  world.” 

Edwin  J.  Paxton,  editor  and  general 
manager  The  Paducah  (.Ky.)  Evening 
iiun. — “I  have  never  seen  the  time  when 
the  newspaper  business  in  western  Ken¬ 
tucky  promised  so  much.  Nor  have  I 
seen  the  time  when  advertisers  felt  bet¬ 
ter,  or  when  we  had  more  advertisers 
using  our  publication,  both  foreign  and 
local,  and  it  is  so  much  easier  to  get  copy 
— good,  big  size  copy — than  it  has  been  at 
any  time  now  in  two  years.  This  is  due 
to  two  things :  Our  folk  appreciate  that 
we  are  not  to  be  crippled  financially  by 
the  w’ar — that  the  longer  it  lasts  now, 
the  more  we  shall  profit  by  it;’  and,  to 
the  splendid  condition  of  all  crops  in  this 
section  again  this  year,  and  the  unusual 
volume  of  heavy  construction  work  that 
is  going  on. 

“We  have  about  completed  building  a 
$2,090,000  railroad  that  will  be  one  of 
four  to  jointly  use  a  $4,r»0tMK)0  river 
bridge,  work  on  which  started  here  June 
1.  The  Illinois  Central  has  completed 
plans  for  a  big  addition  to  its  local  shops, 
now  employing  1,500  men,  and  two  other 
roads  are  planning  repair  shops  here  to 
give  work  to  an  equal  number.  One  mile 
square  of  land  has  been  bought  for  freight 
yards,  which  will  accommodate  more  cars 
than  any  yards  in  the  South,  save  New 
Orleans. 

“In  all,  in  the  next  four  years,  the 
railroads  of  this  section  will  have  ex- 
jiended  between  seven  and  eight  millions 
in  Paducah  and  environs. 

“This  is  proving  a  wonderful  stimulus 
to  local  business.  In  addition,  a  great 
era  of  good  roads  building  has  been 
launched  in  this  territory — highways  that 
will  connect  Paducah  with  every  town  in 
a  radius  of  100  miles,  and  of  which  ter¬ 
ritory  this  city  is  the  hub. 

“In  the  next  twelve  months,  the  coun¬ 
ties  from  which  Paducah  merchants  draw 
their  trade  will  spend  almost  one  million 
dollars  on  roads.  One  local  automobile 
agent  told  me,  this  week,  he  sold  five 
hundred  cars  in  this  zone  the  past  year, 
and  his  contract  for  next  year,  from  this 
August  to  next,  calls  for  2,000  cars. 

“We  already  have  a  splendid  system 
of  highways  and  they  are  serving  us  as 
well  as  interurbans  would. 

“My  correspondence  with  the  national 
advertisers  indicates  that  we  shall  have 
more  of  that  character  -of  business  this 
fall  than  we  have  ever  had.  And,  gauged 
by  every  character  of  analysis,  I  am  con¬ 
fident  we  are  entering  again  an  era  of 
substantial  prosperity.” 

R.  P.  R.  Huntsman,  advertising  man¬ 
ager  Brooklyn  (N.  Y.)  Standard  Union. 
— “Business  is  good  with  the  Standard 
Union  (or  whh  ‘us,’  if  you  prefer),  and 
I  believe  it  will  be  better  this  fall  than 


lust  fall.  Conditions  remind  me  of  the 
two  Irishmen  arguing  over  the  words 
‘contented’  and  ‘satisfied.’  One  held  that 
they  were  synonymous, 

“  ‘Not  at  all,’  said  the  other.  ‘I  am 
satisfied  that  Murphy  is  huggin’  me  woife, 
but  I’m  not  continted.’ 

“I’m  satisfied  advertisers  generally  have 
curtailed  their  expenditures.  Naturally  I 
urn  not  contented,  but  I  observe  now  a 
disiKisition,  particularly  among  the  Na¬ 
tional  accounts,  to  ‘loosen  up.’ 

“Many  advertisers  have  found  that  the 
economical  streak  didn’t  pay,  although 
apparently  they  were  saving  money.  I 
know  of  one  big  corset  concern  that 
‘saved’  50  per  cent,  of  its  advertising  ap¬ 
propriation  this  year  and  still  its  busi¬ 
ness  increased.  Now  they  are  wondering 
why  they  cut  down,  and  are  trying  to 
figure  how  much  new  business  they  might 
have  secured  if  they  had  kept  their  nerve 
and  advertised  while  the  other  corset  peo¬ 
ple  were  not  advertising. 

“You  will  find  that  the  long-headed 
advertisers,  the  men  who  lead,  will  an¬ 
ticipate  next  year’s  wave  of  prosperity 
by  going  heavily  after  their  trade  'this 
fall.  Now  is  the  time  to  get  distribution 
— not  next  year  when  everyone  will  be 
hard  at  it. 

“Next  year  is  going  to  be  a  mighty 
creamy  year  in  America,  and  those  who 
prefer  skim  milk  will  not  advertise  this 
fall,  anyway,  and  probably  will  not  next 
spring.  They  will  be  coming  along  a 
year  from  now.” 

U.  Giovannoli,  editor  and  manager 
Lexington  (Ky.)  Leader. — “The  I^exing- 
ton  I.^-ader  is  enjoying  the  most  prosper¬ 
ous  year  in  its  history,  with  increased 
business  in  both  advertising  and  circula¬ 
tion.  We  look  forward  to  from  ten  to 
fifteen  per  cent,  increase  in  fall  adver¬ 
tising,  as  compared  with  last  year.” 

Charles  A.  Poff,  business  manager 
Worcester  (Mass.)  Evening  Post. — “With 
us  our  local  business  is  extra  good. 
April,  May,  .Tune  and  July  have  been  the 
four  largest  months  of  business  this  paper 
ever  enjoyed.  We  had  excellent  growth 
last  year,  too.  Foreign  advertising  is 
looking  up  better.  Prospects  for  fall  and 
winter  business  are  good.  All  industries 
are  running  full  capacity  and  have  been 
for  three  months.  The  jingle  of  coin  will 
shortly  be  heard  in  all  pockets  of  citizens. 
That’s  the  surest  sign  we  know  that  ‘busi¬ 
ness  is  good.’  ” 

Homer  Card,  president  Hamilton  (O.) 
Evening  Journal. — “I  can  best  answer 
this  inquiry  by  a  brief  statement  of  facts. 
In  May  we  had  an  11  per  cent,  increase 
over  May,  1914.  In  June  we  had  a  29 
per  cent,  increase  over  .Tune,  1914.  In 
July  we  had  a  23  per  cent,  increase  over 
July,  1914.  In  my  opinion  the  outlook 
for  the  coming  months  is  exceedingly 
good,  and  we  expect  to  show  a  corre¬ 
sponding  increase  over  last  year  right 
along.  The  business  conditions  in  Ham¬ 
ilton  are  splendid.'  The  shops  are  all 
running  nearly  full  and  the  retail  trade 
has  shown  a  very  perceptible  increase.” 

E.  R.  Davenport,  manager  Elmira 
(.V.  1’.)  Star-Gazette. — “Business  in  El¬ 
mira  has  been  very  satisfactory  during 
the  first  seven  months  of  1915.  In  fact 
we  show  a  substantial  increase  in  both 
local  and  foreign  advertising  as  com¬ 
pared  with  the  same  period  of  1914. 
Present  indications  are  that  the  increase 
will  be  even  more  marked  during  the  bal¬ 
ance  of  the  year.” 

William  V.  Jones,  business  manager 
Utica  (N-  y.)  Press. — “Business  has 

been  good  with  the  Utica  Press  all 
through  the  year  1915.  This  statement 
applies  both  to  advertising  and  circula¬ 
tion.  Indications  are  that  business  will 
improve  this  fall.  Many  national  adver¬ 
tisers,  we  find,  are  inclined  to  use  the 
newspapers  who  have  not  done  so  here¬ 
tofore.  Business^  in  general  is  fairly 
good  throughout  central  New  York.  Most 
of  the  mills  are  in  full  operation. 
Farmers  have  been  handicapped  by  wet 
weather,  but  the  prospects  are  that  aver¬ 
age  crops  will  be  secured.” 


Ad  League  News  a  Weekly 

The  Ad.  League  News,  published  by 
the  Advertising  News  League  of  New 
York,  which  has  appeared  during  the 
season  as  a  monthly,  will  on  October  1 
h<‘  issued  as  a  weekly. 


The  Attitude  of  the 

NEW  YORK  AMERICAN 

Toward  Advertising 

The  NEW  YORK  AMERICAN  has 
faith  in  the  integrity  of  business  men  who 
advertise. 

It  has  a  great  deal  more  faith  in  ad¬ 
vertisers  than  it  has  in  those  who  do  not 
advertise. 

Advertisers  as  a  rule  are  the  most  de¬ 
pendable  business  men  in  any  commu¬ 
nity. 

They  tell  the  public  their  sales  story 
through  the  printed  word,  and  the  ma¬ 
jority  of  them  tell  it  straight. 

The  business  men  who  make  no  ad¬ 
vertising  appeal  to  the  public  are  not 
sticklers  for  uniform  prices  or  qualities. 
They  work  on  expedient  lines.  They 
rely  on  transient  trade  and  work  on  the 
cupidity  of  human  nature. 

The  NEW  YORK  AMERICAN  is 

helping  its  advertisers  by  advising  its 
readers  every  day  to  do  their  buying  only 
from  advertisers  on  the  ground  that  it  is 
safer,  more  practical,  more  economical, 
more  satisfactory  to  do  so. 

Th^  NEW  YORK  AMERICAN  is 

building  confidence  in  business. 

Do  you  wish  such  co-operation  in 
your  business?  Do  you  wish  the  NEW 
YORK  AMERICAN  to  help  you  gain 
the  confidence  and  trade  of  its  readers 
who  number  ONE-FOURTH  of  the 
readers  of  all  newspapers  in  New  York? 

New  York  American 

DAILY  AND  SUNDAY 


MEMBER  AUDIT  BUREAU  OF  CIRCULATIONS 


254 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


'  URGES  PREPAREDNESS 

IMaii  of  Chicago  Journat  for  Strength¬ 
ening  Nation's  Defenses  Heartily  Ap¬ 
pro  veil— I’atterson  and  McCutcheon  to 
Again  Visit  War  Zone---Haniniett  Wins 
Hotly  (.ontested  Golf  Tournament. 

{lilivi  iai  CorrcKitondt  ncc. ) 

C  liicafto,  August  18. — 1‘roniiiielit  Ke- 
puldiian  statesmen  are  alimiig  those  who 
indorse  tlie  plan  of  the  Daily  Journal 
for  strengthening  the  nation's  defenses. 
The  Journal  reteiitly  printed  an  editorial 
on  its  front  page  called  "The  Need  of 
Trained  Dllicers.”  It  cited  the  indis- 
IH-nsability  of  skilli-d  military  coininand- 
ers  to  train  and  lead  recruits  in  case  of 
an  emergi'ijcy,  and  urged  that  tlie  enroll- 
inent  at  W  est  I’oint  U*  doubled. 

The  Journal  is  the  only  strictly  na¬ 
tional  administration  jiaper  in  Chicago, 
for  which  reason  its  ardent  championing 
of  the  prepareilness  cause  is  taken  as 
signiticant  in  some  ijuartiTs.  The  front 
page  eilitorial  has  brought  hundreds  of 
letters  of  coinnu'iidation.  I'nited  States 
.s^eiialor  .John  Sharp  \\  illiams,  of  Missis- 
si}»pi,  wouhl  like  to  si‘e  the  Journal  plan 
acteil  on  favorably  by  congress.  Others 
who  have  written  their  warm  endorse¬ 
ment  of  the  plan  and  pbslged  their  sup¬ 
port  to  it  are  I'nitiHl  States  Senators 
laiwreiici'  V.  .Sherman,  of  Illinois,  who, 
the  Tribune  says,  should  Ik-  Illinois’ 
choiee  for  the  Kepublican  nomination  for 
President;  Henry  Cabot  Lodge,  of  Massa¬ 
chusetts,  and  S|»eaker  Champ  Clark  and 
a  host  of  congressmen  of  both  parties. 

.Joseph  Medill  Patterson,  one  of  the 
publisliers  of  the  Tribune,  and  John  T. 
MK'utcheoii,  war  correspomieiit  and  car¬ 
toonist,  have  gone  to  l-airope  to  report 
the  war  situations  for  the  'Iriliune.  Mr. 
McCutcheon,  who  was  a  correspondent  in 
China  during  the  lloxer  uprising,  in  the 
Philijipines,  in  Culia  and  at  X'era  Cruz, 
is  making  his  si-cond  trip  to  Kiiroiie  dur¬ 
ing  the  jiresent  war.  lie  illustrates  his 
own  stories  from  the  front. 

IVLysle  Feree  t  ass,  newspaix-rman  and 
novelist,  will  wed  Miss  Norma  Dorgan, 
tlie  heroine  of  his  latest  short  stories. 
Kvery  newspajM-rman  in  Chicago  knows 
"Billie”  Dorgan.  She  is  the  telephone 
switchboard  o|M-rator  at  the  Press  Club 
and  will  Ik-  missed. 

Funeral  services  over  the  liody  of  ller- 
iK-rt  S.  Stone,  son  of  Melville  E.  Stone, 
general  manager  of  the  Associated  Press, 
who  lost  his  life  on  Hk-  "Lusitania,” 
were  held  last  week  at  Graceland  ceme¬ 
tery.  The  services  were  private  and 
only  members  of  the  immediate  family 
attended.  The  body  was  recovert-d  re- 
cei.tly  off  the  Irish  coast. 

Walter  J.  Muller,  advertising  manager 
for  the  B.  Kuppenheimer  company,  cloth¬ 
ing  manufacturers,  dropjK-d  dead  on  Au¬ 
gust  12  as  he  was  about  to  board  an 
elevator  in  the  company’s  building.  Mr. 
Muller  had  been  in  ill'  health  for  about 
a  wet'k.  lie  was  4.3  years  old. 

Paul  Hammett,  managing  editor  of  the 
Drovers’  Journal,  won  the  August  tour¬ 
nament  of  the  Chicago  Press  (Tub  played 
last  week  at  the  Calumet  Country  Club. 
His  card  was  88.  E.  S.  Sheridan,  of  the 
Tribune,  was  second,  with  08  strokes; 
and  Joseph  G.  Davis,  of  the  Tribune, 
third,  with  09.  Champion  Thomas  A. 
Ballentine,  of  the  Daily  News,  circleil 
the  course  in  00  strokes,  but  owing  to 
the  fact  that  he  has  won  the  cup  for 
three  consecutive  years,  he  carries  a 
handicap  of  fifteen,  which  weighed  him 
down  to  eighth  place. 

The  Tribune  is  publishing  the  New 
York  World’s  expose  of  the  German 
propaganda  in  the  United  States.  The 
articles  are  the  most  talked  of  news¬ 
paper  series  that  has  been  printed  here 
since  the  war  began. 

Marquis  James. 


$2,000  A  WEEK. 

We  do  not  sigh  because  great  fame 
Has  never  come  our  way — 

But,  oh,  we  wish  that  we  could  do 
A  drawing  stunt  each  day. 

Like  Mister  Fisher’s  “Mut  and  Jeff” 
^  And  draw  "Bud”  Fisher's  pay. 


PROSPERITY  ASSURED 


Some  Convincing  Reasons  Why  Business 
Is  Going  to  Be  Much  Better. 

By  a.  H.  Me.shi.\g, 

Publisher,  The  Chicago  Examiner 
Pro.spt-rity  is  here — now — today!  And 
greater  prosperity’s  on  the  way.  The 
fidlowing  statistics  taken  from  an  au¬ 
thentic  source  should  leave  no  doubt  as 
to  the  full  force  of  the  above  statement. 

Bumper  crops  will  lie  harvested — 963 
million  bushels  of  wheat,  1.39!J  million 
bushels  of  oats,  2,814  million  bushels  of 
corn— a  total  yield  (with  the  minor 


A.  H.  MESSING. 


crops)  of  over  nine  billion  dollars.  Yes, 
nine  billion  good  American  dollars! 

In  comparison  with  a  year  ago  the 
savings  banks  of  the  United  States  in- 
creas«-<l  in  deposits  154  million  dollars, 
making  a  grand  total  of  .$4,667,500,000. 

Our  country’s  building  and  loan  assets 
have  increased  a  hundred  million  dollars 
in  the  past  year. 

From  the  same  statistical  source  we 
h-arn  that  there  has  lieen  an  increase  of 
14  million  dollars  in  the  net  earnings 
of  the  railroads  for  11  months,  and  a 
billion  dollars  balance  in  trade  in  favor 
of  the  United  States. 

During  the, past  .vear  there  has  Ix-en 
an  increase  of  nearly  9  million  in  in¬ 
come  taxes,  bringing  the  total  up  to  80 
millions  for  the  United  States  treasury. 

There  are  more  than  one  million  auto- 
mobile>i  running  today  in  the  United 
States;  SttO.OOO  new  cars  are  lieing  man¬ 
ufactured  this  year,  which  is  an  increase 
of  aliout  .300,0(>0. 

To  all  these  statistics  .John  Wana- 
maker.  one  of  America’s  greatest  mer¬ 
chants,  made  the  succinct  comment: 


"Who  said  Uncle  Sam  was  a  sick  man? 
Who  will  say  so  now  in  the  face  of 
these  figures.  We  have  work.  We  have 
peace.  We  have  plenty — plenty  for  our¬ 
selves  and  enough  to  give  away  gen¬ 
erously  when  stricken  people  anywhere 
ne(-d  it.  Business  is  taking  a  new  stride. 
People  are  sjiending  their  money  to  fix 
up  their  homes.  Factories  are  opening 
uji.  Wages  are  being  increased.  More 
wage-<-arners  are  at  work.  Faith  is  tak¬ 
ing  the  place  of  fear.” 

As  to  how  this  will  affect  Chicago,  the 
center  of  The  Great  Central  West,  one 
has  only  to  liear  in  mind  that  this  city 
is  located  three  hours’  ride  from  the 
center  of  population  of  the  United 
States.  In  a  250-mile  radius  of  Chicago 
there  is  a  population  of  more  than  22,- 
000,000,  while  50,000,0(K»  people  live  with¬ 
in  a  night’s  ride. 

Chicago  is  a  sensitive  plate  on  which  are 
quickly  etched  the  general  conditions  of 
the  country,  and  it  is  iiuhn-il  gratifying 
to  lie  able  to  n-port  that  all  indications 
point  towards  prosperity  now  and  for 
the  coming  months. 

IxK-ally,  everything  points  towards  in- 
creasini  business  activity.  Work  on  the 
new  $5,000,000  Field  Museum,  which  will 
employ  3.(MtO  men,  has  iK-gun.  Actual 
construction  of  Chicago’s  new  .$6.1,000, (KH) 
passenger  terminal  has  starti-d  and  2,000 
men  are  being  put  to  work. 

Two  strikes,  involving  250,0<M)  men, 
have  just  recently  Ix-en  satisfactorily 
settled.  The  raise  in  wages  to  street 
car  men  ainounts  to  more  than  .$1,000,000 
a  year  and  street  car  employees  as  well 
as  carpenters  are  now  paid  higher  wages 
in  Chicago  than  in  any  other  city  in  the 
United  States. 

The  rising  tide  of  business  is  being 
shsown  in  building  opi-rations,  banking, 
manufacturing  and  merchandising. 

Already  this  is  being  rellected  in  ad¬ 
vertising.  and  I  confidently  expect  that 
1916  will  usher  in  an  era  of  advertising 
energy  and  enthusiasm  such  as  we  have 
never  before  known. 

Beginning  of  a  Notable  Campaign 

Forty-five  enterjirising  newspajiers  in 
Pennsylvania,  New  Jersey  and  Delaware 
have  combined  in  an  advertising  cam¬ 
paign  which  liegins  with  a  double  page 
truck  in  this  issue  of  The  Editor  and 
Puni.isiiEi’.  These  newspa|K-rs  have  a 
combined  circulation  of  1,576,541  copies 
which  are  actually  read  by  approximate¬ 
ly  five  million  jieople  with  money  to 
spend  for  necessities  and  luxuries.  To 
the  intelligent  general  advertiser  this 
list  is  invaluable  as  it  comprises  the 
newspapers  of  influence  in  the  several 
States  they  represent.  Richard  .4.  Foley 
of  Philadelphia,  who  wr9te  this  week’s 
advertisement,  is  a  master  publicity 
writer  and  the  facts  he  presents  are 
worthy  of  the  careful  consideration  of 
alt  who  are  desirous  of  increasing  the 
sales  of  their  goods. 


The  Tribune,  of  Warren,  Ohio,  has  pur¬ 
chased  a  plot  of  land  upon  which  to  erect 
a  miKlern  luiilding  for  itself.  It  is  un- 
derstiKKl  that  a  nunilK-r  of  improvements 
will  lie  mad<-  in  the  mechanical  depart¬ 
ment. 


Most  Prosperous  Industrial  City  in  U.  S. 

McKeesport,  Penna. 

And  there  is  only  one  daily  newspaper 

The  Daily  News  . 

Circulation  is  Now  over  10,000 

If  you  w«iit  to  roach  a  community  of  7r(.(NK)  where  the  people  do  not  read  any  other 
newspaiier  you  can’t  afford  to  stay  out  of  the  MeKee»ix>rt  Daily  Newg.  This  newspaper 
guarantees  to  cover  a  field  tliat  is  not  reached  by  I-lttstnirj;  or  anv  otlier  daily  or  weekly 
newspapers. 

The  Daily  Ncii’s  is  a  Member  of  .the  A.  B.  C. 

S.  G.  Lindenstein,  Inc.,  118  E.  28th  St.,  New  York 

Foreign  Advertising  Representative 


The 

Detroit  Free  Press 

“Michigan’s  Greatest  Newspaper” 
The  Largest 

2-Cent  Morning  Circulation 
In  America 


Rates  and  information 
direct,  or  from 


VERREE  &  CONKLIN,  INC, 


Brunswick  Bldg. 
New  York 


Steger  Bldg. 
Chicago 


THE  PITTSBURG 
PRESS 

Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  AdTertiaing  Representativea 

I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bldg.,  Chicago 


Get  the  Best  Always 
)^fttsibur$  BlBpairlr 

Greater  Pittsburg’s  Greatest 
Newspaper 

WALLACE  O.  BROOKE, 

Brunswick  Building,  New  York 

HORACE  M.  FORD, 

Peoples  Gas  Buildinit.  Chicago 
H.  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 


DETROIT 

SATURDAY  NIGHT 

is  in  itself  a  guarantee  of  its  advertised 
products.  It  IS  unnecessary  for  the  ad¬ 
vertiser  to  discuss  the  honesty  or  relia¬ 
bility  of  his  goods.  The  fact  that  the 
advertising  was  accepted  by  DETROIT 
SATURDAY  NIGHT  is  sufficient  guar¬ 
antee  to  its  readers. 

Foreign  Advertising  Representatives 

G.  LOGAN  PAYNE  CO. 

74S  Marquette  Building,  Chicago 
200  Fifth  Ave.,  New  York  City 
Publicity  Building,  Boston 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publiaher 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns. 
Many  of  our  advertisers  use  our 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why.” 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


YOU  MUST  USE  THE 

LOS  ANGELES 

EXAMINER 

to  caver  the  GREAT  SOUTHWEST 
Sunday  Circulation  I 

MORE  THAN  .  .  iOU,UUU 
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DOINGS  IN  BOSTON 

Newspaper  Prize  Contests  Meet  with 
Favor  in  Spite  of  Hot  Weather — One 
Reporter  Mistaken  for  a  Rioter — An¬ 
other  Shot  at  by  a  Burglar  Hunter. 

(^Special  Correspondence.) 

Boston,  Aug.  18. — Hot  weather  has  no 
terrors  for  the  Journal  circulation  de¬ 
partment,  for  men  from  that  paper  are 
now  making  a  house  to  house  canvass  in 
its  interest. 

The  American’s  contest  is  going  strong 
for  seats  for  the  world’s  series  games. 
When  the  American’s  trippers  to  the  big 
show  at  San  Francisco  returned  recently 
they  looked  happy  and  said  that  they  had 
had  a  “perfectly  lovely  time.” 

'rhe  Record  automobile  contest  is  going 
forward  with  a  rush,  thousands  of  votes 
being  handed  into  the  business  office  by 
the  contestants  daily.  One  of  the  leaders 
thus  far  is  Robert  McKenzie,  steward  at 
the  Press  Club,  who  has  strong  hopes 
that  he  will  be  able  to  ride  in  one  of 
the  Record’s  cars  about  September  1(5. 

During  the  past  week  the  news  of  the 
day  has  been  much  like  the  description 
of  the  country  correspondent :  “nothing 
to  write  about,  so  we  ain’t  writing.” 
Lw.’al  news  has  been  quiet,  the  only  event 
approaching  the  startling  being  the  riot¬ 
ing  at  the  Commonwealth  Docks  Sunday 
night,  when  Italian  reservists  were  about 
to  sail  for  their  home  country.  Some  re¬ 
marks  made  by  Germans  on  the  interned 
Cincinnati  caused  friends  of  the  reserv¬ 
ists  to  start  trouble.  Before  the  affair 
was  over  several  policemen  had  been  hurt 
with  missiles  and  several  shots  fired. 

Frank  Tanner,  who  was  one  of  the  Post 
reporters  at  the  scene,  was  hit  with  a 
brick.  He  also  had  the  peculiar  experi¬ 
ence  of  being  taken  for  a  rioter  by  one 
of  the  police  officers.  Tanner  is  dark, 
and  the  “cop”  evidently  thought  he  was 
a  “dago,”  for  he  ordered  him  back  into  the 
crowd  of  rioters  at  the  point  of  his  re¬ 
volver.  In  the  meantime  Tanner  was 
fumbling  for  his  fire  badge.  When  he 
finally  succeeded  in  getting  the  little  brass 
badge,  designed  by  Poet  .Toy  Toye.  into 
view  he  was  allowed  to  pass  through  the 
l)olice  lines. 

I.en  Lihhy,  city  hall  man  for  the  Jour¬ 
nal,  says  that  it  is  no  fun  to  be  mis¬ 
taken  for  a  burglar.  Then  he  tells  the 
tale  of  going  to  his  home  in,  Medford  in 
the  stilly  hours  of  a  recent  morning.  Ae 
he  neared  the  old  homestead  a  shot  rang 
out,  a  bullet  whizzed  by  his  head  and  tlfe 
command  “halt !”  was  uttered  by  a  sten¬ 
torian  voice. 

I>en  discovered  that  a  neighbor  of  his 
was  doing  the  gunning.  It  appears  that 
there  had  been  several  robberies  in  the 
neighborhood  and  this  particular  man  de¬ 
cided  that  he  would  look  for  a  person  he 
suspected.  Libby  happened  to  be  the  first 
man  along  the  street. 

“The  rest  of  the  way  to  my  home  I  was 
accompanied  by  the  man  who  had  shot  at 
me.”  he  explained.  “All  along  the  way 
we  found  other  men  on  guard,  armed  with 
everything  from  repeating  rifles  to  shot 
guns.  Talk  about  the  wild  and  woolly 
West ;  it  has  nothing  on  my  quiet  little 
neighborhood  in  Medford.” 

By  the  time  this  is  written  the  members 
of  the  Press  Club  will  have  decided 
whether  or  not  to  charge  .82(50  for  life 
membership  to  the  club.  The  price  for 
many  years  has  been  .8100,  but  it  is  the 
belief  of  many  of  the  members  that  those 
who  can  afford  to  pay  .8100  can  also  af¬ 
ford  to  pay  $200 — and.  besides,  the  club 
needs  the  money. 

Roy  Atkinson. 


Linotype  Bulletin  Closes  Volume 
The  Linotype  Bulletin,  issued  by  the 
Mergenthaler  Linotype  Company,  has 
just  closed  its  eleventh  volume.  It  has 
gone  to  .SO.OOO  printers  each  month  and 
has  been  a  welcome  visitor.  A  feature 
that  has  proved  of  value  during  the  year 
has  been  Horace  Townsend’s  “Story  of 
Printing  Type.”  The  new  volume,  open¬ 
ing  with  the  August  issue,  will  have  as 
an  attraction  “The  Tale  of  the  Printing 
Press.”  In  typographical  appearance  the 
Bulletin  is  surpassed  by  few  or  no  house 
organs  in  this  country. 


Mr.  Hollister's  Reply  to  Criticisms 

New  York,  'Aug.  18. 

The  EniTon  and  1’i'iii.isher  : 

In  last  week's  Issue  of  The  Editor  and 
PuitusHER,  an  article  appeared  under  the 
signature  of  the  circulation  manager  of  the 
l/oulsvllle  Courier-Journal  and  Times,  dis¬ 
crediting  the  writer's  recent  circulation  con¬ 
test  on  these  papers. 

I>>t  me  say  at  the  start  that  the  eontest 
to  which  he  refers,  added  over  12.000  new 
subscribers  and  collecting  over  $51,000  In 
new  subscription  money. 

The  writer,  who  has  conducted  campaigns 
throughout  the  United  States  on  many  of 
the  leading  newspapers  during  the  past  sev¬ 
eral  years,  has  never  before  been  criticised 
on  the  results  obtained  by  his  organization. 

The  first  objeetlon  mentioned  in  the  artl- 
ele  referred  to  was  that  the  circulation 
statement  of  these  newspapers  did  not  show 
an  increase  equivalent  to  the  number  of  the 
new  subscribers  added  during  the  contest. 
There  could  he  several  reasons  for  this.  In 
this  case,  for  example,  where  the  papers  are 
handled  mostly  through  agents  who  pur¬ 
chase  their  papers  at  wholesale  and  make 
their  own  deliveries,  it  is  difflcult  to  ascer¬ 
tain  whether  these  agents  were  getting  ex¬ 
tra  papeis  or  not  when  the  contest  opened. 
Several  instances  of  this  kind  came  to  my 
notice  in  which  the  agents  paid  for  these 
extra  papers  to  sell  to  transients,  or  on  the 
news  stand.  Therefore  it  was  not  abso¬ 
lutely  necessary  for  them  to  increase  their 
orders  to  make  the  deliveries  of  the  new  sub¬ 
scribers  turned  over  to  them  by  the  contest, 
it  Is  also  quite  probable  that  a  large  num¬ 
ber  of  subscribers  stopped  their  paper  when 
they  left  on  their  vacations  at  this  season  of 
the  year.  Most  papers  show  a  decrease  in 
circulation  during  July.  If  th<'  circulation 
manager  of  the  Courier-.Iournai  and  Times 
desires  to  know  the  actual  cause  of  most  of 
the  shortage  he  can  find  out  by  making  a 
careful  Investigation  in  his  department.  My 
verlfled  reports  show  that  12,287  new  sub¬ 
scription  payments  were  obtained. 

The  second  charge  was  that  the  contest¬ 
ants  were  not  fair  in  turning  in  subscrip¬ 
tions.  marking  some  of  them  “new"  when 
they  should  have  been  marked  “old.”  Trou¬ 
ble  of  this  kind  is  experienced  in  all  con¬ 
tests  to  some  extent,  but  In  this  case  orders 
were  carefully  verified,  ten  weeks  being  al¬ 
lowed  to  verify  and  turn  back  orders  found 
to  be  old.  We  deducted  our  cotutnission  on 
about  $3,000  worth  of  subscriptions  of  this 
kind  throughout  the  conti'St  without  com¬ 
plaint. 

In  order  to  eradii'ate  the  switching  of 
orders  by  the  contestants,  we  pubiished 
daily  instructions,  which  fully  explained 
what  would  be  con.sidered  a  new  subscriber, 
and  whenever  a  suhserlptlon  tiinn'd  in  its 
“new"  was  found  to  be  “old,"  the  votes 
given  to  the  candidate  were  forfeited.  A 
personal  letter  of  instruction  was  sent  to 
every  candliiate  whenever  a  subscription 
was  marked  incorrectly. 

I  am  mentioning  these  points  to  show 
that  I  used  every  available  means  to  pro¬ 
tect  the  papers  as  we  do  in  all  of  our  cam¬ 
paigns.  1  admit  that  possibly  a  few  sub¬ 
scriptions  went  through  “new”  that  should 
have  been  “old,”  but  necessarily  this  percent 
tnust  have  been  small. 

The  third  point  brought  out  in  the  article 
was  the  carelessness  of  the  contestants  in 
marking  the  paper  desired,  inastnuch  as 
we  were  taking  subscriptions  oti  two  sepa¬ 
rate  papers,  it  was  difficult  to  avoid  in¬ 
stances  of  this  kind.  However,  this  Is  a 
matter  of  minor  importance.  Any  circula¬ 
tion  department  should  expect  to  have  some 
adjustments  to  make  after  handling  such  a 
volume  of  business  lu  the  short  period  of 
tltiie.  Four  complete  records  of  every  sub¬ 
scription  payment  to  the  circulation  depart¬ 
ment  were  made,  particular  attention  being 
given  to  a  ledger  showing  each  contestant's 
complete  list  of  subscriptions  obtained  by 
her  and  the  amount  received.  .  Many  other 
new.“i)npcrs  have  enthusiastically  endorsed 
my  system  of  kee|>ing  subsi'rlption  records. 

Further,  the  circulation  manager  slated 
that  he  held  a  number  of  subscriptions  with¬ 
out  complete  address,  for  example,  Wm. 
lirown,  Chicago,  without  street  address. 
These  subscriptions  were  gi\;e'i  (o  the  can¬ 
didates  by  people  in  most  cases,  who  were 
then  unable  to  give  a  permanent  address. 

In  this,  as  in  all  of  our  campaigns,  our 
best  efforts  were  made  to  get  the  largest 
results  possible,  ns  the  more  business  ob¬ 
tained  for  the  paper,  the  larger  would  be 
our  compensation.  For  this  energetic  effort 
we  were  criticised  by  the  circulation  mana¬ 
ger.  who  stated  that  our  paramount  idea 
was  to  increase  our  commission. 

Our  business  relations  with  these  two 
papers  were  very  pleasant.  Every  co-opera¬ 
tion  was  given  by  the  entire  staff  in  assist 
ing  us  to  nia'Ke  the  contest  a  success.  We 
feel  confident,  from  the  letter  received  from 
the  publisher  endorsing  our  system  and 
success,  that  he  was  very  well  pleased  with 
the  results. 

C.  B.  HOr.LISTER, 

North  Eastern  Circulation  Co. 


National  Advertisers 

Can  enter 

134,286  Prosperous  Italian  Homes 

By  the  use  of  this 

Master  Key 


and  describe  in  native  lang-iiage  the  merits  of  their 
goods. 

II  Progresso  Italo-Americano 

Has  had  a  phenomenal  growth  and  is  constantly 
growing.  . 

The  present  advertising  rate  is  based  on  an  average 
daily  circulation  of  70,000  copies. 

The  Present  Circulation  is  134,286 

Net  Daily  Average 

Over  90,000  More  Than  Our  Nearest  Competitor. 

11  Progresso  Italo-Americano  is  an  Italian  paper 
published  according  to  the  best  American  stand- 
aVds  and  this  is  the  ONLY  reason  for  its  growth. 
We  do  not  use  premiums  or  special  inducements. 

Send  in  your  contract  NOW 
tind  take  advantage  of  this 

BARGAIN  BUY 

Rate  card  and  A.  R.  C.  Statements  on  Request. 

II  Progresso  Italo-Americano 

The  only  New  York  Italian  paper  member  of 
the  Audit  lUireau  of  Circulations  and  the  American 
Newspaper  Publishers’  Association. 

42  ELM  STREET,  NEW  YORK  CITY 

Tel.  3470-1  Worth 


II  Progresso  Italo-Americano  Della  Sera 

which  latter  phrase  means  “of  the  evening,”  is  second  in  circula¬ 
tion  in  the  evening  field.  In  combination  with  the  morning  edition 
the  advertising  rate  is  30c.  per  inch  additional. 
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The  Editor  &  Publisher 

and  The  Journalist 

FOR  NEWSPAPER  MAKERS,  ADVERTISERS 
AND  ADVERTISING  AGENTS 

Entered  u  tecood  clast  mail  matter  in  the 
New  York  Post  Office 

Issued  every  Saturday,  forms  closing  one  o’clock  on  Friday 
prKeding  date  of  publication,  by  The  Editor  and  Publisher 
Co.,  Suite  lil7  World  Builaing,  63  Park  Row,  New  York 
City.  Private  Branch  Telephone  Exchange,  Beekman  4330 
and  4331. 


The  Journalist,  Established  1884;  The  Editor  and  Publisher, 
1901;  The  Editor  and  Publisher  and  Journalist,  1907. 

Janies  Wright  Brown,  Publisher;  E.  I).  lleWitt,  Cenera' 
Manager;  Frank  Leroy  Blanchard,  Editor; 

George  P.  Lefflef,  Business  Manager. 


Chicago  Office:  332  Sonth  Michigan  Avenue.  Ryan  &  Inman, 
Managers.  Telephone,  Harrison  2161. 

San  Francisco  Office:  742  Market  St.  R.  J.  Bidwell,  Manager. 
Telephone,  Kearney  2121. 


See  Publisher’s  announcement  for  subscription  and  adver¬ 
tising  rates. 


New  York,  Saturday,  August  21,  1915 

SPEND  FAIR  PROFITS  IN  ADVERTISING 

William  Randolph  Hearst,  in  his  telegram  to 
The  Editor  and  Pcblisiikk,  agrees  with  us  in  our 
contention  that  the  Panama-Pacific  Exposition  would 
have  been  and  could  still  be  made  a  far  greater  suc¬ 
cess  had  newspaper  advertising  been  used  to  attract^ 
people  to  San  Francisco.  He  says: 

“Personally  I  think  it  would  have  been  more  suc¬ 
cessful,  financially,  and  more  widely  beneficial  to  the 
people  of  the  whole  country,  if  $i, 000,000  had  been 
spent  in  intelligent  promotion.” 

If,  as  Mr.  Crothors  contends,  the  net  profit  up  to 
.\ugust  !)  was  $481, .’>91,  this  amount  and  whatever 
more  is  made  during  the  month  ought  to  be  invesU‘d 
in  newspaper  publicity,  in  order  that  thousands  of 
Americans,  who  up  to  this  time  have  not  been  im¬ 
pressed  with  the  desirability  of  visiting  the  ex|)08i- 
tion,  may  lie  induced  to  do  so  during  the  next  three 
months.  We  have  no  hesitancy  in  affirming  that 
there  are  many  intelligent  people  who  read  the  daily 
and  weekly  newspapers  who  have  no  adequate  con¬ 
ception  of  the  magnitude  and  importance  of  the  San 
Francisco  fair.  Few  of  them  have  seen  the  scattered 
posters  on  the  billboards— the  only  direct  advertising' 
put  out,  not  by  the  management,  but  by  the  bill¬ 
posters  themselves. 

It  is  not  too  late  for  the  use  of  new8pai>er  display 
advertising  in  crowding  the  exposition  grounds  with 
visitors  before  its  gates  finally  close.  WMll  its  officials 
be  brave  enough  to  acknowledge  that  they  were  wrong 
in  depending  on  free  publicity  to  attract  the  public 
to  the  Golden  Gate  and  use  the  best  of  all  publicity 
-  -newspaper  advertising — to  recover  lost  ground  ? 


PROSPERITY  AHEAD 

If  there  is  any  doubt  in  your  mind  as  to  the 
immediate  future  of  newspaper  advertising  in  the 
United  States  and  Canada,  you  should  read  the 
views  of  many  prominent  editors,  business  managers 
and  publishers  printed  elsewhere  in  this  issue  of 
The  Editor  and  Publisher.  A  significant  thing 
about  the  writers  is  that  there  is  not  a  pessimist 
in  the  entire  lot.  If  there  is  any  class  of  men  in 
this  country  or  elsewhere  better  qualified  to  express 
an  opinion  on  the  business  outlook,  we  do  not  know 
who  they  are,  for  they  are  trained  observers  who 
sit  in  the  watch  towers  of  publicity  and  observe  the 
developments  and  changes  that  are  continually  tak¬ 
ing  place  in  the  world  around  them. 


It  has  been  said  of  journalists  that  they  are  horn 
optimists.  Perhaps  this  is  true;  if  it  is  not,  it  is 
greatly  to  be  regretted,  for  optimistic  editors  have 
been  known  to  save  cities  from  commercial  disaster 
and  the  nation  from  being  plunged  into  a  costly  and 
destructive  war. 

One  of  the  most  commendable  traits  of  American 
newspaper  publishers  is  their  regard  for  accuracy  and 
truth.  Hence  the  statements  they  make  regarding 
present  and  future  business  conditions  may  be  taken 
as  the  sincere  views  of  men  well  qualified  to  size  up 
the  situation. 

It  is  the  unanimous  opinion  of  all  those  whose 
views  are  quoted  that  there  has  been  a  decided  im- 
l>rovement  in  business  during  the  last  few  months. 
In  some  cases  it  has  been  so  great  that  previous 
records  for  the  period  have  been  broken.  Merchants 
are  selling  more  goods;  activity  in  real  estate  opera¬ 
tion  lias  shown  new  life;  improvements  that  were 
held  up  when  tlie  war  started  a  year  ago  are  l)eing 
compIetc>d ;  the  railroads  have  given  orders  for  new 
equipment,  and  men  who  have  Ih-cii  out  of  employ¬ 
ment  for  months  are  retiring  to  tlieir  old  fiusitions 
or  are  getting  new  ones. 

It  is  upon  such  facts  as  these  that  the  newspaper 
men  are  Imsing  their  prognostications  regarding  fall 
and  winter  husiiu^ss.  Unless  all  signs  fail  and  the 
country  is  plunged  into  a  war  witli  Mexico  or  Ger¬ 
many — which  does  not  seem  at  all  likely — the  next 
few  months  will  bring  to  us  all  better  times  and 
therefore  greater  prosperity. 


NOT  CREDITABLE 

Men  who  arc  in  close  touch  with  advertising  may 
as  well  make  up  their  minds  right  now  that  they 
will  never  get  outsiders  to,  have  a  suitable  regard 
for  “square”  advertising  unless  they  themselves  prac¬ 
tise  the  “level”  idea.  We  are  moved  to  these  remarks 
by  the  following  facts: 

It  appears  that  very  recently  it  was  discovered,  in 
a  Western  house,  that  tlirough  an  error  in  the  mail¬ 
ing  department  a  whole  mailing  was  sent  out  with¬ 
out  enclosures  or  order  blanks.  While  the  sales 
manager  believed  that  the  mistake  would  mean  a 
large  loss  of  possible  orders,  he  wanted  to  catch 
what  few  orders  lie  could.  He  therefore  followed  up 
the  list  the  next  day,  sending  the  enclosures  and  ' 
order  blanks,  and  this  letter  of  explanation,  which  he 
had  the  mail  clerk  write  out  in  his  boyish  hand  and 
sign  personally: 

Dear  Sir: 

Ttiroiigli  some  error  I  left  out  tbc  enclosures  in  send¬ 
ing  out  Mr.  I.*wrence’s  letter  to  you  Saturday  morning. 

.Mr.  liswreutc  will  alwa.rs  elaim  that  if  this  letter 
doesn't  pull  it  will  be  my  fault. 

I  hope,  therefore,  that  my  mistake  hasn't  Incon¬ 
venienced  you.  Very  truly  yours, 

Jack  White, 

Mail  Clerk. 

To  the  sales  manager's  surprise,  the  returns  were 
greater  than  in  previous  mailings  where  the  mistake 
had  not  occurred,  AND,  IN  MAKING  SUBSEQUENT 
MAILINGS  TO  NEW  CUSTOMERS,  HE  IN¬ 
CLUDED  THE  “ACCIDENT”  LETTER  ONCE. 

A  New  York  advertising  man  expressed  to  us  his 
disgust  at  the  following  trick  being  played  upon  him 
on  Monday  of  this  week:  One  of  the  biggest  publish¬ 
ing  houses  in  the  country  sent  him  some  advertising 
matter,  and  in  the  same  mail  he  got  the  following 
letter-  -a  ‘’process”  production  in  imitation  of  the 
hand-writing  of  a  Ijoy  (the  supposed  mail  clerk) : 

August  5,  1915. 

Dear  Sir: 

Just  DOW  I  discovered  that  I  left  the  order  card  out  of 
the  letter  Mr.  Crowe  sent  you  Wednesday  morning. 

Mr.  Crowe  says  It’s  up  to  me.  I  certainly  hope  that 
my  mistake  hasn't  Inconvenienced  you. 

Respectfully,  Martin  Bbn.nbtt, 

Mall  Clerk. 

No  doubt  the  original  error  was  an  honest  one, 
and  the  sales  manager  did  nothing  unfair  in  get¬ 
ting  the  youthful  culprit  to  send  his  personal  note, 
written  in  his  own  “fist.”  to  the  list  of  addresses; 
hut  just  because  the  recipients  had  a  “fellow  feel¬ 
ing”  for  the  boy,  and  so  sent  in  an  unusual  number 
of  orders,  the  sales  manager  thought  within  him¬ 
self:  “Fine!  Here’s  a  new  dodge.  I’ll  work  it  to 
the  limit!”  And  hence  he  proceeded,  “in  making 
subsequent  mailings  to  include  the  ‘accident’  letter 
once’!  ” 

And  now  the  big  publishing  house  already  alluded 


to  thinks  so  highly  of  the  idea  that  it  has  started 
its  own  “.Martin  Uennett,  mail  clerk,”  on  the  same 
path  of  silly  fraud. 

Next  thing  we  shall  get  tearful  (“process”)-  letters 
from  Miss  Fluffy  Blonde,  the  stenographer,  begging 
us  to  f-f-forgive  her  for  failing  to  spell  some  w-w 
word  right  in  the  last  letter  she  wrote  us,  and  not 
let  her  l-l-lo8«>  her  job  by  holding  back  our  order  from 
the  crool  lioss,  who  scoldisl  her  jiist  awfully  ’cause 
she  made  one  1 -1-little  m-m-mistake. 

Faugh!  Isn’t  it  sickening  to  try  to  trade  upon 
decent  human  impulses;  and  isn’t  it  astonishing  that 
a  big  and  successful  publishing  house  should  have 
so  small  a  conception  of  what  advertising  really  is 
as  to  lend  itself  to  any  such  contemptible  fake? 

Before  advertising  gets  on  the  plane  of  truth  and 
dweiicy  upon  whicli  it  is  entitled  to  stand  iK-fore 
the  husiiiess  world,  the  men  in  close  contact  with  it 
must  themselves  get  rid  of  the  idea  that  it  is  “smart” 
to  ‘‘put  over”  something  011  tlie  ultimate  eoiisiiiner. 

XolKsly  respei'ts  the  man  wlio  (hM-sn't  resjK'et  him- 
8elf--or  the  business  that  doesn’t  resjH^ct  itself. 
Think  it  over. 


J  ACKSON'S  ALONG  THE  ROW 

HETTER  I.ATE  THAN  NEVER. 

Its  prettj’  late  in  tlie  day  to  square  Eve  about  that 
apple  eating  stunt,  but  the  papers  cannot  be  blamed. 
They  carried  the  full  story  of  her  vindieation  as  soon 
as  it  was  releasetl. 


tiOT  THE  HOOK. 

The  Kaiser’s  entrance  into  the  American  news- 
)>ap«>r  game  has  not  liecn  marked  by  great  success. 
Wonder  why  he  didn’t  give  away  dachshunds  as 
premiums. 


SX00KUM8. 

It’s  nearly  time  for  the  Newlywed’s  baby  to  have 
a  full  set  of  teeth  and  a  safety  razor. 


HEARD  IN  DOLAN’S. 

“tMiat’s  become  of  Fanning?” 

“He  went  W&t  and  started  a  paper.” 
“What  did  he  call  it?” 

“The  Aeroplane.” 

“How  did  it  go?” 

“It  went  lip.” 


HOW  HE  DOT  SqUARE. 

Once  upon  a  time  there  was  a  reporter  on  a  big 
daily,  and  he  was  a  good  one.  But  there  came  a 
shake  up  and  a  new  city  editor  was  put  on  the  job. 
For  some  unknown  reason  he  soured  on  this  particu¬ 
lar  reporter  and  proceeded  to  make  life  a  burden  to 
him.  He  sent  him  out  to  get  impossible  stories  and 
Jhen  raged  at  him  because  he  did  not  land  them. 
Now  there  was  one  big  assignment  in  the  office  that 
all  the  staff  had  tried  to  get  in  vain.  It  was  an 
interview  with  a  great  man,  a  leading  statesman¬ 
like  Samuel  J.  Tilden.  The  paper  wanted  his  views 
on  several  matters  of  vital  importance  to  the  Nation 
and  had  failed  to  get  them.  So  the  new  city  editor 
with  a  diabolical  grin  turned  the  assignment  over  to 
the  reporter  whom  he  wished  to  crush.  That  same 
evening  the  reporter  turned  in  a  page  interview  with 
the  great  statesman.  It  was  a  peach.  It  backed  up 
the  paper  on  all  its  political  views  and  was  an  A1 
sensation.  The  boss  editor  was  in  a  state  of  joy, 
and  wrote  a  two-column  double  leaded  editorial  on 
the  interview.  Just  about  ten  minutes  before  the 
|>aper  went  to  press  a  telegram  was  handed  to  the 
city  editor  from  the  above-mentioned  reporter.  It 
read:  “Entire  interview  a  fake.  How  do  you  like 
having  it  rubbed  in  yourself.  I  resign.” 


TO  INQUIRER- 

You  are  wrung  in  your  supposition  that  any  Ameri¬ 
can  paper  can  be  bought  up  by  the  German  Govern¬ 
ment.  The  American  papers  are  unmuzzled,  even  the 
bulldog  editions. 


FROM  THE  SKINNERSVILLE  SIONAI.. 

Now  is  the  time  to  subscribe.  We  are  not  going 
to  give  away  an  art  picture  or  trading  stamps,  or 
coupons  for  a  chance  in  an  auto  car.  Not  much,  but 
we  are  going  to  give  all  the  news  of  this  town  in 
a  bright,  sparkling  manner.  Tliere  has  been  a  shake 
up  on  our  staff.  We  have  dropped  one  man  and  taken 
on  another  from  a  school  of  journalism,  and  if  he 
can  do  all  he  promises,  all  wo  will  have  to  do  is  take 
life  easy  and  grow  rich.” 

Tom  W.  Jackson, 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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PERSONALS 

C.  Walter  Lamar,  until  recently  man- 
uger  of  the  Portland  (Ore.)  office*  of  the 
Pacific  News  Service,  has  joined  the 
staff  of  the  Portland  Journal. 

Three  Portland  newspaper  men  ac¬ 
companied  the  Oregon  State  Naval  Ati- 
litia  on  its  annual  practice  cruise  in 
Vugust,  journeying  from  the  Columbia 
to  San  Francisco,  l*ort  Angeles,  Wash., 
and  return,  on  tlie  cruiser  Albany. 
They  were  Claude  .M.  Bristol,  Journal; 
Hal  M.  White,  Oregonian,  and  David  W. 
Ila/en,  Telegram. 

It  is  reportetl  that  H.  W.  Francis, 
formerly  a  newspaperman,  of  Philadel¬ 
phia,  has  been  arrested  by  the  Carranza 
government  at  Vera  Cruz,  for  failure  to 
cover  his  news  dispatches  to  suit  the 
Carranza  views.  Mr.  Francis  has  been 
connect»Hl  with  the  reportorial  staff  of 
tlie  Philadelphia  Public  Ledger,  the 
Kveiiing  Ix*dger,  the  Newark  Evening 
yews  uinl  the  Brooklyn  Citizen. 

Ben  .sliaw,  city  editor  of  the  Augusta 
(.Me.)  Journal,  who  has  l)een  seriously 
ill  at  the  Augusta  Oeneral  llus]iital,  is 
somewhat  improved. 

Kul)crt  L.  Plummer,  who  has  been 
s|K)rting  editor  of  the  Wheeling  (W.  Va.) 
liegister,  has  now  l)ecome  its  city  edi¬ 
tor.  l\.  W.  I’rystock  is  the  new  sport¬ 
ing  editor. 

J.  Ernest  Spare  is  the  new  editor  of 
the  Pottstown  (Pa.)  News,  succeeding 
Paul  L.  Diefenderfer,  who  has  resigned. 

Joseph  (iagnon,  for  30  years  a  printer 
and  publisher  in  Fall  River,  Mass.,  is 
taking  charge  of  the  L’Echo  Publishing 
Company  in  New  Bedford  as  general 
manager.  Adolph  Rolwrt  is  now  the 
editor,  replacing  Rudolph  Go(Klreau,  who 
linished  his  work  on  the  French  daily 
some  time  ago.  Jean  B.  Archaml>eault, 
who  has  for  some  time  been  the  general 
manager  and  was  at  one  time  the  news 
editor,  will  have  charge  of  the  adver¬ 
tising. 

Neal  O.  Adair,  formerly  of  Glenn 
Falls.  N.  Y.,  has  accepted  the  position 
of  editor  of  the  Passaic  (N.  J.)  Herald, 
and  will  assume  full  charge  of  its  news 
and  editorial  departments  on  Septem¬ 
ber  1. 

Frank  G.  Kane,  of  the  department  of 
journalism  of  the  University  of  Wash¬ 
ington,  at  Seattle,  is  visiting  bis  parents 
in  Duluth,  Mich. 

It  has  been  formally  announced  that 
(Yanston  Williams,  of  Greensl)oro,  Ga., 
is  to  succeed  Quimby  Melton  as  manag¬ 
ing  editor  of  the  Americus  Times-Re- 
corder.  Air.  Afelton  will  go  to  Bain- 
bridge,  where  he  will  take  up  his  new 
duties  as  secretary  of  the  board  of  trade 
there. 


IN  NEW  YORK  TOWN 

The  revelations  which  the  World  has 
been  making,  seeking  to  demonstrate 
that  German  propagandists  have  been 
interfering  in  the  affairs  of  this  coun¬ 
try  in  the  interests  of  Germany,  were 
written  by  Louis  Seilwld,  the  World’s 
political  expert,  who  also  did  the  in¬ 
vestigating.  C.  AI  Lincoln  was  in  general 
charge  of  the  story. 

Fred  A.  Mallery,  head  of  the  Evening 
Journal  copy  desk,  was  suddenly  taken 
ill  in  the  office  on  Wednesday,  August 
18,  and  was  removed  to  his  home  in 
Passaic,  N.  J.  His  trouble  is  diagnosed 
as  a  nervous  breakdown. 

Samuel  Fisher,  of  the  Tribune,  has 
returned  from  covering  the  Plattsburg 
military  encampment. 

C.  St.  Lawrence  Malloy,  copy  reader 
on  the  Jorunal,  is  in  the  Adirondacks 
on  a  vacation. 

Frank  I.ieary,  Jr.,  of  the  Tribune,  is  in 
Alarietta,  Ga.,  on  the  Frank  story. 

Jerome  Beatty  has  left  the  Evening 
Alail  to  become  the  Tribune’s  baseball 
expert,  succeeding  Heywood  Broun,  who 
is  to  become  dramatic  critic. 

Thomas  E.  Kenny,  City  Hall  reporter 
and  political  writer  of  the  Evening  Tele¬ 
gram;  Fred  G.  O’Connor,  Telegram,  and 
John  Martin,  police  headquarters  re- 
I*orter  for  the  Evening  Journal,  have 
starte<l  on  a  vacation  in  the  Adirond¬ 
acks. 

Orio  Flamma,  Italian  journalist  on  the 
(■ditorial  staff  of  II  Progresso,  is  trans¬ 
lating  the  war  news  into  Italian  for  the 
Evening  Journal. 


Louis  Dc  Voc,  dramatic  critic  of  the 
New  York  World,  is  back  from  liis  va¬ 
cation,  spent  down  Cai>c  Cod  way. 
While  fishing  for  cod  one  day  his  hook 
caught  in  the  ring  of  a  Nova  Scotia 
hook  that  was  imlx'dded  in  the  mouth 
of  a  big  fish.  In  pulling  in  his  line  the 
latter  hook  was  torn  f.'om  the  cod’s 
mouth  and  the  fish  got  away.  It  is  sup¬ 
posed  that  the  cod  was  first  hooked  in 
Nova  Scotia  waters  and  afterward  made 
its  way  south  to  the  Alassachusetts 
coast,  with  the  hook  still  embedded  in 
its  jaw. 

T.  FL  Niles,  for  many  years  in  an  edi¬ 
torial  capacity  on  the  FN'cning  Mail,  has 
been  ajipointed  private  secretary  to  Dis¬ 
trict  Attorney  Perkins  in  place  of 
George  Barr  Baker,  who  has  gone  to 
California.  Air.  Niles  is  a  graduate  of 
Wesleyan,  class  of  18SH. 

C.  A.  Stiles  .sailed  on  .August  IS  on 
the  Baltic  to  join  the  Loinlon  bureau 
of  the  New  A'ork  Tribune. 

Fred  B.  Pitney,  who  was  recently 
transferred  from  the  I.s*ndon  bureau  to 
Im'  the  Paris  correspondent  of  the  New 
York  Tribune,  spent  four  days  at  the 
actual  front  recently. 

Robert  W.  Hamshar,  of  the  Tribune, 
and  Mrs.  Irma  E.  Bogtda,  wife  of  the 
late  Albert  G.  Bogula,  will  b«*  marrie<l 
on  Wednesday,  August  2.),  in  Brooklyn. 

Richardson  Webster,  who  will  here¬ 
after  do  politics  for  the  Brooklyn  Times, 
was  presented  with  a  diamond  stickpin 
at  a  dinner  held  in  his  house  Alonday 
night. 

Clifton  Thomas  Caruthers,  business 
manager  of  Walter  Eli  Clark’s  Charles¬ 
ton  (W.  Va.)  Evening  Alail,  is  in  the 
hospital  at  Charleston  with  typhoid  fever. 
On.  August  0  his  mother,  Mrs.  Frank  D. 
Caruthers.  left  the  Silleck  House  at 
Greenwich,  Conn.,  where  the  Caruthers 
family  are  summering,  and  is  now  in 
Charleston,  where  she  will  remain. 

Clare  Briggs,  the  Tribune  cartoonist, 
who  has  been  sjiending  a  ])ortion  of  his 
vacation  on  the  cruiser  Lydonia,  on 
Lake  Michigan,  and  has  ])articipat«Hl  in 
a  reunion  of  his  mother  and  brothers,  is 
expectwl  to  resume  work  on  his  drawing 
iKiard  on  August  23. 

Caleb  Van  Hamm,  recently  of  the 
editorial  staff  of  Mr.  Hearst’s  Chicago 
Examiner,  has  succeeded  Justin  McGrath 
as  day  city  eilitor  of  the  New  York 
Morning  American.  As  was  announced 
in  these  columns  two  weeks  ago,  Mr. 
AIcGrath  is  now  managing  editor  of  the 
San  Francisco  Examiner. 

.losepli  Edgar  Chamberlain,  of  the  edi¬ 
torial  staff  of  the  Evening  Alail,  has  re¬ 
signed  and  is  now  engaged  in  free  lance 
work. 

Arthur  G.  Dore  has  been  appointed 
political  reporter  of  the  Brcsiklyn  Citi¬ 
zen. 

CHICAGO  PERSONALS 

Frank  King  is  drawing  the  first-page 
cartoons  for  the  Tribune  during  the  ab¬ 
sence  of  John  T.  AIcCutcheon,  who  has 
returned  to  Europe  as  war  correspondent. 

Henry  M.  Hyde,  of  the  Tribune,  is  in 
Washington,  1).  (\,  on  special  assign¬ 
ments. 

Robert  M.  Presnell,  formerly  of  the 
Los  Angeles  F’xaminer,  is  back  in  Chi¬ 
cago. 

James  Keeley,  publisher  of  the  Herald, 
lias  returned  from  his  vacation  in  the 
northern  Wisconsin  woods. 

Frank  Carson,  formerly  day  city  edi¬ 
tor  of  the  Herald,  has  gone  over  to  the 
Tribune. 

Harry  Parker,  convalesced  from  a  re¬ 
cent  operation  and  recuperated  by  a  rest 
on  his  father’s  farm  in  Alinnesota,  is 
back  at  his  desk  on  the  Tribune  copy 
desk. 

John  Fay,  New  York  •  World  corre¬ 
spondent,  is  in  Wisconsin  on  his  vaca¬ 
tion.  Joseph  Pierson,  of  the  Tribune,  is 
watching  the  field  for  the  World  mean¬ 
while. 

Lowell  J.  Thomas,  of  the  Journal,  has 
returned  from  a  twenty-thousand-mile 
trip  over  the  western  states,  Canada  and 
Alaska,  and  has  turned  some  of  his  ex¬ 
periences  within  the  Arctic  circle  to  good 
account  in  a  literary  way. 

Walter  Hurt,  “Beau  Broadway,”  of  the 
New  York  Telegraph,  is  on  vacation,  vis¬ 


iting  his  old  newspaper  cronies  in  Chi¬ 
cago. 

Air.  and  Airs.  Frederic  Hatton,  dra 
matic  critics  of  the  Chicago  Record 
Herald,  have  written  a  one-act  plaj' 
called  ■•Brimstone  and  llelllire,”  wliicii 
is  being  presented  as  a  curtain-raiser  by 
Alary  Servoss  and  her  stock  company  at 
Olentangy  Park,  Columbus,  (».  Air.  and 
Airs.  Hatton  will  be  recalhsl  as  the  au¬ 
thors  of  “'I  he  Years  of  Discretion." 


PHILADELPHIA  PERSONALS 

Charles  T.  Roney,  an  employe  of  a 
white  paper  house,  was  instantly  killed 
during  the  past  week  by  being  crushed 
beneath  a  roll  of  paper;  part  of  a  load 
which  was  being  ileliveri’d  at  the  Press 
office.  .A  ]>assing  trolley  car  hit  the  e<lge 
of  the  truck  and  set  the  huge  rolls  in 
motion.  Air.  Roney,  seeing  that  one 
1  ,’2(K)-pound  reel  was  in  danger  of  strik¬ 
ing  the  passers-by,  bravely  grabbed  at 
it,  lost  his  footing  and  went  down  under 
the  crushing  weight  of  a  second  ridl. 
Me  was  rushed  to  the  hospital  in  an  au¬ 
tomobile  of  the  Evening  I'elegraph,  but 
died  on  the  way.  Harry  Roney,  a  son, 
is  in  the  employ  of  one  of  the  evening 
papers.  The  victim  of  the  accident  is 
said  to  have  been  a  genial,  happy-go- 
lucky,  lovable  character,  and  the  tragedy 
cast  a  decided  gloom  over  the  old  news¬ 
paper  neighborhood. 

Allen  Boone,  formerly  an  editor  on  the 
Evening  Telegraph,  who  has  been  for 
some  time  handling  publicity  for  the 
Lubin  Film  Company,  lias  left  that  con¬ 
cern  and  is  now  in  New  York. 

Janies  "Axel”  Lewis,  make-up  man  of 
the  Telegraph,  has  resigned,  to  take 
charge  of  publicity  for  the  Brill  Car 
Works.  Amos  Coath  has  succeeded  to 
the  desk. 

“Cap.”  O’Brien,  night  city  editor  of 
the  Ledger,  has  returned  to  the  office 
after  a  month’s  absence,  most  of  which 
was  spent  in  the  hosiiital.  He  went  to 
.Atlantic  City  for  his  vacation,  and  after 
four  days  of  high  diving  and  other 
aquatic  feats  for  which  he  is  famous,  ac¬ 
quired  an  abscess  in  his  right  ear,  which 
brought  him  back  to  town  in  a  jiffy. 
However,  he  had  a  pretty  nurse,  and 
that  helped  some. 

BOSTON  PERSONALS 

Aliss  Cora  I’.  Woodward,  secretary  to 
('ity  Editor  II.  F.  Brock,  of  the  Post,  and 
eilitorial  auditor,  has  recently  returned 
from  a  two  weeks’  vacation  in  New  York. 

1*.  AI.  Suyivan,  the  Traveler-Herald 
representative  at  the  Federal  courts,  left 
last  Saturday  for*  a  vacation  at  The 
Weirs,  N.  H.  He  was  accompanied  by 
Fred  Sheenan,  of  the  Globe,  who  covers 
the  superior  Suffolk  court  and  the  Fed¬ 
eral  Bankruptcy  court.  .Since  the  ar¬ 
rival  of  Alessrs.  Sullivan  and  Sheenan  at 
'The  Weirs  their  Boston  friends  have  been 
deluged  with  postals  bearing  the  legend  : 
“This  is  iny  hotel.”  It  is  also  said  that 
Sheenan  is  attracting  much  attention  by 
a  lavish  display  of  six  dollar  silk  shirts, 
two  dollar  ties  and  giKidness  knows  what 
price  hosiery. 

I*.  Trenehard  Jones,  Underwood  & 
Underwood  representative  in  Boston,  has 
returned  from  Bar  Harbor,  where  he 
spent  a  week  “snapping”  the  notables  of 
that  famous  summer  colony. 

“Tad”  Clark,  of  the  Herald,  and  Eu¬ 
gene  Sleeiier,  of  the  Post  art  department, 
are  covering  the  Plattsburg  encampment. 
It  is  said  that  Sleeper  has  already  risen 
to  the  dignity  of  commanding  a  large  de¬ 
tachment  of  men,  as  he  has  had  experi¬ 
ence  as  an  officer  in  the  Boston  Uniformed 
Rank,  K.  of  P. 

Jack  Harding,  of  the  Post,  left  the  first 
of  the  week  for  New  Orleans  and  El 
Paso.  Jack  made  himself  famous  as  a 
traveler  some  months  ago,  when  he  went 
to  London  and  Paris  at  a  cash  expendi¬ 
ture  of  ?!6r).  This  was  accomplished  in 
part  by  his  acting  as  valet  to  several 
horses  consigned  to  the  British  army. 
Now  Jack  plans  to  get  a  newspaper  job 
in  El  Paso. 

AV.  E.  Ilapgootl,  formerly  sporting  ed¬ 
itor  of  the  Boston  Herald,  has  been  ap¬ 
pointed  business  manager  of  the  Boston 
Braves.  All  the  work  of  the  grand  open¬ 
ing  of  the  Braves’  new  park,  AVednes- 


day,  fell  on  his  shoulders.  John  J.  Hal- 
lahan  is  the  new  sporting  editor. 

Kenneth  Roberts,  one  of  the  Post's 
humorists,  is  on  bis  annual  vacation  at 
Kenuebiink,  .Ale.  Frank  Fay,  Brookline 
district  man  of  the  Post,  has  returned 
from  a  vacation  at  Hull.  "I.toc”  Haven 
of  the  Post  is  taking  his  vacation. 

AA’alter  AA’hite,  city  hall  man  of  the 
Herald,  is  on  a  vacation  trip  in  a  canoe. 
Walter  decided  that  he  would  patronize 
•■home  siiorts,”  so  he  purchased  a  canoe 
and  started  for  Nashua,  N.  11.  Owing  to 
the  fact  that  several  portages  have  to  be 
made  AA'alter  has  equipped  his  canoe  with 
separable  baby  carriage  wheels,  which 
gives  the  craft  the  appearance  of  a  42- 
centiiiieter  gun  when  on  land. 

Edward  Dunn,  State  house  man  for  the 
Post,  has  been  apjiointed  secretary  of  the 
new  terminal  commission  created  by 
Governor  AA’alsh.  Air.  Dunn  will  go  with 
the  iiiciiihers  of  the  commission  to  vari¬ 
ous  large  cities  of  the  United  States  to 
study  teriiiinal  conditions. 

.lack  Kenny,  of  the  Traveler,  is  acting 
as  press  agent  for  AIcCall  in  his  cam- 
pa  ign  for  the  Repnhli(‘an  nomination  for 
<  loveriior. 

Elias  Alctjuaide,  of  the  American,  has 
resigned  as  secretary  to  Governor  AA’alsh. 
It  is  understood  that  he  will  have  much 
to  do  with  the  AA’alsh  publicity  during  the 
ci.ining  campaign. 

AA’illiam  Spargo  has  betni  made  sjiort- 
iiig  editor  of  the  'Traveler. 

Aliss  Alargarie  Shurtleff,  of  the  Trav¬ 
eler  staff,  is  to  be  married  August  23  to 
Frank  Root,  a  AA’estern  banker.  Aliss 
Shurtleff  commenced  her  newspaper  ca¬ 
reer-on  the  Bennington  (A’t.)  Banner. 
Later  she  went  to  the  Springfield  Union, 
and  then  to  the  publicity  department  of 
the  Suffrage  cau.se.  I>ater  she  was  con¬ 
nected  with  the  staff  of  the  Herald,  and 
now  she  is  a  reporter  on  the  Traveler. 
The  commencement  of  the  romance  was 
during  the  school  days  of  Aliss  Shurtleff 
anil  Air.  Root. 

C.  H.  Dickorman,  formerly  dramatic 
editor  of  the  Philadelphia  Press,  has 
joined  the  staff  of  the  Sunday  Post.  Air. 
Dickerman  was  with  the  Herald  city  staff 
for  a  time. 

Frank  AA’elt,  of  the  Transcript,  has  re¬ 
turned  from  a  vacation  in  AA’aldoboro, 
Ale.,  that  was  a  success  in  everything  but 
weather. 

('.  E.  L.  AA’ingate,  editor  of  the  Sun¬ 
day  Post,  has  returned  from  his  annual 
vacation. 

J.  F.  Sheldon,  financial  editor  of  the 
Boston  Journal,  has  been  in  Salt  Lake 
for  a  few  days  on  a  tour  of  the  AA’esterii 
mining  districts  ]ireliminarv  to  assum¬ 
ing  the  jiosition  of  general  manager  of 
the  Boston  Financial  News,  Septem- 
lier  1. 

H.  T.  Parker,  the  dramatic  and  mu¬ 
sical  critic  of  the  Boston  Transcript, 
who  has  been  ill  with  pneumonia  in  San 
Francisco  for  a  long  time,  is  now  con¬ 
valescing. 


F.  L.  Colver’s  Son  to  Marry 

'I'he  many  friends  of  Frederic  L.  Cul¬ 
ver,  business  manager  of  the  Boy  Scout 
publications,  and  well  known  in  maga¬ 
zine  and  newspaper  circles,  are  congratu¬ 
lating  him  on  the  announcement  of  his 
son’s  wedding,  which  will  take  place 
September  8  at  the  Englewood  Presby¬ 
terian  Church,  to  Miss  Alice  AI.  Ross, 
of  Englewood,  N.  J.  Miss  Ross  is  a 
AA’ellesley  graduate  of  the  class  of  1913, 
and  the  young  man,  Frederic  Beecher 
Colver,  is  now  a  practicing  attorney  in 
New  A’ork  City,  as  well  as  liorough  clerk 
of  Tenafly.  He  is  a  graduate  of  Prince¬ 
ton  University  class  of  1910  and  Colum¬ 
bia  Law  S<‘hool  in  1913. 


Thirteen  at  the  Table 

Superstition  was  defied  on  the  even¬ 
ing  of  Friday,  August  13,  when  thirteen 
Houston  newspaper  men  sat  down  to  a 
Iwinquet  at  the  Brazos  Court,  of  Houston, 
as  the  guests  of  Lewis  Anderson,  pro¬ 
prietor  of  the  hotel.  It  was  the  annual 
dinner  for  the  directors  of  the  Houston 
Press  Club,  and  a  thirteen-course  din¬ 
ner  was  served. 

Rend  in  your  suliscription  to  the  Ei>i- 
TOR  AND  1*UBI,IHHER  today. 


258 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST, 


ONE -NINTH  OF  UNCLE  SAM’S  FOLKS  A 

CHANGE”  ARE  CONCENl 


IF  all  the  men  in  the  states  of  Pennsylvania, 
New  Jersey  and  Delaware  were  rolled  into 
three  big  men,  it  would  take  one-ninth  of  all 
the  men  in  the  entire  United  States  to  make  these 
three  giants. 


One  of  the  big  fellows  would  be  a  workman, 
the  second  a  farmer  and  the  third  a  capitalist, 
and  each  would  be  a  master  in  his  line,  with  a 
bank  account  representing  a  good  slice  of  the 
country’s  wealth.  They  would  be  thrifty,  hard¬ 
working  fellows,  who  made  money  and  spent 
it  to  the  best  advantage.  They  would  become 
good  customers  of  yours  provided  you  ap¬ 
proached  them  right.  And  once  you  won  their 
“good  will”  you  would  find  it  a  paying  and 
permanent  investment.  Nowhere  would  you 
find  better  educated  and  more  prosperous  citi¬ 
zens.  For  nowhere  is  illiteracy  and  poverty  less 
general  than  in  the  three  states  of  Pennsylvania, 
New  Jersey  and  Delaware. 


And,  of  course,  our  three  friends  would  be 
married.  So  it  would  be  well  not  to  forget  “the 
wife  and  family”  when  soliciting  the  patronage 
of  the  husband. 


The  Capitalist  would  own  coal  and  oil  fields 
in  Northern  Pennsylvania,  iron  and  steel  mills 
ground  Pittsburgh,  great  textile  mills  and  a 
thousand  and  one  other  industries  in  Phila¬ 
delphia.  For  you  must  know  that  the  city  of 
William  Penn  is  the  greatest  manufacturing 
city  on  earth  and  the  state  of  Pennsylvania  is  a 
leader  in  variety  and  value  of  manufactures. 


BY  RICHARI 


Pennsylvania 


-Rate- 


Circulation 

2,500  1 

10,000 

Allentown  Call  (M)  . 

16,753 

.025 

.0171 

Allentown  Chronicle  &  News  (E) . 

7,142 

.0178 

.0107 

Allentown  City  Item  &  Democrat  (EM) . . 

10,359 

.015 

.015 

Altoona  Times  (M) . 

13,817 

.025 

.02 

Chester  Times  &  Republican  (EM)  . 

14,763 

.0335 

.0218 

Connellsville  Courier  (E) . 

6,605 

.0143 

.0122 

Easton  Free  Press  (E) . 

11,491 

.0214 

.0214 

Erie  Dispatch  (MS) . 

11,095  . 

.03 

.0225 

Erie  Herald  (ES)  . 

10,228 

.0171 

.014? 

Erie  Times  (E) . 

22,617 

.04 

.04 

Harrisburg  Telegraph  (E) . 

21,707 

.03 

.03  1 

Johnstown  Leader  (E)  . 

7,064 

.0214 

.oua 

Lancaster  New  Era  (E) . 

.  9,144 

.0208 

.020^5 

New  Castle  News  (E) . 

.  8,636 

.0178 

.0128] 

Norristown  Times  (E)  . : . 

.  6,997 

.0178 

.0143 

Philadelphia  North  American  (MS) . 

.173,785 

.25 

.25 

Philadelphia  Press  (M) . 

.  62,738 

.165 

.15 

Philadelphia  Press  (S)  . 

.  157,908 

.25 

.25 

Philadelphia  Record  (M) . ' . 

.166,100 

.25 

.25 

Philadelphia  Record  (S)  . 

.127,845 

.25 

.25 

Philadelphia  Telegraph  (E)  . 

.118,255 

.175 

.15 

Pittsburgh  Leader  (E)  . 

.  81,942 

.08 

.08 

Pittsburgh  Post  &  Sun  (S  and  E  combined) 

.  125,899 

.14 

.14 

Pittsburgh  Post  &  Sun  (M  and  E  combined) 

.  100,884 

.12 

.12 

Pittsburgh  Dispatch  (M)  . 

.  61,796 

.12 

.08 

Pittsburgh  Dispatch  (S)  . 

.  69,337 

.19 

.14 

Pittsburgh  Press  (E  and  S)  . 

.116,011 

.13 

.10 

Pottsville  Journal  (E) . 

.  8,850 

.0142 

.014: 

Reading  Telegram  &  News-Times  (E  and 

M  combined)  . 

.  20,195 

.035 

.035  ( 

Scranton  Republican  (M)  . 

**40,500 

.06 

.05 1 

Scranton  Times  (E)  . 

.  35,334 

.05 

.05? 

South  Bethlehem  Globe  (E) . 

.  7,316 

.0214 

Washington  Observer  &  Reporter  (ME) 

*14,443 

.025 

West  Chester  Local  News  (E) . 

.  12,650 

.03 

mM 

In  New  Jersey  and  Delaware,  the  Capitalist 
would  own  every  sort  of  plant  imaginable  from 
powder  works  to  pottery  plants.  And  he  would 
employ  the  Workman  at  wages  that  are  re¬ 
markably  high,  as  compared  with  the  working 
wage  paid  in  many  parts  of  the  United  States. 


Twenty-four  leading  magazines  have  a  circulation  in  t 
basis  of  approximately  $7.60  per  line.  One-ninth  of  ^ 

Forty-seven  daily  newspapers  with  a  circulation  of  1  ,F 
the  cost  of  the  magazines,  reaching  the  homes  of  the 
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And  a  considerable  portion  of  his 
ntIrated  in  three  states 


sari 


A.  FOLEY 


Pennsylvania 

(Continued.) 

i 

l^ate - ^ 

10,0001 

Circulation 

2,500  1 

10,000  1 

.0171 

Wilkes-Barre  Times-Leader  (E) . 

. ..  18,824 

.035 

.025 

.0107 

.015 

j  Total . 

, .  1,699,030 

2.7375 

2.4941 

.02 

!  Population,  8,245,967. 

.0218 

New  Jersey 

.0122 

I 

f 

Rate - ^ 

.0214 

j 

Circulation 

2,500  1 

10,000  1 

.0225 

iAsbury  Park  Press . 

.  .  .  ==*8,000 

.02 

.0142 

.0143 

1  Elizabeth  Journal  (E) . 

...  12,292 

.0286 

.0214 

.04 

Jersey  City  Journal  (E) . 

. ..  22,324 

.06 

.06 

.03  I 

Newark  Eagle  (M)  . 

...  21,499 

.07 

.05 

.ona 

Newark  Evening  Star  (E) . 

.  ..  63,510 

.1225 

.10 

.020?] 

1  Paterson  Chronicle  (S)  . 

. .  .**6,818 

.025 

.0214 

.012il 

Paterson  Morning  Call  . 

.  ..  11,715 

.0357 

.025 

.0143 

Paterson  Press  (E)  . 

. .  .*=:=4,876 

.0178 

.0142 

.25 

Perth  Amboy  News  (E) . 

.  . .  6,019 

.0157 

.0121 

.15  1 

Plainfield  Courier  (E)  . 

. .  .  5,688 

.0124 

.0157 

.25 

Trenton  State  Gazette  (M) . 

. .  .  10,626 

.025 

.02 

.25 

Total . 

.  ..  65,867 

.4127 

.3398 

.25 

Population,  2,815,663. 

.15 

Delaware 

.08 

f - 

Rate- — - s 

.14 

Circulation 

2,500  1 

10,000  1 

.12 

Wilmington  Every  Evening  (E) . 

. ..  10,814 

.02 

.01786 

.08 

JS— - 

14 

Total . 

. .  .  10,814 

.02 

.01786 

.10 

Population,  209,817. 

.014: 

*Government  statement,  1914. 

**Publishers’  statements. 

.035 

Other  ratings  Government  statements,  April,  1915. 

.05 

[ 

r - 

-Rate - ^ 

.05 

Population 

Circulation 

2,500  1 

10,000  1 

.01? 

Pennsylvania  .  8,245,967 

1,699,030 

2.7375 

2.4941 

.025 

New  Jersey .  2,815,663 

65,867 

.4127 

.3398 

.03 

Delaware  .  209,817 

10,814 

.02 

.01786 

Total. . .  .11,271,447 

1,775,711 

3.1702 

2.85176 

3n  in  t  A 


ith  of  three  states  of  1 ,668,77 1  and  a  combined  line  on  pro  rata 


of 


population  of  the  United  States  is  in  these  three  states. 


the  you  can  buy  at  a  rate  of  2.85 1  76,  less  than  one-third 
lie  who  purchase  more  than  one-ninth  of  your  products. 


The  Farmer,  who  feeds  the  Capitalist  and 
the  Workman  and  their  families,  would  be  a 
plutocrat  among  farmers.  His  acres  would  in¬ 
clude  the  rich  farming  section  of  Pennsylvania, 
where  tobacco  and  wheat  grow  side  by  side. 
Into  his  pockets  would  pour  the  golden  harvest 
from  the  fertile  soil  of  “Jersey”  and  Delaware — 
famous  at  home  and  abroad  for  fruit  and 
“truck.” 

This  farmer  would  have  advantages  known 
to  few  tillers  of  the  soil.  He  would  live  in  a  section 
where  large  cities  demand  the  best  of  the  land 
and  will  pay  the  best  of  prices  for  it.  He  would 
find  a  ready  market  among  hundreds  of  smaller 
cities  and  towns  that  would  rank  as  metropolises 
in  less  thickly  populated  parts  of  our  country. 
He  would  have  shipping  facilities  unexcelled 
anywhere  on  earth. 

And  all  this  is  not  a  supposition  or  a  fairy 
story.  It  is  a  fact. 

Eleven  million  possible  customers  of  yours 
live  in  the  comparatively  small  area  comprising 
the  states  of  Pennsylvania,  New  Jersey  and  Del¬ 
aware.  Most  of  them  are  well  off  and  are  grow¬ 
ing  “better  off.” 

Density  of  population  in  Pennsylvania,  New 
Jersey  and  Delaware  lowers  the  cost  of  selling 
these  markets  to  the  minimum. 

These  states— inhabited  by  a  ninth  of  this 
country’s  total  population  and  probably  owning 
considerably  more  than  a  ninth  of  the  total 
wealth — can  be  thoroughly  worked  by  the  use  of 
a  well  selected  list  of  daily  papers. 

In  spite  of  the  European  War,  it  is  said,  with 
truth,  that  no  man  who  wants  a  job  will  fail  to 
find  work  in  the  thriving  northern  section  of  the 
Middle  Atlantic  States. 

And  not  one  of  these  eleven  million  resides 
at  any  great  distance  from  a  shopping  centre. 
This  vast  market  is  yours  for  the  asking,  if  you 
ask  in  the  right  way. 
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(CIRCULATION  GETTING  “  carrier  will  meet  on  his  route,  the  new  papers  in  Philadelphia  is  in  a  class  all 
-1  .  that  he  has  graduated  from  by  itself. 

An  Old  Timer  in  the  Business,  Mr.  his  former  position  in  the  factory,  shop,  “Every  day  the  carriers  of  this  city 
James  L.  Farley,  Circulation  Manager  or  oiTice  where  he  had  only  one  boss,  and  distribute  in  Philadelphia  300,000  news- 
of  the  Philadelphia  North  American,  taken  up  with  a  position  in  which  papers  jii  six  week-days,  1,800,000;  in  a 
I  .  .1  rta  c.  LI*  he  encounters  1,000  or  more  bosses,  all  vear,  93,600,000  papers  for  which  they 

Talks  Inleresi.ngly-Offers  I  rofitable  humored  receive  $936,000.  6n  each  Sunday  are 

Suggestions— Sketch  of  His  Career.  and  obeyed.  It  is  not  long  before  he  is  distributed  250,000  copies,  or  13,000,000 
When  you  go  to  Philadelphia,  of  course  forcibly  reminded  that  if  be  is  to  make  |)er  year,  for  which  they  receive  $650,000; 
you’ll  hear  a  good  deal  of  the  North  success  of  the  business  be  must  ‘keep  or  a  total  for  both  daily  and  Sunday  of 
American;  and  if  you  get  very  close  to  ''pht  with  his  subscribers.’  $1,586,000,  with  a  total  distribution  of 

the  office  of  that  paper,  you’re  sure  to  "ffe  will  find  some  of  them  will  want  106,600,000  copies. 

get  the  fact  into  your  system  that  the  their  paper  on  the  knob,  some  under  the  “The  number  of  complaints  of  irregu- 
circulation  manager  is  one  of  the  most  door,  some  on  the  porch,  some  in  the  lar  or  poor  service  received  by  all  the 

successful  men  in  the  business — and  that  porch  railing,  while  others  will  insist  Philadelphia  publishers  combined  will  not 

is  going  some.  average  50  a  month,  or  600  a  year,  which 

His  name  is  James  L.  Farley,  and  he  when  reduced  to  a  percentage  of  the 

to  im})ortant  post  made  a  year 

by  sh(*er  He  born  Phila-  infinitesimally  small.  am  convinced 

delphia  on  D(>eemlH-r  ‘2.3,  1864,  and  en-  that  no  department  store,  no  corporation, 

tered  Girard  College  in  1881.  He  went  no  orgaui/ation  could  present  so 

through  the  full  course  without  causing  overwliidming  strong  an  of  figures 

revolution,  revival,  or  sensation.  Ci'KTis  W  arkk-Smith. 


must  be  reduced  in  many  news¬ 
paper  offices  for  GOOD  and  suf¬ 
ficient  REASONS. 


pay  fancy  prices  for  so-called 
high-class  syndicate  service  when 
you  can  buy  our  DAILY  and 
SUNDAY  mat  features  for  less 
money  than  your  present  appro¬ 
priation? 


Let  us  send  you  proofs 
and  convince  you. 


World  Color  Printing  Co  . 

R.  S.  Grable,  Mgr. 
Established  1900.  St.  Louis,  Mo. 


Successful  Circulation  (Contest 

The  Catskill  (N.  Y.)  Daily  Mail 
closeil  a  subscriiition  contest  recently, 
the  result  of  wliiidi  has  increased  its 
circulation  to  soiiietliiiig  more  than  2,500. 
Considering  that  the  population  of  Greene 
county,  of  which  Catskill  is  the  county 
scat,  has  a  population  of  only  30,000,  a 
circulation  of  2,500  for  a  daily  in  so 
small  a  community  is  something  out  of 
the  ordinary.  Since  M.  Edw.  Silberstein, 
the  present  publisher  and  editor,  pur- 
chaseil  the  Mail  in  1906,  it  has  had  a 
healthy,  steady  growth,  both  in  cireula- 
tion  and  advertising.  In  September, 
llMKt,  the  circulation  was  325. 


cured  a  position  with  the  Harrison 
Mrotbers  Chemical  Plant.  lAter  he  was 
connected  with  the  II.  B.  Taylor  Drug 
Company;  but  he  failed  to  find  the  work 
congenial,  so  he  turned  his -attention  to 
the  newspaper  business.  He  liought  a 
paper  route  and  started  in  on  his  new 
work  with  abundant  energy,  building  it 
up  from  a  struggling  route  of  900  sub¬ 
scriptions  to  one  of  over  2,500. 

FIRST  WORK  AT  CIRCULATION. 

Ill  1903  he  sold  bis  paper  route  busi¬ 
ness  to  accept  a  position  with  the  North 
American  as  assistant  circulation  mana¬ 
ger,  and  after  nine  years’  toiling  he  was 
promoted  by  the  observant  publishers 
and  placed  in  charge  of  the  department. 

Mr.  Farley  is  very  popular  with  his 
associates  in  the  different  departments 
of  journalistic  circulation,  a  fact  that  is 
attested  to  by  the  several  testimonial 
banquets  which  have  been  tendered  him 
within  the  last  few  years  by  his  busi¬ 
ness  friends. 

In  speaking  the  other  day,  to  The 
Editor  and  Publisher,  of  the  many  pe¬ 
culiarities  of  the  business  of  circulating 
effectively  a  great  newspaper,  Mr.  Far¬ 
ley  said : 

“Many  new  carriers  start  in  the  busi¬ 
ness  under  a  misapprehension  and  do  not 
realize  the  amount  of  work,  both  of  a  de¬ 
tail  and  a  diplomatic  nature,  that  is  in¬ 
volved  in  the  propc*r  handling  of  a  news- 
|iaper  route  of  l.tKK)  subscriliers,  and  only 
wake  up  several  weeks  later  when  they 
undertake  to  make  their  collections. 
.After  experiencing  the  various  inter¬ 
views  with  the  many  types  of  character 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make 
and  hold  circulation. 

SERVICE 

by  experts  means  material  and 
methods  that  have  been  PROVED. 
Let  us  send  you  samples  of  our  col¬ 
ored  comics,  daily  and  Sunday  pages 
in  black  and  colors. 

Newspaper  Feature  Service 

M.  Koenisiberc,  Manager 
41  PARK  ROW  MEW  YORK 


ARMSTRONG  ON  PACIFIC  COAST 
All  the  friends  of  Eldward  Armstrong, 
of  San  Francisco — formerly  of  Duluth, 
Minn. — will  be  glad  to  know  that  he  is 
"pretty  well,  thank  you,”  in  his  new 
post  on  the  Coast. 


J.  L.  FARLEY, 

Circulation  Manager  The  North 
American,  I’hiladelphia. 

upon  the  pa[>er  b«*ing  taken  to  the  rear 
door,  and  others  will  want  their  paper 
carried  to  their  room  on  the  second  and 
third  floor;  and  a  few  will  insist  upon 
their  names  being  written  on  each  paper 
each  morning. 

THE  QUESTION  OF  COLLECTIONS. 

‘‘In  the  matter  of  collections,  he  will 
soon  find  there  are  not  days  enough  in 
the  calendar  month  to  accommodate  and 
satisfy  his  subscribers,  who  for  various 
reasons  tell  the  carrier  to  call  not  only 
on  certain  days,  but  on  certain  hours  of 
each  day.  If  he  attempts  to  save  time 
by  jumping  over  the  porches  from  one 
to  the  other  he  will  find  that  this  act 
jars  on  the  sensitive  feelings  of  some. 

Should  he  ring  four  or  five  door  bells  at 
one  time  he  is  likely  to  lie  met  with  a 
call  down  from  someone  who  has  been 
forced  to  wait  for  a  moment  or  two  at 
the  door. 

“With  some  subscribers,  carriers  may 
become  more  or  less  friendly  and  stop 
and  talk  a  few  moments.  This  is  likely 
to  stir  up  animosity  among  the  less  fa¬ 
vored,  while  the  penalty  that  would  be 
meted  out  to  carriers  who  persist  in 
walking  over  the  grass  would  vary  from 
a  slight  reprimand  to  a  year  in  jail,  ac¬ 
cording  to  the  temperament  of  the  sub¬ 
scriber  and  the  persistency  with  which 
the  carrier  ignored  these  instructions. 

“Then  there  are  those  subscribers  who 
think  that  the  collector  was  at  their 
house  last  week  and  don’t  hesitate  to 
tell  him  so.  Other  subscribers  will  in¬ 
sist  that  their  premium  expired  one,  two 
or  three  months  before  it  really  did,  and 
still  others  will  accuse  the  carrier  of 
giving  them  short  change  two  weeks  be¬ 
fore  when  he  collected.  As  the  carrier  In  the  Hearst  Hustler,  issued  by  the 
becomes  older  and  more  seasoned,  how-  circulation  department  of  the  Atlanta 
ever,  he  soon  learns  to  use  diplomacy,  Georgian  and  Sunday  American,  an- 
picks  out  those  known  as  cranks,  giving  nouucement  is  made  of  a  “quick  action 
them  special  attention ;  and  notwitli-  contest  for  Good  Housekeeping  hustler 
standing  the  many  apparent  obstacles  agents.” 

which  he  meets  is  soon  on  a  solid  founda-  Cash  prizes  aggregating  $1,000  are  to 
tion  with  his  subscribers,  so  solid  in  be  given  away  for  the  largest  increase  in 
many  cases  that  it  would  require  a  der-  copies  sold.  The  first  prize  is  $200;  the 
rick  to  separate  them.  This  condition  of  second,  $150 ;  third,  $125,  etc.  The  20th 
affairs  is  good,  not  only  for  the  carrier,  prize  is  $15.' 

but  also  for  the  publisher,  as  it  means  It  is  said  that  since  Mr.  Hearst  placed 
the  highest  and  greatest  efficiency,^  re-  his  magazine  circulations  in  the  hands  of 
taining  many  subscribers  who  might  his  newspaper  circulation  managers,  the 
othenyise  be  lost  to  both.  circulations,  in  many  instances,  have  al- 

“The  business  of  distributing  news-  most  doubled. 
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EDWARD  ARMSTRONG, 
President  The  Armstrong  Subscrip¬ 
tion  Agency,  San  Francisco. 

Mr.  Armstrong  bade  farewell  to  the 
Duluth  Herald  last  May,  where  he  had 
been  in  charge  of  the  circulation  force 
for  eight  years.  Now  he  is  president  of 
the  Armstrong  Subscription  AgenPy,  of 
San  Francisco. 
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A.  C.  FARR 
Managing  Editor 
Pittsburg  Gars-tte  Times 
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TEXAS  ADVERTISING  ACTIVITIES 

Byron  W.  Orr  Addresses  Dallas  Ad  Club 
on  Direct  Advertising. 

I  Special  Correspondence.) 

Dallas,  Texas,  August  16. — Byron  W. 
Orr,  advertising  manager  of  the  South¬ 
western  Publishing  Company,  was  the 
chief  speaker  before  the  Dallas  Ad  Club 
at  its  weekly  meeting.  Mr.  Orr  discussed 
“Direct  by  Mail  Adverti.sing.”  Follow¬ 
ing  the  address,  John  F.  Shelton,  of  Fort 
Worth,  president  of  the  “Buy-It-Made- 
In-Texas”  Convention,  discussed  the  ob¬ 
jects  of  that  movement.  He  asked  his 
hearers  if  they  smoked  Dallas-made  ci¬ 
gars,  if  they  used  Dallas-made  brooms  in 
their  homes,  if  they  ate  Dallas-made 
candies,  or  other  articles  of  food  manu¬ 
factured  in  Dallas.  These  items  indi¬ 
vidually,  he  explained,  were  small,  but 
in  the  aggregate  would  mean  much,  and 
if  such  articles  were  made  in  Texas  it 
would  mean  the  keeping  of  a  lot  of 
money  in  this  state. 

“The  Development  and  Fundamentals 
of  Advertising’  was  the  subject  of  an 
address  delivered  by  S.  Newton  Gaines, 
in  charge  of  advertising  for  the  Southern 
Traction  Company  of  Dallas,  before  the 
Hamilton  Club.  Mr.  Gaines  explained 
the  history  of  advertising  and  the  ele¬ 
mental  principles  of  the  j)rofession.  The 
Hamilton  Club  is  an  organization  of 
young  men  formed  for  the  purpose  of 
learning  the  principles  of  business. 

Aid  of  the  advertising  clubs  of  the 
state  will  l)e  sought  in  giving  ])ublicity 
to  the  work  of  the  “Buy-It-Made-In- 
Texas”  Association.  Committees  have 
l)een  appointtHl  from  the  Fort  Worth  and 
Dallas  Ad  Clubs  to  make  investigations 
as  to  the  liest  means  of  reaching  the 
people  of  the  state  with  the  mission  of 
the  association. 

The  Houston  Ad  Club  will  iKigin  at 
once  the  publication  of  a  club  monthly 
magazine  called  the  Houston  Stimulator. 
It  will  l)e  devoted  to  the  interests  of  the 
club,  the  exposition  and  of  the  city  of 
Houston  in  general.  Seth  A.  Craig  was 
chosen  as  business  manager,  and  F. 
Happy  Day,  educational  director  of  the 
club,  and  .T.  B.  Westover,  will  serve  as 
editors.  Twenty-three  members  attend¬ 
ed  the  meeting,  which  took  the  form  of 
an  informal  dinner.  Two  new  memlK'rs 
were  admitted. 

F.  Happy  Day  discussed  outdoor  ad¬ 
vertising  and  showed  at  considerable 
length  the  value  of  this  form  of  adver¬ 
tising  as  supplementing  that  run  in  the 
newspapers.  Max  Jacobs,  manager  of 
the  Jacobs  Advertising  Agency,  and  P. 
L.  Michael,  secretary-treasurer  and  man¬ 
ager  of  a  local  bill  posting  and  printing 
company,  also  spoke. 

The  Brownwood,  Texas,  Ad  Club,  re¬ 
cently  organized,  is  meeting  with  hearty 
co-operatron  from  the  Retail  Merchants 
Association  and  other  organizations  of 
that  city.  The  merchants  admit  that 
they  have  lieen  saved  a  neat  little  sum 
of  money  from  fake  advertising  schemes 
through  the  organization  of  the  ad  club, 
and  all  are  heartily  in  favor  of  it. 

Smart  Work  at  Battle  Creek 

Nelson  E.  Conine  and  Geo.  B.  Dolliver, 
two  young  men  who  recently  purchased 
the  Moon  and  the  Journal,  the  two  old¬ 
est  newspapers  in  Battle  Creek,  Mich., 
and  consolidated  them  under  the  title 
Moon-Journal,  are  making  big  improve¬ 
ments  in  the  paper.  Their  first  move 
was  to  buy  a  duplex  rotary  press  and 
stereotyping  outfit  and  a  model  14  lino¬ 
type,  to  be  added  to  their  battery  of 
four  machines.  Where  both  papers  were 
formerly  eight-page  dailies,  the  consoli¬ 
dated  paper  has  been  forced  to  12  and 
16  pages  almost  every  day  since  it 
started. 


New  Way  to  Make  Paper 

According  to  a  dispatch  from  Dresden, 
Germany,  German  scientists  have  dis¬ 
cover^  a  method  of  making  paper  with¬ 
out  cellulose.  It  is  aliened  that  tests 
have  proved  this  new  method  better  than 
the  old  and  that  it  will  cheapen  prices 
and  make  Germany  independent  of  for¬ 
eign  countries  for  this  article. 


CHANGES  IN  INTEREST 

Lorain,  Ohio. — Ex-Mayor  King  has 
purchased  the  Daily  News  at  receiver’s 
sale  for  $11,000. 

Toledo,  Ohio. — The  two  Hungarian 
newspapers  have  been  consolidated. 
They  were  the  Toledo  Hirado,  published 
by  A.  Roth,  and  the  Magyar  Hirlap,  pub- 
lisluHl  by  Dr.  Geza  Farkas.  The  consoli¬ 
dated  paper  will  be  known  as  the  Magyar 
Hirlap.  Farkas  will  be  business  man¬ 
ager  and  editor  and  Roth  advertising 
manager.  The  paper  is  printed  in  Cleve¬ 
land. 

Xenia,  Ohio. — Announcement  was 
made  on  August  9  of  the  consolidation  of 
the  Xenia  Daily  Gazette  and  the  Xenia 
Daily  Repuitiican,  and  their  incorporation 
at  a  capitalization  of  $70,000,  under  the 
name  of  the  Chew  Publishing  Company. 
A  morning  and  an  evening  paper  will  be 
issued  from  the  present  plant  of  th.* 
Gazette. 

Green .siu'RG,  Ixn. — Kd.  Remy,  of  Sev- 
mour  and  L.  D.  Braden,  of  this  city, 
have  bought  the  Daily  Review  printing 
])lant  and  will  consolidate  it  with  the 
Standard.  The  daily  edition  will  con¬ 
tinue  under  the  name  of  the  Review,  the 
weekly  as  the  Standard,  and  the  weekly 
edition  of  the  Review  will  be  discontin- 
ue<L  Remy  was  formerly  one  of  the 
owners  of  the  Seymour  Republican,  while 
L.  D.  Braden  has  been  the  publisher  and 
editor  of  the  Standard  for  years. 

NEW  AD  INCORPORATIONS 

New  York  City. — Superlative  Adver¬ 
tising  Service.  $10,000;  N.  .1.  Roth,  S. 
H.  Finkel,  J.  Lewis,  54  Canal  street- 

New  York  City. — Atlas  Selling 
Agency,  commission,  publicity,  advertis¬ 
ing,  $10,000;  .lohn  Curtiss,  Charles  Der- 
hani,  Edmund  R.  Marvin,  27  Waverley 
Place,  New  York. 

New  York  City. — The  Harry  Porter 
Company,  advertising,  commercial  agents, 
.$130,000;  A.  L.  Brougham,  A.  F.  Young, 
D.  E.  Austin,  233  Broadway. 

Newark,  N.  J. — Arcadia  .\dvertising 
Specialties  Company,  Inc.,  printing,  pub¬ 
lishing  ;  advertising  specialties,  etc. ;  capi¬ 
tal,  $^,000.  Incorporators :  \V.  C.  Bur¬ 
gess,  F.  D.  Burgess,  C.  S.  Watson, 
Newark. 

New  York  City. — .To.seph  P.  Day,  Sub¬ 
urban  Dept.,  realty,  construction,  con¬ 
tracting,  advertising,  architect,  insurance, 
$10,000;  R.  C.  Middlebrook,  J.  M.  Phill- 
bin,  J.  P.  Day,  31  Nassau  street. 


NEW  INCORPORATIONS 

New  York  City. — Thompson,  Brown 
&  Co.,  printing,  publishing,  advertising, 
$25,000;  E.  Graham.  H.  C.  and  E.  Allan 
Lightner,  120.5  East  22d  street.  Brooklyn. 

Dallas,  Tex. — American  Home  .Tour- 
nal  Publishing  Company,  capital  $15,000, 
incorporated ;  W.  ,1.  Glynn,  president  and 
editor ;  Dr.  J.  II.  Cristler,  vice-president ; 
J.  P.  Hatfield,  secretary,  treasurer  and 
business  manager. 


SUSPENSION 

McKeesport,  Pa. — The  Evening  Times 
has  suspended  publication,  but  the  Weekly 
Times  will  continue  to  be  issued  on  Fri¬ 
days.  This  leaves  the  field  clear  for  the 
Daily  News,  which  has  been  published  for 
thirty-one  years. 


Trade  Survey  of  Spokane,  Wash. 

The  Spokane  (Wash.)  Spokesman-Re¬ 
view  has  prepared  an  exhaustive  mer¬ 
cantile  trade  survey  of  its  field.  A  series 
of  seven  leaflets  shows  the  number  of 
stores  which  carry  goods  of  different  kinds 
in  Spokane  and  in  each  of  the  240  tribu¬ 
tary  towns  in  the  Spokane  country  reached 
by  tbe  paper.  Appropriate  leaflets  are 
being  sent  to  manufacturers — the  survey 
of  grocery  trade  conditions  being  mailed 
(o  food  product  manufacturers,  that  cover¬ 
ing  drug  stores  being  sent  to  manufactur¬ 
ers  of  medicines,  and  so  on.  All  of  the 
folders  give  the  detailed  circulation  fig¬ 
ures  of  the  paper  and  summarize  the  fa<'ts 
about  the  wealth  and  resources  of  its  field. 
A  booklet  embracing  all  of  the  informa¬ 
tion  given  in  the  separate  leaflets  has  been 
published  for  distribution  among  the  ad¬ 
vertising  agencies. 


The  Multiple  Linotype  Way 
Is  the  Modern  Way 


The  Hand  That  Keeps  the  World  Informed 
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WHY  IS  IT? 

that  the  Times-Leader  is  the  only  one  of 
the  three  evening  newspapers  in  New 
Haven,  Conn.,  that  is  a  member  of  the 
Audit  Itnrcau  of  Circulations.  Think  it  over. 

BRYANT.  GRIFFITH  &  FREDRICKS 
225  Fifth  Ave.  71(  Peoples  Gas  Bldg. 
New  York  City  Chicago 


*  IN 

Colorado  Springs 
THE  TELEGRAPH 

J.  p.  McKinney  son 

New  York  Chicatto 


m  m  ORLEANS  ITEM 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  daily  circulation  of  any 
New  Orleans  newspaper  or  no 
pay. 

THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 


THE 

ORANGE 

LEADER 

Is  the  only  Dally  (Evening)  and  Weekly 
Paper  puhlisbed  In 

ORANGE,  TEXAS 

and  Orange  County,  and  tbe  only  paper  that 
covers  tbe  richest  section  of  Southeast  Texas 
and  ^utbwest  I.oiilBiana. 

"Circulation  books  open  to  all” 

THE  LEADER  PRINTING  CO. 
Orange,  Texas 
W.  H.  Stark,  Owner. 

Hugh  K.  Taylor,  .Mgr. 
Foreign  Kepreseutatives 
Robert  W.  Sykes,  Jr.  Walter  U.  CUrk 

1  Madison  Ave.,  AdTertislng  Bldg., 

New  York.  Chicago,  lU. 


FALL  LISTS 

Should  include  PITTSBDROH  and  tbe 

GAZETTE  TIMES 

Morning  and  Sunday 

CHRONICLE  TELEGRAPH 

Evening  except  Sunday 
They  are  the  TWO  BIO  NEWSPAPERS  In 
a  iiietropoIitaD  district  of  1,042,850  people. 

FLAT 

Combination  Rate  22V^c.  Per  Agate  Line 

For  further  Information  and  co-operation, 
write 

Urban  E,  Dice,  Foreign  Advertising  Manager, 
Pittsburgh,  Ponniylvania. 

J.  C.  Wilberdlng,  225  Fifth  Avenue,  New 
York  City.  The  J.  M.  Branham  Company, 
Mallera'  Bldg.,  Chicago;  Chemical  Building, 
St.  Ixiuis. 


R.I.BIDWEILCO. 

Pacific  Coaat  Representative 
of 

LOS  ANGELES  TIMES 
PORTLAND  OREGONIAN 
SEATTLE  POST-INTELLIGENCER 
SPOKANE  SPOKESMAN-REVIEW 
THE  EDITOR  AND  PUBLISHER 
(N.  Y.) 

PORTLAND  TELEGRAM 

CHICAGO  TRIBUNE 
ST.  LOUIS  GLOBE-DEMOCRAT 
KANSAS  CITY  STAR 
OMAHA  BEE 
DENVER  NEWS 

SALT  LAKE  HERALD-REPUBLI¬ 
CAN 

NEW  YORK  TIMES 

742  Market  Street 

SAN  FRANCISCO 
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ON  NEWSPAPER  MAKING 


OF  late  I  have  noticed  so  much  at¬ 
tention  given  to  the  discussion  re¬ 
garding  rate  cards  that  I  cannot 
refrain  from  breaking  forth  with  a 
broadside  on  the  topic.  Xaturall.v,  c«*r- 
tain  of  our  friends  among  the  agencies, 
and  the  advertisers,  think  they  know  more 
about  the  subject  than  do  the  makers  of 
our  newspapers. 

With  absolute  confidence  in  the  ac¬ 
curacy  of  my  statement  I  Isdieve  that 
our  newspapers  sell  their  advertising  too 
cheaply,  and  through  lack  of  ordinary 
business  intelligence,  permit  themselves 
to  be  used  by  shrewd  space  buyers 
familiar  with  the  prm-ess  of  playing  one 
boob  against  the  other. 

There  is  growing  talk  on  the  part  of 
some  other  peddlers  of  cheap  junk  prin¬ 
cipally  exploited  in  the  alleged  national 
nHaliiims,  that  the  newspapers,  in  mak¬ 
ing  rates  for  volume  and  continuous 
business,  are  unfairly  discriminating 
against  transient  and  small  advertisers. 

No  one  realizes  better  than  I  do  the 
well  wishes  of  those  who  seek  to  buy 
space  as  cheaply  as  the  largest  user  of 
space  in  the  paper.  The  woods  are  full 
of  such  kind  individuals,  always  willing 
to  buy  gold  dollars  for  fifty  cents  apiece, 
or  work  and  other  game  to  keep  up  the 
gentle  process  of  buying  cheapest  and 
selling  for  the  most  they  can  get. 

These  immature  dreamers  are  of  the 
sort  that  advocate  railroads  carrying  all 
passengers  at  the  same  rate  per  mile 
that  is  given  commuters,  or  the  same 
rate  for  one  jmund  of  freight  as  to  the 
carload  or  train-load  shipper.  Such  con¬ 
ditions  would  bo  ideal  if  that  were  prac- 
ticaiile,  but  they  are  not. 

The  purely  transient  advertiser  is,  as 
a  rule,  undesirable  and  unprofitable  to 
the  newspaj)er,  viewed  in  the  broadest 
s<-nse.  Experience  has  shown  that  con¬ 
tinuous  advertising  and  repetition  are 
necessary  to  results.  Newspaper  rate 
cards,  with  an  excessive  one-time  rate, 
tend  to  make  such  rates  automatically 
prohibitiv(“.  There  is  very  little  such 
business,  and  it  ]>ays  the  price  the  same 
as  any  of  us  do  for  a  single  trip  ticket 
on  the  train. 

The  minute  the  advertiser  signifies  his 
wish  to  become  a  regular  and  persistent 
user  of  space,  the  newspaper  commences 
to  allow  him  discounts  on  volume  or 
number  of  insertions.  He  can  buy  space 
just  exactly  the  same  as  any  other  cus¬ 
tomer  under  similar  conditions,  and  the 
sky  is  the  limit  according  as  he  ef¬ 
fectively  uses  advertising. 

Flat  rates  and  such  may  be  successful 
here  and  there,  but  business  is  business, 
and  unless  you  have  some  stronger  hold 
on  an  account  than  an  ojien  arrangement, 
you  will  on  any  off  season  loose  busi¬ 
ness  compared  with  your  competitor, 
who  applies  the  principle  of  common 
sense  and  sound  commercial  practice  to 
his  affairs. 

Of  course  we  should  realize  that  news¬ 
paper  owners  are  primarily  philanthro¬ 
pists.  and  only  conduct  their  properties 
for  the  occasional  use  of  the  merchants 
of  their  towns.  So  long  as  an  adver¬ 
tiser  runs  a  little  copy  before  Christmas, 
and  again  for  the  spring  season,  he 
should  only  pay  cost  for  those  days  re¬ 
gardless  of  the  necessity  for  production 
every  day  in  the  year. 

We  admit  that  all  other  business  is 
run  on  similar  lines  to  that  advocated 
for  us  by  our  well-wishers.  That  is  the 
reason  they  all  grow  rich  as  a  rule,  and 
that  the  majority  of  newspapers  lose 
money. 

tVe  must  get  something  over  and  above 
the  average  yearly  cost,  and  that  can 
only  be  done  by  the  process  that  long 
years  of  experience  has  proved  sound 
and  correct. 

Our  friends,  the  general  advertisers, 
who,  unless  they  book  their  copy  so  as 
to  produce  relations  between  the  cus¬ 
tomer  and  a  local  dealer,  in  many  cases 
are  looked  upon  as  interlopers  like  mail 
order  houses,  are  the  chief  complainants 
in  most  cases. 

These  same  concerns  can  in  most  cases, 
through  their  local  agent,  secure  terms 


and  conditions,  jdus  co-operation  now 
unobtainable.  The  local  dealer,  backed 
by  a  few  enterprising  manufacturers, 
can  effect  a  rate  for  his  advertising 
justified  by  the  amount  of  the  traffic, 
that  would  make  for  wonderful  efficiency. 

Perhaps,  in  many  cases,  we  are  up 
against  an  involved  process  which  is  be¬ 
coming  injurious  to  all  concerned.  Should 
advertising  be  forced  to  carry  so  many 
experts,  from  the  agency  through  and 
to  the  ad-smiths  paid  by  the  manufac¬ 
turers  to  help  sjiend  his  money? 

Nokthcote. 


ANSWERS  TO  CORRESPONDENTS 

Please  quote  terms  for  criticising  and 
marketing  manuscripts.  Miss  D.  L.,  Engle¬ 
wood,  N.  J. 

The  F^ditor  .\xd  Pi:hlishkr  does  not 
do  this  kind  of  work.  Write  to  the 
F]ditor,  Ridgewood,  N.  .T. 


Will  you  kindly  give  me  the  names  of 
seceral  books  on  advertising  from  which  I 
can  secure  a  knowledge  of  the  subject 
through  home  study.  E.  J.  H.,  Canton,  O. 

“Writing  an  Advertisement.”  by  S. 
Roland  Hall;  Houghton  MiiSin  Co.,  pub¬ 
lishers,  New  York.  "The  Business  of 
Advertising,”  by  Earnest  Elmo  Calkins ; 
I).  Appleton  &  Co.,  publishers.  New  York. 
“.\dvertising,”  hy  Daniel  Starch ;  Scott, 
Foresman  &  Co.,  publishers.  New  York. 
“Advertising ;  Its  Princiiiles  and  Prac¬ 
tice,”  by  Messrs.  Tupjier,  Hotchkiss.  IIol- 
lingworth  and  Parsons ;  The  Ronald 
Press,  publishers.  New  York. 


What  are  the  chances  for  securing  a  posi¬ 
tion  on  one  of  the  daily  newspapers  of  New 
York?  I  have  had  experience  and  am  now 
working  on  a  newspaper  in  my  own  city, 
l)ut  I  want  to  get  into  a  larger  field.  Bob  S., 
Scbenectad.v,  N,  Y. 

Better  steer  clear  of  New  York  for 
some  time  to  come.  F'ew  newspapers 
have  taken  on  any  new  men  for  many 
months.  We  advis<‘  you  to  hang  onto 
your  j)rcsent  job  for  a  while  longer. 


Dallas  Has  the  Wires 

Dallas,  Tex.,  has  actively  entered  the 
campaign  to  secure  the  next  National 
Democratic  Convention  by  organizing  its 
various  forces  and  employing  a  publicity 
expert— George  ^IcBlair.  The  telegraph 
and  news-handling  facilities  of  the  city 
have  been  investigated,  and  it  was  stated 
by  L.  A.  Ott  of  the  local  West<>rn  Union 
office  at  the  meeting  of  the  Dallas  Elec¬ 
tricity  Club,  a  few  days  ago,  that  Dallas 
ranks  fifth  among  the  cities  of  the 
United  States  in  telegraph  equipment, 
and  is  therefore  amply  equipped  to  care 
for  the  news-sending  end  of  the  great 
gathering. 

Afternoon  Becomes  a  Morning  Paper 

The  Columbus  (Ga.)  F]nquirer  Sun,  one 
of  the  oldest  news])aj)ers  in  the  South, 
having  In'eii  established  in  1828  as  a 
morning  newspaper,  on  August  16  be- 
<-ame  an  evening  and  Sunday  morning 
daily. 

Although  the  paper  has  l)een  success¬ 
ful  in  the  morning  field,  Ralph  R.  Bu- 
vinger,  the  ]>ublisher,  is  convinced  that 
it  would  appeal  to  a  larger  suburban 
constituenee  if  published  in  the  after¬ 
noon. 


Newspaper  proprietors  who  encourage 
the  enemy  with  misleading  reports  ought 
to  be  hanged,  according  to  Sir  Arthur 
Quiller-Couch  of  Ix)ndon.  “They  are 
more  dangerous  than  spies,”  he  adds. 

^ork 

lEuftting  mail 

enjoys  the  confidence  of  its 
readers. 

Its  readers  have  a  buying 
power,  per  capita,  second  to 
that  of  no  other  daily  paper 
published  in  America. 

Its  average  net  paid  circula¬ 
tion  for  April  was  in  excess  of 

156,000 

A  desirable  advertising  medium. 


HOW  TO  KEEP  PRINTING  INKS 

It  is  not  economical  to  carry  a  heavy 
stock  of  colored  inks  or  fast  drying  blacks. 
Slow  drying  blacks  may  be  heavily 
stockeil,  as  they  do  not  harden,  but  im¬ 
prove  with  age.  1‘rinting  inks  should  be 
stored  in  cool  closet  or  room.  Lids  should 
always  be  kept  on  the  cans,  and  the  ink 
therein  should  always  be  covered  with 
lard  oil,  which  prevents  a  skin  forming. 
Water,  glycerine  and  varnish,  are  not  so 
good  as  lard  oil.  When  opening  a  can, 
be  careful  to  leave  the  label  intact  and 
glue  it  on  again  should  it  come  off.  Re¬ 
move  tight  lids  by  gradually  loosening 
with  a  knife  blade,  working  the  blade 
under  the  lower  edge  of  the  lid  around 
the  can. 

Do  not  dig  a  batch  of  ink  from  the 
center  of  the  can  without  levelling  the 
residue  and  covering  it  with  lard  oil.  Do 
not  allow  a  can  of  ink  to  stand  uncovered 
and  unprotected  by  lard  oil  for  hours  and 
days,  but  always  cover  as  soon  as  quan¬ 
tity  needed  has  been  withdrawn.  The 
lard  oil  is  kept  in  the  cover  when  can  is 
in  use. 

Keep  the  cans  clean  on  the  outside  so 
that  the  label  may  be  read  and  that  the 
cans  may  be  handled  without  soiling  the 
hands.  Care  in  handling  ink  and  can  soon 
becomes  a  valuable  habit. 


The  Schenectady  (N.  Y.)  Union  Star  is 
much  gratified  over  its  second  annual 
“Dollar  Day”  which  was  observed  in  that 
city  August  11.  The  stores  did  a  land 
office  business  and  the  town  was  filled 
with  visitors  with  money  in  their 
pockets. 


The  New  Haven  Journal-Courier  main¬ 
tains  that  it  beat  all  the  New  York 
papers  several  hours  on  the  evacuation 
of  Warsaw  and  the  blowing  up  of  bridges 
across  the  Vistula. 


PUBLISHER’S  NOTICE. 

Subscription:  Two  Dollars  a  year  In  the 
United  States  and  Colonial  Possessions,  $2.50  a 
year  in  Canada  and  $3.00  foreign. 

It  Is  suggested  that  the  publication  should 
be  mailed  to  the  home  address  to  insure  prompt 
delivery. 

The  Editor  and  Publisher  page  contains  672 
agate  lines,  168  on  four. 

The  columns  are  13  picas. 

Advertising  Rates:  Transient  Display,  2Sc. 
an  agate  line. 

Liberal  discounts  are  allowed  on  either  time 
or  space  contracts. 

Small  advertisements  under  proper  classifica¬ 
tion  will  be  charged  as  follows:  For  Sale  and 
Help  Wanted,  fifteen  cents  a  line;  Business  Op¬ 
portunity  and  Miscellaneous,  twenty-fire  cents 
a  line,  and  Situations  Wanted,  ten  cents  a  line, 
count  six  words  to  the  line. 

The  Editor  and  Publisher  can  be  found  on 
sale  each  week  at  the  following  news-stands; 

New  Y'ork — World  Building,  Tribune  Build¬ 
ing,  Park  Row  Building,  140  Nassau  street. 
Manning's  (opposite  the  World  Building),  33 
Park  Row;  llie  Woolwortb  Building,  limes 
Building,  Forty-second  Street  and  Broadway,  at 
basement  entrance  to  Subway;  Brentano’s  Book 
Store,  Twenty-sixth  Street  and  Fifth  Avenue 
and  Mack's,  opposite  Macy’s  on  Thirty-fourth 
Street. 

Philadelphia— la  Q.  Ban,  7tli  and  Chestnut 
Streets. 

Pittsburgh — Davis  Book  Shop,  416  Wood 
Street. 

Washington.  D.  C. — Bert  B.  Trenis,  511  Four¬ 
teenth  Street,  N.  W. 

Chicago — Post  Offlee  News  (k>.,  Monroe  Street. 

Cleveland — Sebroeder’s  News  Store,  Superior 
Street,  opposite  Post  Offlee. 

Detroit — Solomon  News  Co.,  69  Lamed  Street, 
W. 

San  Francisco — R.  J.  Bldwell  Co.,  742  Market 
Street. 


According  to  a  compilation  made  by  the 
Mail  Order  Journal  of  the  amount  of  display 
advertising  printed  in  the  first  six  months  of 
1915  by  leading  American  newspapers,  The 
Washington  Star  (Evening  and  Sunday) 
printed  4,241,297  lines  of  display  advertis¬ 
ing  in  that  period. 

And  it  appears  further  that  this  very  con¬ 
siderably  exceeds  the  volume  printed  by  any 
other  American  newspaper  whether  morning 
or  evening  and  Sunday. 

Which  is  rather  eloquent  testimony  to  the 
efficiency  and  cheapness  of  advertising  in  the 
Washington  Evening  and  Sunday  Star  if: 

There  is  any  truth  in  the  old  adage,  “The 
proof  of  the  pudding  is  in  the  eating  thereof.” 


Eastern  Representative, 
DAN.  A.  CARROLL 
Tribune  Bldg.,  New  York 


Western  Representative, 
W.  Y.  PERRY 
1st  Nat.  Bk.  Bldg.,  Chicago 
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AD  MAN’S  CONFESSIONS 

An  Old  New  York  Ad  Man  Tells  of  His 
Experiences  in  Securing  Big  Adver¬ 
tisements  for  the  New  York 
Herald 

(Confession  X umber  One.) 

To  The  Editor  and  Publisher: 

Thanks  for  your  appreciative  “obitu¬ 
ary.”  After  a  half  century  in  adver¬ 
tising  work  I  am  glad  to  enjoy  a  rest 
at  last  and  be  able  to  read  all  the  good 
things  you  say  about  me  and  my  life 
work.  Your  very  kind  invitation  to 
write  out  some  of  my  varied  experiences 
during  20  years’  service  with  the  New 
York  Herald  I  accept  with  pleasure.  In 
swopping  stories  with  ray  old  friend, 
“Pop”  Freeman,  he  would  quaintly  re¬ 
mark:  “Bowen,  your  confessions  would 
make  good  reading  for  all  us  boys.” 

If,  in  my  personal  sketches  I  reveal 
some  of  the  secrets  of  the  office,  I  hope 
my  good  friends  on  the  Herald  will  par¬ 
don  me.  I  do  not  intend  to  do  apy 
harm,  and  my  confessions  may  be 
deemed  good  advertising  for  the  Herald. 
This  is  not  my  main  purpose,  as  I  hope 
whatever  I  write  may  stimulate  the 
minds  of  all  advertising  solicitors  who 
each  week  read  your  journal,  and  that 
they  may  realize  that  there  is  something 
worth  while  in  the  strenuous  work  they 


you  say!”  he  exclaimed.  My  reply  was: 
"Yes;  but  as  your  paper  has  seven  col¬ 
umns  to  the  page  and  the  Hergld  has 
only  six  columns,  your  order  will  be  for 
six  pages  while  my  order  is  for  seven 
pages!” 

The  only  comment  that  was  made  to 
me  at  the  Herald  office  was  by  Chief 
Clerk  Scully  who  said:  “Bowen,  how 
can  we  explain  next  year  the  loss  of 
these  42  columns?”  His  only  thought 
was  how  the  office  record  could  be  kept 
up  a  year  thence! 

“Pop”  Freeman  was  a  month  working 
up  his  big  order,  and  I  only  five  minutes, 
but  we  made  all  the  newspaper  men 
that  week  sit  up  and  take  notice. 

The  smallest  order  I  ever  worked  for 
came  from  a  diamond  merchant  on  the 
Bowery.  When  I  calbnl  I  found  he  was 
a  pawnbroker.  I  spent  many  lialf-hours 
with  him  after  that,  and  I  think  every¬ 
body  now  knows  Forgotson  and  his  six- 
line  advertisements. 

Soon  after  my  going  with  the  Herald 
I  became  convinced  that  the  best  offer 
I  could  make  any  firm  to  secure  its  ad- 
vestising  was  a  single  column  for  $100. 
I  never  talked  contract,  but  stated  that 
a  column  in  the  Herald  would  surely  net, 
the  following  week,  at  least  $1,000  in  re¬ 
sults.  In  this  way  I  landed  customer 
after  customer;  and  often  I  would  have 
10  firms  taking  a  column  each  in  a 
single  Sunday  issue.  It  was  not  long 


In-fore  firms  like  Altman  and  Stern 
changed  their  positions  to  news  pages, 
and  1  had  hard  work  not  to  crowd  out 
the  column  customers  I  had  made. 

The  beauty  alioiit  the  Herald  was  tliat 
its  returns  backetl  up  my  statements. 
For  years  single-column  advertisements 
came  from  my  customers,  and  long 
after  I  have  left  this  mortal  spliere  I 
am  sure  they  will  continue;  and  then 
1  can  do  as  my  old  friend  Hunt,  in 
]>raising  my  work,  so  often  loves  to 
say:  “Bowen,  when"  you  get  up  to 

Heaven,  St.  Peter  will  give  you  a  wel¬ 
come  and  say  there  is  plenty  for  you 
to  do  there!” 

Hknky  E.  Bowkx. 


SUNDAY  SCHOOL  ADVERTISING 

Plan  Adopted  at  International  Training 
School  Conference. 

Christian  publicity  has  been  “in  the 
air”  for  the  past  few  years.  Now  the 
first  comprehensive  effort  has  been  set 
afoot  to  bring  it  to  earth  in  practical 
ministry  to  the  churches.  The  Inter¬ 
national  Training  School  for  Sunday 
School  Leaders,  held  at  Conference 
Point  on  Lake  Geneva,  Wis.,  July  2-11, 
has  led  the  way  by  making  publicity  a 
vital  part  of  the  curriculum.  Dr.  \Vm. 
T.  Ellis,  of  Philadelphia,  was  the  in¬ 


structor.  The  General  Secretaries’  and 
Adult  Class  sections  of  the  school  formu¬ 
lated  and  recommended  a  plan  to  make 
the  adult  Bible  class  in  each  Sunday 
School  a  publicity  committee  of  the 
cliurch,  and  the  organized  classes  in  each 
community,  a  community  publicity  com¬ 
mittee.  The  men  of  the  Bible  classes, 
who  are  naturally  the  men  of  the  church, 
will,  of  course,  work  under  the  pastor 
and  church  officials. 

The  plan  provides  also  that  the  Bible 
class  men  shall  keep  the  religious  press 
fully  informed  on  general  religious  news, 
and  that  they  shall  also  stimulate  in¬ 
terest  in  the  church  paper  throughout 
the  congregation.  Daily  newspapers, 
placards,  illuminated  signs  and  whatever 
methods  of  publicity  may  seem  ap¬ 
propriate  will  be  cared  for  by  the  men 
with  whom,  of  course,  the  other  organ¬ 
izations  of  the  church  will  co-operate. 
Tlie  dean  of  the  school  is  W.  C.  Pearce, 
who  is  superintendent  of  the  educational 
and  adult  Bible  class  work  of  the  Inter¬ 
national  Sunday  School  Association. 

Will  Remove  Duty  on  Paper 

The  French  Government  has  announced 
that  import  duties  on  print  paper  will  be 
removed  during  the  war.  Since  last 
August  the  price  of  print  paper  had  risen 
so  that  the  publication  of  newspapers  was 
almost  tt)o  costly  to  be  possible. 


are  doing. 

TWENTY  TEARS  AGO. 

I  was  engaged  by  Albert  Fox  to  work 
on  the  Herald  on  October  1,  1895;  and  it 
is  indeed  strange  that  on  the  morning 
of  July  19  last,  when  I  handed  in  my 
resignation  and  bade  good  bye  to  all 
my  20  years’  business,  my  farewell  was 
said  to  my  old  “boss,”  Mr.  Fox,  while  he 
was  opening  his  desk  and  resuming  his 
connection  with  the  paper  after  an  ab¬ 
sence  of  17  years. 

My  work  in  the  advertising  depart¬ 
ment  was  directly  under  experienced 
men— a  rare  list:  Fox,  “Tom”  Evans, 
Gillam  and  DeWitt. 

My  biggest  work  for  any  one  issue 
was  on  the  Christmas  Herald  in  1900. 
The  advertising  I  turned  in  amounted  to 
$7,000,  including  three  colored  pages, 
each  costing  the  advertiser  $1,000,  also  a 
half-page  costing  $500;  and  these  four 
advertisements  were  all  from  whiskey 
firms;  Wilson  Whiskey,  Old  Crow,  Mary¬ 
land  Club  and  Duffy’s  Malt  Whiskey,  I 
was  greatly  amused  to  read  an  item  in 
the  leading  wine  and  spirit  organ,  the 
following  week,  that  there  were  rumors 
in  town  that  the  Whiskey  Trust  had 
purchased  the  Herald. 

Shortly  after,  I  met  Col.  Duffy,  who 
charged  me  with  going  to  his  competitors 
and  getting  their  advertising  by  giving 
them  the  “tip”  that  Duffy  had  taken  a 
page.  My  reply  was:  “Colonel,  if  I  had 
gone  and  tried  to  get  their  business  on 
any  such  ‘tip,’  I  should  have  been  un¬ 
successful.  Not  a  page  would  I  have  se¬ 
cured  if  they  had  been  told  that  Duffy’s 
Malt  W’hiskey  had  been  liooked!” 

The  largest  single  onler  I  ever  re¬ 
ceived  was  from  George  P.  Rowell.  He 
offered  to  take  two  pages  in  colors 
every  Sunday  for  a  year,  amounting  to 
$104,000,  provided  the  Herald  would  give 
an  exchange  order  of  two  pages  in 
Printers’  Ink  for  the  same  period, 
amounting  to  about  $16,000— he  agreeing 
to  pay  cash  for  the  difference.  Without 
referring  to  the  office  I  turned  down  his 
order,  as  the  positive  rule  in  the  Herald 
office  was  that  no  conditional  order 
could  be  handled  by  any  representative 
of  the  paper.  However,  a  week  later  I 
landed  an  order  from  Mr.  Rowell  for  a 
$1,000  page,  every  other  Sunday,  for  one 
year,  amounting  to  $26,000  in  cold  cash 
and  no  exchange  advertising! 

SEVEN  PAGES  OF  RIFANS  TABULE8. 

One  day,  while  calling  on  Mr.  Rowell, 
I  saw  on  his  desk  a  pile  of  page  proofs 
of  Ripans  Tabules.  He  told  me  that  it 
was  a  six-page  order  for  “Pop”  Free¬ 
man’s  paper.  I  said:  “Let  me  have  it 
also  for  the  Herald.  Coming  out  in  two 
big  papers  Sunday  it  will  take  the  town 
by  storm.”  I  left  his  office  with  the 
copy  and  order,  and  as  I  was  going  out 
of  the  door  met  Freeman  comi^  in.  I 
told  him  of  my  good  luck.  “Ae  hell 


PURCHASING 

POWER 


CIRCULATION 


Correlation  of  Factors 
in  Advertising 

While  advertising  is  not  an  exact  science  the  application 
of  results  and  expenditures  to  modern  business  is  becoming 
more  and  more  definitely  known.  The  modern  advertiser 
never  overlooks  one  great  essential  in  studying  circulation 
figures — Does  the  newspaper  reader  have  purchasins 
power? 

The  newspaper  in  New  York  giving  the  greatest 
return  in  purchasing  power  for  the  money  spent  is 

®(je  Ketti  )|(rrk 

“More  Than  a  Newspaper — A  National  Institution” 


Eastern  Representative 
LOUIS  GILMAN 
World  Building,  New  York 


Western  Representative 
RYAN  &  INMAN 
McCormick  Building,  Chicago 
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washin(;ton  personals 

Willijun  G.  Shepherd,  war  correspond¬ 
ent  of  the  United  Press  Associations, 
told  some  of  his  exiH»riences  to  members 
of  the  National  Press  Club  on  Tuesday 
night.  Mr.  Shepherd  has  seen  service 
in  practically  all  of  the  lielligerent  coun¬ 
tries  and  exiH-'cts  to  return  to  the  war 
zone  at  an  early  date. 

C.  S.  N.  Godwin,  of  the  Central  News, 
and  Earl  Godwin,  of  the  Washington 
Star,  are  on  an  automobile  trip  through 
the  eastern  states. 

Ben  F.  Allen,  Washington  correspond¬ 
ent  of  the  Cleveland  Plain  Dealer,  who 
has  been  doing  temporary  duty  in  the 
home  ottice,  will  return  to  Washington 
alKiut  SeptemlH'r  1. 

.\ngus  McSween.  of  the  Philadelphia 
North  .\merican.  is  sjauiding  his  vaca- 
f  ion  at  -Atlantic  City. 

Dudley  Harmon,  of  the  New  York  Sun 
staff,  left  this  week  for  a  two-weeks’ 
visit  to  New  England. 

Rola'rt  Doiigan,  of  the  -Associated 
Press,  is  at  -Atlantic  City. 

Edward  -A.  Dickson,  former  Washing¬ 
ton  correspondent  of  the  Ix)8  Angeles 
Tribune  and  Exjtress,  and  now  associate 
editor  of  those  newsj>apers,  was  a  visitor 
in  the  National  capital  this  week  look¬ 
ing  up  old  ac(|uaintances.  Before  return¬ 
ing  to  the  Pacific  Coast  Mr.  Dickson  will 
visit  New  A'ork  and  Boston. 

SAN  FRANCISCO  PERSONALS 

.John  P.  A'ouiiR,  inanagiiiR  editor  of  the 
Chronicle,  is  away  on  a  vacation  trip. 
Edwin  O.  Kelsey  is  now  assistant  city 
editor  of  the  Chronicle,  in  place  of  AVil- 
liam  II.  Ia>vlngs,  who  was  advanced  to 
the  city  editor’s  desk. 

Karl  Ilamtx'rK.  a  Swedish  writer,  who 
has  been  writing  articles  on  the  Panama- 
Pacific  Exiiosition  for  Scandinavian  news- 
paiiers.  has  left  for  Europe.  He  was  de¬ 
tailed  to  San  b''rancls<-o  to  study  Pacific 
Coast  commercial  conditions.  -After  mak¬ 
ing  a  tour  of  California,  Bamberg  con¬ 
cluded  that  Sweden  could  profitably  im¬ 
port  California  redwood  lumber  and  dried 
fruits,  while  the  ironmongers  of  the  State 
would  do  well  to  import  Swedish  iron  and 
steel. 

Charles  S.  Lunimis,  editor  of  the  Out 
West  magazine,  of  IjOs  Angeles,  recently 
visited  the  Exposition.  Liimmis  has  lieen 
decorated  with  the  Boyal  Cross  of  the 
Order  of  Queen  Isabella  by  King  -Alfonso 
of  Spain,  in  recognition  of  the  author's 
book  on  Spanish  Pioneers  in  America. 

Hiram  .Tohnson.  Governor  of  the  State 
of  California,  has  announced  the  appoint¬ 
ment  of  Paul  O.  Ilerriott.  San  Francisco 
newspaper  man,  to  the  State  Board  of 
Control.  The  position  carries  a  salary  of 
S.'i.OOO  a  .vear.  Ilerriott  was  graduate*! 
from  the  ITnlversity  of  California  in  IrtOS. 
Clyde  I.  Seavey,  now  a  meml)er  of  the 
Board  of  Control,  and  E.  A.  Dickson, 
newspaper  man  of  Ijos  Angeles,  were  ap¬ 
pointed  to  the  State  Tax  Commission  by 
the  Governor  at  the  same  time. 

Emerson  Hough,  the  short-story  writer, 
has  been  taking  in  the  Exposition  here, 
and  the  annual  High  .links  of  the  Bo¬ 
hemian  Club  at  Bohemian  Grove  on  the 
Russian  River.  George  Ade,  the  humor¬ 
ist  :  .John  T.  McCuteheon,  the  carricatur- 
ist,  and  a  niiml>er  of  other  representa¬ 
tives  of  journalism,  art  and  literature, 
came  from  far  and  near  to  enjoy  the  spell 
of  Bohemia  in  the  shade  of  the  redwoods. 
The  original  oi)era  presented  at  the  Grove 
this  year  bore  the  title  of  “.Apollo.” 

TEXAS  PERSONALS 

Carl  D.  Groat,  who  has  been  bureau 
manager  for  tbe  Unit**d  Press  at  Dallas, 
has  been  transferred  to  San  Franeisco. 
He  left  Dallas  Sunday  morning  for  Den¬ 
ver,  where  he  will  work  for.^two  weeks 
l>efore  proceeding  to  San  Francisco.  IT. 
D.  Jacobs,  recently  of  the  Milwaukee 
bureau  of  the  United  Press,  succeeds  Air. 
tJroat  at  Dallas. 

Prior  to  his  leaving  Dallas.  Mr.  Groat 
was  honor  guest  at  the  Dallas  Press 
Club  for  an  informal  dinner,  during  the 
course  <>f  which  Mr.  Groat  stood  sponsor 
for  a  “hadiTer”  during  a,  “badger”  fight. 
In  line  with  tbe  spirit  of  the  evening,  at 
the  height  of  the  fight  the  crowd  an- 
Tiouneed  that  they  had  taken  the  R  out 


of  Groat’s  name,  and  some  wag  ex¬ 
claimed,  “Oh,  C.  D.  Goat.” 

Mary  Leffler,  moving  picture  editor  of 
the  Fort  AVorth  (Tex.)  Star  Telegram, 
is  now  filling  a  month’s  assignment  on 
the  Pacific  coast  studying  the  production 
of  “movies.” 

William  Grady  Kinsolving,  for  some 
time  sporting  editor  of  the  Galveston 
Daily  News,  is  now  city  editor  of  that 
paper,  succeeding  Meigs  O.  Frost,  who 
was  forced  to  give  up  his  work  on  ac¬ 
count  of  eye  strain.  W.  B.  Oozier  is 
now  doing  sports  on  the  News,  taking 
the  desk  vacated  by  Mr.  Kinsolving. 

H.  W.  Blakeslee,  Dallas  correspondent 
of  the  -Associated  Press,  went  to  Browns¬ 
ville  during  the  recent  lx>rder  raids  to 
cover  the  situation  there. 

Clarence  Dubose,  staff  correspondent 
for  the  Galveston-Dallas  News,  also 
went  to  Brownsville  to  cover  the  Imrder 
raids  for  the  Belo  publications. 

Bradley  B.  Hogue,  for  several  years 
past  associate  e<1itor  and  chief  editorial 
writer  for  the  Dallas  Times-Herald,  has 
been  appointed  to  a  position  with  the 
Dallas  traction  lines,  with  title  of  as¬ 
sistant  to  General  Manager  W.  T.  Moore. 
Air.  Hogue  will  direct  the  publicity  work 
of  the  Dallas  traction  lines,  his  position 
Iwing  largely  created  because  of  the  situ¬ 
ation  arising  from  the  operation  of  the 
jitneys  in  Dallas. 

Harry  Dorman  of  Boston,  editor  of  the 
(Tiristian  Science  Monitor,  accompanied 
by  his  wife,  is  touring  the  soiithern  and 
western  states  in  the  interest  of  the 
Afonitor.  Afr.  Dorman  this  week  has 
l»een  visiting  several  cities  in  Texas, 
stopping  at  Fort  Worth.  Dallas  and 
other  newspaper  centers. 

Aleigs  O.  Frost,  for  the  last  vear  and 
a  half  city  editor  of  the  Galveston 
(Tex.)  Daily  News,  has  left  the  emidov- 
ment  of  -A.  H.  Bclo  &  Co.,  publishers  of 
the*  News.  With  his  familv  he  expects 
to  go  norfli.  Prior  to  accepting  the  city 
desk  on  the  News  Air.  Frost  was  secre¬ 
tary  of  the  Galveston  Commercial  Asso¬ 
ciation  for  nearly  two  years,  and  before 
that  was  railroad  editor  on  the  Gal¬ 
veston  News.  He  is  one  of  the  best- 
known  newspaper  men  in  Texas. 


WEDDING  BELLS 

Roger  H.  fhristy,  of  the  Worcester 
(Afass.)  Ttdegram.  and  Afiss  Rosa  Af. 
Cox.  also  of  Worcester,  were  married 
earlv  in  August  at  the  home  of  the 
bride’s  atmt  in  Pittsburgh.  Tlie  cere¬ 
mony  was  performed  by  the  Rev.  E.  P. 
Thomas,  of  the  .Arlington  Congregational 
(Tuirch.  Pittsburgh. 

Miss  Hattie  Bond,  society  editor  on  the 
Sherman  (Texas)  Daily  Democrat  for  the 
last  three  years,  was  married  to  Lyttle 
H.  Bush,  a  Imsiness  man  of  Sherman 
on  the  evening  of  .August  .'5.  at  the 
North  College  Park  Baptist  (Tiurch  in 
that  city. 

Clark  H.  AVilliams.  of  the  Portland 
Oregonian  staff  and  Afiss  .Tessie  Af.  Booth 
were  married  at  Portland  late  in  .Tulv. 

Herbert  Pierce,  a  member  of  the  staff 
of  the  New  York  Tribune,  and  Afiss  Alary 
Elizabeth  Bennett,  daughter  of  Afr.  and 
Afrs.  William  Bennett,  of  Brooklyn,  were 
married  on  -August  4  by  the  Rev.  Tliomas 
F.  Lynch,  of  St.  .Terome’s  Church.  Brook¬ 
lyn. 

Clifford  F.  Frey,  a  reporter  on  the 
Bangor  (Afe.)  Dailv  News  and  Miss 
Pauline  Whittmore.  daughter  of  William 
Wtuttmore.  of  Scranton,  were  married 
in  Easton.  Pa.,  on  -August  0.  hv  the  Rev. 
-Augustus  Krecker.  Mr.  and  Mrs.  Frey 
will  make  their  home  in  Bangor  after  a 
trip  through  New  York  and  the  New 
England  States. 


A.  N.  P.  .A.  Mciii’icrshiu  Transferred 

The  meinl>ershiu  of  the  .Toliet  (HI.) 
News  in  the  American  Newspaper  Pub¬ 
lishers’  .Association  has  been  transferre*! 
to  the  Herald-News  of  that  city. 

P.  V.  Snow,  head  of  the  Ncws-.Tourual 
engraving  department,  of  Dallas.  Tex., 
was  elected  to  the  vacancy  in  the  Imard 
of  governors,  caused  bv  the  removal  of 
II.  II.  Alaloue,  of  Dallas. 


OBITUARY  NOTES 

Lewis  J.  Bates,  for  more  than  sixty 
years*  connected  with  newspaper  work  in 
Alichigan  and  Illinois,  is  dead  at  his  home 
in  Grand  Rapids,  Mich.,  after  a  long  ill¬ 
ness,  in  his  eighty-third  year.  He  was 
employed  for  a  time  on  the  Chicago 
Times  and  the  C^iicago  Tribune  and  later 
became  associate  editor  of  the  Detroit 
Post,  owned  by  “Zach”  Chandler,  with 
Carl  Sehurz  editor  in  chief,  in  1866.  He 
was  the  first  editor  of  the  I-ansing  Jour¬ 
nal  and  for  many  years  was  on  the  staff 
of  the  Grand  Rapids  Eagle. 

Henry  J.  Ri  theisford,  one  of  the  fore¬ 
most  experts  in  the  country  on  news¬ 
paper  presses,  died  recently  at  his  home, 
in  Philadelphia.  He  was  57  years  old. 
He  introduced  cylinder  press  color  print¬ 
ing  in  England,  France  and  Germany. 
He  also  erected  and  operated  the  first 
cylinder  color  ])ress  in  -America.  For 
the  last  15  years  he  was  superintendent 
of  the  pressroom  of  a  Philadelphia  news¬ 
paper. 

Byron  F.  Stephenson,  until  recently 
art  critic  on  the  New  York  Evening  Post, 
di*^!  August  14  in  St.  Alark’s  Hospital, 
New  York  City,  of  a  disease  of  the 
stomach,  in  his  sixty-second  year.  He 
was  l)orn  in  Shropshire,  England,  and 
came  to  this  country  at  an  early  age. 
He  was  for  a  time  on  the  Evening  Tele¬ 
gram  and  the  New  York  Herald  on  both 
the  -American  and  CJontinental  editions. 

Fred  E.  Unholz.  one  of  the  best  known 
newspaper  men  of  California,  for  years 
editor  of  the  Ontario  Record,  is  dead  of 
Bright’s  disease  at  Pleasanton,  Cal 

James  .1.  Nolan,  for  twenty-eight 
years  an  employe  of  the  Boston  Evening 
Transcript,  died  on  -August  7,  at  his  home 
in  Boston,  aged  45  years. 

Henri  Rands  Wells,  foreman  of  the 
Brooklyn  Citizen  composing  room,  died 
Alonday  at-hia  home.  No.  90  Putnam  ave¬ 
nue,  from  an  attack  of  asthma.  He  was 
l)orn  in  New  York  in  1865  and  was  con¬ 
nected  with  the  CTtizen  for  over  25  years. 
He  was  a  member  of  the  old  Brooklyn 
Typographical  Union,  and  later  of 
“Big  Six.”  He  is  survived  by  a  widow, 
two  daughters  and  a  son. 

Nicholas  A.  Horton,  ship  news  re¬ 
porter  at  City  Island,  N.  Y.,  for  the  As¬ 
sociated  Press,  died  at  his  home  at  City 
Island,  on  -August  11,  aged  .58  years.  He 
had  been  in  the  employ  of  the  -Associated 
Press  since  1878. 

Harry  R.  Wii.kins,  for  fourfren  years 
connected  with  the  advertising  compos¬ 
ing  room  of  the  Philadelphia  Evening 
Telegraph,  and  for  the  past  seven  years 
foreman  of  the  department,  died  at  St. 
Luke’s  Hospital  on  -August  12,  following 
an  operation  for  appendicitis,  aged  42 
years. 

Fred  Moy.se,  for  ten  years  employed 
on  the  Toronto  Globe  in  its  mechanical 
department,  was  drowned  near  Toronto 
on  -August  11,  when  a  row  boat  contain¬ 
ing  himself  and  his  younger  brother  cap¬ 
sized  for  some  unknown  reason.  He  was 
25  years  old. 

Charles  Heber  Clark,  who  con¬ 
tributed  humorous  articles  to  various 
publications,  under  the  name  of  Max 
-Adeler,  died  at  Eaglesmere,  Pa.,  on  Au¬ 
gust  11.  He  was  74  years  old. 

Wn.i.iAM  F.  Fort,  formerly  employed 
as  reporter  on  the  Utica  (N.  Y.)  Sunday 
Tribune,  the  Utica  Daily  Press,  the  Utica 
Observer  and  the  old  ITtica  Morning  Re¬ 
publican,  is  dead  in  Troy  (N.  Y. ).  He 
was  in  his  sixtieth  year. 

David  Wasson,  formerly  of  Ports¬ 
mouth,  N.  H..  one  time  editor  of  the 
Portsmouth  Press,  and  also  correspond¬ 
ent  on  marine  affairs  for  New  York  and 
Boston  papers,  as  well  as  for  the  As¬ 
sociated  Press,  died  at  Colorado  Springs 
on  August  9  after  an  operation. 

Vanderiieyden  Fyi.es.  dramatic  critic 
and  writer,  and  son  of  the  late  Frank¬ 
lin  Fyles.  one  time  dramatic  critic  of 
the  New  Y’'ork  Sun.  died  on  August  10 
in  a  sanitarium  in  New  York  City  from 
the  effect  of  bichloride  of  mercury  tab¬ 
lets,  whjch  he  had  taken  bv  mistake.  He 
was  thirty-eight  years  old. 

Michael  Fitz  Gibbon  Lakfan,  for¬ 
merly  treasurer  and  a  trustee  of  the  Sun 
Printing  and  Publishing  Co.,  died  in  New 
York  on  Thursday,  -August  19,  after  a 


$10,000  TO 
$20,000  CASH 

available  for  first  payment  on  at¬ 
tractive  newspaper  property. 
Must  be  in  city  of  at  least  15,000 
and  preferably  in  middle  west, 
Oklahoma  or  Texas.  Proposition 
M.  P., 

CHAS.  M.  PALMER 

Newspaper  Propeities 

225  Fifth  Ave.,  New  York  City 

WILL  BUY  HALF 
INTEREST 

A  customer  of  this  firm,  a  competent  and 
experienced  publisher,  will  buy  a  one-half 
interest  in  a  Middle  West  Daily  news¬ 
paper  in  a  city  of  fifty  thousand  or  less 
population,  purchaser  to  assume  the  busi¬ 
ness  management  of  the  property. 

HARWELL,  CANNON 
&  McCarthy, 

Newspaper  Sr  Magazine  Properties, 

Times  Bldg.,  New  York 


SITUATION  WANTED 


.Advertisements  under  this  classification  ten 
cents  per  line  each  insertion.  Count  six 
words  to  the  line. 


POSITION  WANTED — Expc-rlenced  printer  who 
has  had  over  twenty  years’  service  along  all 
lines  from  tbe  rase  to  manager  and  managing 
editor,  now  employed,  dealres  change  during 
September.  Have  excellent  business  methods: 
able  to  estimate  Job  printing  with  profit;  careful 
liuyer;  can  get  Job  printing  and  advertising  ami 
know  bow  to  hold  Imsiness.  Married;  do  not 
drink;  ebiircb  member;  also  able  to  take  desk; 
bead  writer.  Have  uiid  am  making  good.  Ex¬ 
cellent  references  both  l>anklng  and  newspaper. 
Address  Editor  and  Puldisher,  marked  “Har¬ 
vey.” 


HELP  WANTED 

Advertisements  under  this  classifleation  fif¬ 
teen  cents  per  line,  each  insertion.  Count 
seven  words  to  the  line. 


WANTED — Experienced  solicitors  tor  special 
edition.  Address  at  once,  Box  69,  Chattanooga, 
T'enn. 

ADVERTISING  MAN  WANTED.— Can  offer 
steady  situation  to  expericnetd  advertising  solici¬ 
tor.  .Must  be  able  to  prepare  copy  and  develop 
Imsiness.  No  booze  or  cigarettes.  State  salary 
expected  and  give  references  In  first  lettiT. 
Leading  pa|>er  In  middle  west,  city  of  20,<i0ii. 
Write  D  1520,  care  of  The  Editor  and  Publislicr. 


_  FOR  SALE 

Advertisements  under  this  classification  fifteen 
cents  per  tine^  each  insertion.  Count  six 
words  to  the  Itne. 


FOB  SALB — At  an  exceptional  bargain, 
slightly  used  hlgb-apeed  thirty-two  page  cylinder 
Duplex  printing  presa.  In  perfect  condition. 
Ownera  having  conaoUdated  and  naing  larger 
preaa.  Write  for  price  and  partlculara.  A. 
McNeil,  Jr.,  Poat  Pabllahlng  Company,  Bridge¬ 
port,  Conn. 

Monthly  farm  paper,  100,000  circulation, 
located  Middle  West.  Price  *26,000.  Good 
opportunity.  Harrls-Dlbble  Company,  New 
York. 


FOB  SALE — Family  weekly  newspaper  and 
Job  printing  business  In  suburb  of  large  city. 
Established  more  than  forty  years.  Price 
$10,0011.  Terms:  $5,000  cash,  l>alance  in  eaay 
paynieuts.  Address  Rulmrban  Weekly,  care 
Editor  and  Publisher. 


FOB  SALB — Weekly  newspaper  and  Job  print¬ 
ing  busincsg  in  suburb  of  large  city  in  Pennsyl¬ 
vania,  estalilisbed  more  than  forty  years.  Pric-e 
$10,000.  Terms:  $5,500  cash,  balance  In  easy 
payments.  Address  Weekly,  care  The  Editor  and 
Publisher. 


short  illness.  He  was  a  brother  of  flic 
late  William  M.  Laffan,  one  time  pro¬ 
prietor  of  tbe  Sun.  In  addition  to  his 
work  in  the  business  department  of  the 
Sun,  he  was  correspondent  for  tbe  Sun  at 
Madrid  during  the  Spanish-Ameri<’an 
War. 


Publishers’  Supplies  Market 


Antimony  .. 

Tin  . 

Lead  . 

Copper  . . . . 
News  print 
Craft  paper 


31-32 

33-87% 

4.40-  4.45 
16.37-16.621^ 
2.09-  2.26 
4.75-  5.25 
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TIPS  FOR  THE  AD  MANAGER 

The  Federal  Advertising  Agency,  231 
West  39th  street,  New  York,  is  placing 
orders  for  54  and  56  lines  generally  for 
Doubleday,  Page  &  Co. 


George  Batten  Co.,  Fourth  Avenue 
Building,  New  York,  is  sending  out  an 
ll-time  renewal  order  for  the  Thermoid 
Rubber  Co.,  250  West  54th  street.  New 
York. 


The  Aeolian  Co.,  29  West  42nd  street. 
New  York,  is  making  up  its  list  of  pub¬ 
lications  for  the  fall  and  winter  cam¬ 
paigns. 


The  J.  B.  Lippincott  Co.,  publishers  of 
Lippincott’s  Magazine,  Philadelphia,  will 
placa  its  advertising  through  the  .7.  Wal¬ 
ler  Thompson  Co.  agency.  New  York. 


Orders  for  the  advertising  of  .John  S. 
Mason  Co.,  shoe  dressing,  are  being  sent 
lo  Pennsylvania  newspapers  by  N.  W. 
Ayer  &  Son,  300  Chestnut  street,  Phila¬ 
delphia.  The  same  agency  is  ])lacing  con¬ 
tracts  for  the  Arthur  Chemical  Co..  New 
Haven.  The  business  starts  Sept.  1. 


’I’lie  Blackman-Ross  Co.,  95  Madison 
avenue.  New  York,  is  making  contracts 
for  the  Hotel  .\stor. 


Newjol  contracts  are  being  placed  gen¬ 
erally  for  the  Standard  Oil  Co.  by  the 
H.  K.  McCann  Co.,  61  Broadway,  New 
York. 


Brackett-Parker  Co.,  77  Franklin 
street,  Boston,  is  handling  the  advertising 
of  Williams.  Clark  &  Co.,  Lynn,  Mass.. 
I.a  France  shoes. 


Harry  Porter  Co..  16  East  4l8t  street. 
New  York,  announces  that  it  will  place 
the  advertising  of  the  following  concerns : 
Aetna  Life  Insurance  Co.,  Hartford, 
Conn. ;  American  Writing  Paper  Co., 
Holyoke,  Mass.;  Marlin  Firearms  Co., 
New  Haven,  Conn. ;  National  Fire  Proof¬ 
ing  Co.,  Pittsburgh,  Pa. ;  Nestle’s  Food 
Co.,  New  York  City :  G.  F.  Ileublein  & 
Bro..  Hartford.  Conn. ;  The  Upson  Co. 
(wall  board),  Lockport,  N.  Y. ;  R.  Wal¬ 
lace  &  Sons  Mfg.  Co.,  Wallingford, 
Conn. ;  Review  of  Reviews  Co..  New 
York  City;  Nelson  Doubleday  (publisb- 
ers).  Oyster  Bay,  N.  Y. ;  .Tones  Bros. 
Publishing  Co.,  Cincinnati,  Ohio. 


The  Packard  Automobile  .\dvertising 
is  being  handled  by  the  Cheltenham  Ad¬ 
vertising  Agency,  11  East  36th  street. 
New  York. 


Contracts  for  Dr.  Young’s  Healing  An¬ 
tiseptic  are  being  placed  by  the  Lewis 
.\gency.  District  National  Bank  Build¬ 
ing,  Washington,  D.  C. 


The  Sterling  Advertising  Service.  33 
West  42nd  street.  New  York,  is  sending 
out  contracts  for  Sol  Young  to  news¬ 
papers  in  Rochester.  N.  Y. ;  Philadelphia, 
I’a.,  and  Trenton,  N.  J. 


George  I..  Dyer  Co..  42  Broadway,  New 
York,  is  placing  120  in.  H  t.  orders  for  the 
Remington  Arms  Co.,  299  Broadway. 


L.  A.  Sandless.  7  Clay  street.  Balti¬ 
more.  is  making  renewal  contracts  for  the 


New  Orleans  States 

Swen  K«t  Paid  Circulatloa  for  6  Monthi 
Ending  March  >1,  1916 

33,796  Daily 

(lain  oTsr  Ootabar  1,  1914 .  696  ooptM 

Moraiag  papor  LOST . 7,046  copiat 

Othar  avaiiliic  papor  LOST . 7,679  oopiaa 

We  cnatantee  the  largeot  whlto  home  de¬ 
livered  evening  circulation  in  the  trade  ter- 
rltorp  of  New  Orleani. 

To  reach  a  large  majorttp  of  the  trade 
proapecta  In  the  local  territorp  the  States  is 
the  logical  and  economic  medium. 

Circulation  data  lent  on  request. 

THE  S.C  BECKWITH  SPECIAL  AGENCY 
Bole  Foreign  RepreientidvM 
Mew  Talk  Ohleage  Bt.  Louis 


Re.sinol  Chemical  Co.,  Resinol  Soap,  Bal¬ 
timore. 


Dooley-Brennan  Co.,  1611  Harris  Trust 
Building,  Chicago,  is  placing  some  busi¬ 
ness  for  the  Dart  Motor  Car  Co.,  Flint. 
Mich.,  and  for  Atlas  flour. 


Eugene  McGukin  Co.,  105  North  13th 
street.  Philadelphia,  is  handling  in  Penn¬ 
sylvania  newspapers,  orders  for  8  in.  d.  c. 
78  t.  for  Allan  R.  Cressman  Sons,  Flor- 
de-Manuel  cigars. 


“ABOVE  BOARD  CIRCULATIONS"  ^ 

The  following  newspapers  are  members  of  the  Audit  Bureau  of  Circula¬ 
tions  and  grant  the  right  to  the  organization  to  examine,  through  qualified 
auditors  or  independent  auditing  concerns,  who  are  certified  public  account¬ 
ants,  any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other 
records  considered  by  the  Board  of  Control  necessary  to  show  the  quantity 
of  circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  dis¬ 
tributed. 


ALABAMA.  NEW  YORK. 


Renewal  orders  for  George  P.  Ide  col¬ 
lars  are  going  out  through  the  Metropoli¬ 
tan  Advertising  Co.,  6  Wall  street.  New 
York. 

Charles  II.  Fuller,  023  South  Wabash 
avenue,  Chicago,  Ill.,  is  sending  out  con¬ 
tracts  for  E.  Lawrence  for  one  time  a 
week  for  five  months. 

Richard  A.  Foley  Advertising  Com¬ 
pany,  Inc.,  Bulletin  building,  Philadel- 
l)hia.  Pa.,  is  placing  contracts  in  a  few 
Mississippi  papers  for  26  insertions  for 
Drummond's  Natural  Leaf,  Liggett  & 
Myers,  manufacturers. 

The  E.  H.  Clarke  Advertising  Agency, 
Steger  building,  Chicago,  Ill.,  is  handling 
one  thousand  lines  one  year  in  a  few 
daily  newspapers  for  G.  Heilman  Brew¬ 
ing  Company. 

^letropolitan  Advertising  Company,  O- 
Wall  street.  New  York  City,  is  making 
up  a  new  list  of  members  for  George  P. 
Ide  &  Co.,  collar  manufacturers,  Trov, 
N.  Y. 

George  L.  Dyer  Company,  Inc..  42 
Broadway,  Now  York  City,  is  making 
contracts  with  a  selected  list  of  news¬ 
papers  for  a  15  lines  8  time  ad  of  !M. 
llartley  (Remington  Arms). 

Pacific  Coast  Borax  Company  is  plac¬ 
ing  42  lines  6  time  orders  in  the  Middle 
West  with  the  Atlas  Advertising 
Agencv,  4.50  Fourth  avenue.  New  York 
City.  ■ 

Attractive  copy  is  la'ing  sent  out  by 
Nelson-Chesman  &  Co.,  1127  Pine  street, 
St.  Louis,  Mo.,  to  Middle  Western  news¬ 
papers  for  the  National  Toilet  Company. 
Contracts  are  being  made  for  104  inser¬ 
tions. 

Dooley  Brennan  .Agency,  of  Chicago, 
is  sending  out  5.000  line  one  year  con¬ 
tracts  to  a  few  Southern  papers  for  the 
Cheek  Neal  Coffee  Company. 


ADVERTISING  FOR  CITIES 


Philadelphia  Director  of  Public  Works 
Shows  How  It  Has  Been  Used 

An  interesting  part  of  the  annual  re¬ 
port,  just  published,  of  Morris  Llewellyn 
Cooke,  director  of  the  Philadelphia  De¬ 
partment  of  Public  Works,  is  that  in 
which  he  treats  of  the  value  of  adver¬ 
tising  for  municipalities. 

He  shows  that  he  has  advertised  more 
extensively  with  each  succeeding  year 
of  his  administration.  He  says  that  the 
contract  work  in  this  city  is  now  open 
to  all  contractors,  and  not  given  only  to 
local  contractors.  He  ligures,  as  did  the 
mayor  in  his  annual  report,  that  the  city 
might  consider  it  part  of  the  .$1,000,900 
saving  that  outside  contractors  underbid 
the  local  contractors  in  four  cases  where 
large  contracts  were  concerned. 

The  director  lays  particular  stress  on 
the  value  of  publicity  throughout  the 
report.  He  quotes  a  lecture  he  deliv¬ 
ered  before  the  American  Society  of  Me¬ 
chanical  Engineers  in  which  he  said  “we 
have  to  get  rid  of  the  now  old-fashioned 
idea  that  advertising  is  a  crime.  I  ad¬ 
mit  that  as  a  part  of  my  work  as  a 
public  official  I  put  in  a  great  deal  of 
thought  on  what  may  be  quite  properly 
called  advertising.” 

The  business  men  and  the  authorities 
of  the  Iowa  State  University  of  Iowa 
City  are  working  for  a  course  of  journal¬ 
ism  at  that  institution. 


NEWS  . Birmingham 

Average  ctrcniatlon  for  1914;  Datir,  36.235; 


Sandar,  37.762.  Printed  2.M7,8?4  lines  more  ad¬ 
vertising  than  Its  nearest  competitor  in  1914. 


CALIFORNIA. 

EXAMINER  . Loa  Angeles 

A.  B.  C.  Audit  reports  show  largest  Morning  and 
Sunday  circulation.  Greatest  Home  Delivery. 

BULLETIN  . San  Francisco 

THE  PltOGItESS . Pomona 

GEORGIA. 

JOURNAL  (CIr.  67.531) . Atlanta 

CHRONICIeB  . Augusta 

laBDGER  . Columbua 

ILLINOIS. 

HERALD  . Joliet 

STAR  (Circulation  21,589) . Peoria 

_ IOWA.  _ 

REGISTER  &  LEADER . Des  Moines 

EVENING  TRIBUNE . Des  Moines 

Essential  to  covering  Dea  Molnea  and  vicinity. 

THE  TIMESJOURNAL . Dubuque 

SUCCESSFUL  FARMING . Des  Moines 


More  than  700.000  circiilatlon  guaranteed  and 
proven  or  no  pay.  Member  Audit  Bureau  of 
Circulations. 

KENTUCKY. 


MASONIC  HO.ME  JOURNAL . LoulavlIIe.  Ky. 

(Seml-Montbly,  32  to  64  pages.)  Guaranteed 
largest  circulation  of  any  Masonic  publication  In 
the  world.  In  excess  of  90.000  copies  monthly. 


_ LOUISIANA. _ 

TIMES  PICAYUNE.... . New  Orleans 


_  MICHIGAN. _ 

PATRIOT  (No  Monday  lasne) . Jackson 

Average  three  months  ending  March  31,  1915: 
Dally.  11,349;  Sunday,  13,104.  Member  “Amer¬ 
ican  Newspaper  Pub.  Ass'n.”  “Gilt  Edge  News¬ 
papers,”  and  A.  B.  C. 


_  , MINNESOTA. _ 

TRIBUNE,  Morning  and  Evening. ..  .Minneapolis 


MISSOURI. 


I-O.ST-DISPATCH . St.  Ix)uls 

Is  the  only  newspa|;er  in  its  territory  with  the 
beautiful  Rotogravure  Pletiife  Section.  Circu¬ 
lation  Hrst  sLx  months,  1015: 

Sunday  average  . .3.">0.066 

Daily  and  Sunday .  204.497 


MONTANA. 


.MINER  . Butte 

.Average  dally.  11.084:  Sunday,  17,971,  for  3 
months  ending  March  31st,  lOI.'i. 


NORTH  CAROLINA. _ 

SKNTINKI . . .  \Vin«ton*Salem 

April  ODT*t  report.  5.f>r»r».  Wlnaton-Salem 
second  largest  city  In  North  Carolina. 


NEW  JERSEY. 


PRESS  (Circulation  7,945) . Asbury  Park 


JOURNAL  . Elisabeth 


PRESS  CHRONICLE  . Paterson 


COURIER-NEWS  . Plalndeld 


COURIER  A  ENQUIRER . Buffalo 

IL  PROGBESSO  ITALO  AMERlCANO.New  York 


DAY . New  York 

The  National  Jewish  Dally  that  no  general 
advertiser  should  overlook. 


NEBRASKA. 

TRIBUNE  . 

. .  .Hastings 

Circnlation  A.  B.  C.  report,  5,640. 
wire  report  United  Press. 

Full  leased 

OHIO. 

PLAIN  DEALER . Cleveland 

Circulation  for  July,  1015: 

Dally  .  132.605 

Sunday  .  163,901 


REGISTER  . Sandusky 

The  most  widely  read  dally  piihllslied  In 
Northern  Ohio  l>etween  tievelaud  and  Toledo. 


VINDICATOR  . 

PENNSYLVANIA. 

TIMES  . 

DAILY  DEMOCRAT 

TIMES  LEADER  ... 

SOUTH 

CAROLINA. 

DAILY  MAIL . 

SOUTH  DAKOTA. 


The  Sioux  Fulls  Daily  Press  la  the  inediiiin 
tliat  reai’hes  the  i»eople  In  the  towns  and  in  tiie 
country.  Lnrgcst  Sunday  paper  of  uny  town  its 
size  anywhere.  G.  Logan  Payne  Company,  New 
York  and  ('hleago. 


TENNESSEE. 

BANNER  . . . .  .  . . . . . NashvlUe 

TEXAS. 


AMERICAN  . Austin 

“The  Twentieth  Century  Paper  of  Texas”  Is 
absolutely  independent,  printing  all  the  news  all 
the  time  and  printing  it  Qrst.  Seventy  per  cent, 
city  circulation  by  carrier. 


ENTERPRISE  . Beaumont 

Covers  East  Texas  and  West  Louisiana 


STAR-TELEGRAM  . Fort  Worth 

Net  Paid  Circulation,  35.000  dally.  Over  60% 
more  net  paid  city  circulation  and  over  5,000 
more  net  paid  Sunday  circulation  than  any  other 
paper  in  Fort  Worth. 


CHRONICI.E  . . Houston 

The  Chronicle  guarantees  a  circulation  of  35, (KK) 
dally  and  45,000  Sunday. 


I’OST  . Houston 

Over  80%  city  circulation  to  regular  aiibacrlb- 
era  by  carrier.  ITie  “Home  Paper”  of  Sontb 
Texas,  30,000  guaranteed. 


TEl.EGRAM  . Temple 

_ Net  paid  circulation  over  6.000. 


UTAH. 


HERALD  REPUBLICAN . Salt  Ijike  Cltv 

_ VIRGINIA. _ 

DAILY  NEWS  ItBCOIll) .  .^  .  .IlarrisoiihiirJ 

III  the  famoiiH  Valley  of  Va.  only  paper  In 
the  rlrliest  Agrleiiltiiral  County  hi  Uiilteii  Stiitex 

~  WASHINGTON. 


POST-INTELLIGENCER  . Seattle 

CANADA. 


_ P  NT  ARIO _ 

PJtBB  PREJSS  . Tx)ndon 

DAILY  HERALD . Stratford 

Largest  circulation  In  Perth  County.  The 
paper  that  Perth  County  people  want  to  read. 


ROLL  OF  HONOR 

The  following  publiahert  guarantee  circulation  and  willingly  grant  any  advertiser 
the  privilege  of  a  careful  and  exhaustive  investigation. 


ILLINOIS. 

SKANDINAVEN  . . Chicago 

INDIANA. 

THE  AVB  MARIA . Notre  Dame 

~  NEBRASKA.  ' 

FREIE  PRESSB  (Clr.  128.384) . Lincoln 


NEW  YORK. 

BOLLETTINO  DELLA  SERA . New  York 

PENNSYLVANIA. 

TT^fES  . Chester 

QUEBEC. 

LA  PRESSE  ....; . Montreal 
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AD  FIELD  PERSONALS 

Alfred  Ilanchett,  of  Duluth,  Minn., 
who  handleti  the  advertising  of  F.  A. 
Patrick  &  Co.,  will  supervise  the  teach¬ 
ing  of  adv«-rtising  at  the  Duluth  Y.  M. 
C.  A. 

L.  W.  Itincar  has  resigned  from  the 
Stalker  Advetising  Company,  of  Toledo, 
to  rejoin  the  Miller  Advertising  Agency, 
with  which  he  was  at  one  time  connected. 

Frank  Reynolds,  who  has  la'cii  audi¬ 
tor  of  the  Kimball  House,  of  Atlanta, 
Ga.,  has  been  appointed  director  of  pub¬ 
licity  for  the  Ansley  Hotel,  of  that  city. 

Frederick  A.  Trestrail,  for  the  i)ast 
five  years  associated  with  the  staff  of 
tlie  John  F.  Murray  Advertising  Com¬ 
pany,  of  Brooklyn,  has  been  appointed 
advertising  manager  of  the  Williams 
Piano  Coniiiaiiy,  of  Oshawa,  Ont. 

A.  E.  Olierndorfer,  formerly  advertis¬ 
ing  manager  of  the  Stumpf  &  LanghofI 
Company  and  recently  with  the  Schuster 
organization,  will  leave  Milwaukee  tliis 
week  for  Detroit,  Mich.,  where  he  will 
lie  identified  with  the  Ranker-Martin 
('ompany,  a  general  advertising  agency. 

H.  R.  Zuppinger  has  been  elected  sec¬ 
retary  of  the  Vigilance  Bureau  of  the 
Minneapolis  Advertising  Forum. 

C.  A.  Burnham,  advertising  manager 
of  Xorthrup,  King  &.  Co.,  of  Miiineajiolis. 
has  been  elected  chairman  of  the  Vigi¬ 
lance  Bureau  of  Minneapolis. 

Henry  Durkin,  advertising  manager  of 
the  Palersou  (X.  .1.1  IXening  News,  has 
resigned  to  iHK'ome  advertising  manager 
of  the  Paterson  Press  and  Sunday  (.'liron- 
icle,  the  two  publications  that  came  under 
the  management  of  W.  B.  Bryant,  for¬ 
merly  of  the  New  York  Tribune,  four 
years  ago. 

Arthur  Aiine,  who  was  ailvcrtising 
manager  for  the  1.  Freimuth  store,  of 
Duluth,  Minn.,  has  taken  a  similar  posi¬ 
tion  with  the  Wilman-Ilansen  Company, 
of  Ashland,  Wis.  Mr.  Aune  has  also 
formed  an  advertising  sales  company, 
which  will  be  known  as  the  Aune-Ma- 
comls-r  Company.  Mr.  Macomlier  will  be 
in  charge  at  MinneajKilis  and  Mr.  Aune 
will  represent  the  firm  in  Minnesota, 
Wisconsin  and  Michigan. 

A.  D.  Klump,  of  San  Rafael,  Cal.,  has 
assumed  charge  of  the  advertising  for 
the  Xew-I-l)ea  Mercantile  Company. 

L.  11.  Quinn,  who  has  had  charge  of 
the  advertising  for  the  I.  X.  Martin  Dry 
Goods  Company,  of  Peoria,  Ill.,  for  the 
past  five  years,  will  open  a  general 
service  office  there,  SeptemlH*r  1. 

E.  T.  Crittenden,  of  Ft.  Worth,  Tex., 
general  manager  of  Washer  Bros.,  dry 
goods,  since  the  incorporation  of  the 
firm  in  HKlT,  will  leave  Ft.  Worth  on 
S«‘ptemlK*r  1  to  assume  direction  of  the 
national  advertising  of  a  wholesale 
clothing  firm  in  Xew  York. 

Garden  Joins  the  Telegraph 

Roliert  S.  Garden,  who  has  just  joined 
the  advertising  staff  of  the  Morning 
Telegraph  of  this  city  has  had  consider¬ 
able  experience  in  the  advertising  and 
publishing  business.  He  started  with 
Vogue  in  Septeinlier,  18l)C,  and  during 
the  10  years  he  was  with  that  maga¬ 
zine  he  held  positions  in  the  circulation 
and  advertising  departments.  He  re¬ 
signed  in  1906  to  become  secretary  of 
Dress  (now  Vanity  Fair)  and  was  with 
Dress  until  1911,  when  that  magazine 
was  taken  over  by  Messrs.  Doubleday, 
Page  Si  Co.  He  then  went  into  the  ad¬ 
vertising  agency  business  with  Walter 
H.  Blaker  and  was  very  successful  in 
handling  the  advertising  of  a  great 
many  of  New  York’s  highest  class  shops. 

Mr.  Garden  went  on  the  Xew  York 
Herald  in  the  latter  part  of  1913.  lie 
had  charge  of  the  advertising  of  the 
Herald  Sunday  Fashion  Magazine  until 
he  resigned  in  December  of  the  follow¬ 
ing  year  to  join  the  advertising  force 
of  the  New  York  American. 


“The  man  with  a  flexible  mind  ■  that 
meets  and  adjusts  itself  to  conditions 
as  they  arise  is  usually  the  most  suc¬ 
cessful.” —  W.  E.  Moffet,  Pittsburg 
I>eade.r. 


NEWS  OF  LIVE  AD  CLUBS 

The  Woman’s  Advertising  Club  of  Los 
Angeles  has  elected  the  following  of¬ 
ficers:  Miss  Catherine  Bell,  president; 
Flora  Kiiich,  vice-president;  Mrs.  Clara 
Eastman,  secretary;  Lyla  Hawkins, 
treasurer;  Florence  E.  Shindler,  chairman 
of  the  business  committee;  Louise  Por¬ 
ter,  chairman  of  the  program  committee, 
and  Shiela  Clark,  president  of  the  press 
committee. 

The  Lincoln  (Xeb.)  Ad  Club  has  at 
present  a  membership  of  180.  with  repre¬ 
sentatives  of  twenty-seven  lines  of  busi¬ 
ness.  For  the  coming  winter  the  club 
has  arranged  for  a  series  of  five  lectures 
by  Frank  Stockdake. 

The  Retail  Merchants’  Association  of 
Brownwood  (Texas)  and  the  Ad  Club 
of  the  same  place  are  planning  for  a 
closer  co-operation,  with  the  idea  of  more 
effectually  censoring  fraudulent  adver¬ 
tising. 

The  Cincinnati  Ad  Men’s  Club  is  plan¬ 
ning  an  advertising  campaign  to  capture 
the  1917  convention  of  the  Associated 
Advertising  Clubs  of  the  World.  A  com¬ 
mittee  has  already  been  appointed  to 
conduct  the  campaign. 

An  “advertising  clinic,”  to  determine 
what  is  wrong  with  the  advertising  work 
in  Nebraska  towns  and  to  find  a  method 
of  treating  the  ailment  has  been  sug¬ 
gested  to  the  Omaha  Ad  club  today  by 
Anderson  Pace,  secretary  of  the  Produce 
Terminal  exchange,  Chicago. 

C.  D.  Nolen  has  been  elected  secretary 
of  the  Omaha  Ad  Club  in  the  place  of 
M.  S.  Binney,  who  resigned  due  to  press 
of  other  business.  L.  M.  Whitehead  has 
been  chosen  first  vice-president  of  the 
club  ill  place  of  the  late  H.  M.  Browning. 


Francis  Goes  to  Craftsman 

James  A.  Francis  of  the  New  York 
World  has  been  appointed  advertising 
manager  of  The  Craftsman  Magazine. 
Mr.  Francis  served  nearly  twenty-five 
years  in  the  various  branches  of  the 
World’s  business  department,  the  last 
twelve  years  on  the  general  advertising 
staff.  From  1906  to  1909,  inclusive,  he 
was  a  member  of  the  New  \ork  State 
I.«gislature,  doing  commendable  work  in 
revising  laws  covering  the  administra¬ 
tion  of  justice  and  banking.  In  the  fi¬ 
nancial  panic  of  1907-1908  he  earned  the 
goo<l  will  of  bankers  and  trust  company 
men  throughout  the  United  States  when, 
as  chairman  of  the  Banking  Committee, 
he  killed  all  freak  bills  and  hastened  the 
passage  of  amendments  suggested  by 
Governor  Hughes’  Banking  Commission, 
work  which  was  instrumental  in  restor¬ 
ing  confidence  to  the  business  world.  In 
1909  he  initiated  the  movement  to  send 
Elihu  Root  to  the  United  States  Senate 
and  nominated  him  on  behalf  of  the  As¬ 
sembly.  During  the  last  campaign  Mr. 
Francis  took  a  prominent  part  in  liehalf 
of  Senator  James  W,  Wadsworth.  Jr.’s, 
candidacy  for  the  United  States  Senate. 


AD  FIELD  HAPPENINGS 
The  John  M.  Branham  Company,  of 
Xew  York,  announces  that  it  has  placeil 
Manning  Wakefield  in  charge  of  the  ag¬ 
ricultural  papers  they  represent  in  the 
eastern  territory,  and  in  addition  have 
scM-iired  the  services  of  A.  H.  Ludwig 
for  the  western  territory.  Mr.  Ludwig 
was  formerly  advertising  manager  of 
Farm  Engineering.  Mr.  Wakefield  has 
lieen  connected  several  years  with  At¬ 
lanta  papers. 

Newsboys  Feast  on  Watermelon 
.-Vtlanta  Georgian  and  Sunday  Amer¬ 
ican  carriers  to  the  number  of  120  en¬ 
joyed  a  watermelon  cutting  August  6  at 
the  Atlanta  headquarters,  and  later  re¬ 
paired  to  the  Grand  and  attended  the 
movies.  The  melons  were  the  gift  of 
Thomas  F.  Goodwyn,  widely  known  as 
the  “watermelon  king.”  Mr.  Goodwyn 
sent  36  melons,  and  the  boys  declared 
they  had  never  seen  larger  specimens 
or  tasted  finer.  Carrier  meetings  are 
held  monthly,  at  which  time  the  boys 
are  addressed  by  members  of  the  city 
circulation  department  on  the  best  way 
to  serve  subeeribers. 


AD  MEN  AFTER  FAKERS 

Peddlers  Selling  Alleged  Salvage  Stock 

in  Several  States  (^t  Into  Trouble. 

Using  as  advance  notices  anonymous 
liand  bills  advertising  that  agents  will 
call  with  samples  of  fine  linens,  hosiery, 
handkerchiefs  and  dress  goods  from  a 
$345,(KK)  salvage  stock  of  the  wrecked 
steamship  "Sultana,”  clever  Scotch  and 
Irish  peddlers  employing  alleged  fraudu¬ 
lent  advertising  and  selling,  are  tricking 
credulous  housewives  into  paying  them 
cash  for  merchandise  of  poor  quality. 
These  peddlers  .are  said  to  be  divided 
into  several  different  groups  which  are 
operating  in  various  parts  of  the  United 
States.  In  a  nunilK*r  of  cities  of  the 
United  States  from  Jacksonville,  Fla.,  to 
Minneapolis,  Minn.,  it  is  reported  that 
these  itinerants  have  been  duping  un¬ 
wary  "women.  n.»- 

The  circulars  distributed  state  that 
the  ""magnificent  steamer  Sultana”  bound 
from  Liverpool  to  New  York  was 
wrecked  off  the  Banks  of  Xew  Found- 
land  after  sailing  four  days. 

Investigation  by  the  National  Vigi¬ 
lance  Committee  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World  shows  that 
in  the  registry  of  the  American  Bureau 
of  Shipping,  the  American  authority, 
there  is  no  record  since  1900  of  a 
wrecked  steamship  ""Sultana.” 

Messrs.  G.  J.  Campbell  &  Co.,  392 
Broadway,  New  York  City,  mentioned  in 
the  circular  as  consignees  and  “the  larg¬ 
est  commission  salesmen  in  the  world.” 
are  not  known  to  have  lieen  at  the  ad¬ 
dress  given  in  the  last  20  years,  and  are 
not  listed  in  any  of  the  New  York  City 
directories. 

It  is  reported  that  a  companion  hand¬ 
bill  from  this  same  source  has  also  been 
circulated  advertising  the  wreck  of  the 
steamship  “Coma,”  with  the  same  state¬ 
ments  regarding  the  disposal  of  the  “sal¬ 
vage”  except  that  the  consignees  are  said 
to  be  “Bigbatt,  Bunce  &  Co.,”  also  of 
New  York  City  and  also  “the  largest 
commission  salesmen  in  the  world.” 

From  various  cities  it  is  reported  that 
as  a  ruse  to  sell  yard  goods,  C.  O.  D. 
orders  are  taken  at  absurdly  low  prices 
from  samples  of  fine  handkerchiefs,  nap¬ 
kins,  towels,  hosiery,  gloves  and  other 
small  articles  to  be  delivered  within  21 
days.  After  the  order  is  given  the  ped¬ 
dler  shows  pieces  of  dress  goods  which 
he  claims  are  also  marvelous  bargains. 
The  dress  goods  are  sold  out  of  suit¬ 
cases  and  delivered  on  the  spot  for  cash. 
The  orders  for  future  delivery  are  never 
filled. 

Hugh  Barry,  one  of  these  peddlers, 
was  arresteil  in  Springfield,  Ohio,  and 
held  for  trial  on  the  charge  of  obtaining 
money  under  false  pretenses.  It  is  al¬ 
leged  that  he  represented  mercerized 
cotton  poplin  to  be  silk  poplin  with  a 
wool  and  linen  thread.  He  was  released 
on  a  .$.50  cash  bond,  but  it  is  not  ex¬ 
pected  that  he  will  stand  trial.  War¬ 
rants  for  the  arrest  of  John  McGinley 
and  Stephen  McNulty,  also  of  the  gang 
operating  in  Springfield,  have  been  is¬ 
sued  on  the  charge  of  false  advertising. 
They  have  not  yet  la'cii  apprehended, 
hut  if  brought  to  trial,  the  National 
Vigilance  Committee  will  provide  a  wit¬ 
ness  from  New  York  City  to  show  that 
the  statements  in  the  circular  are  un¬ 
true.  They  are  wantinl  by  the  police  of 
several  cities  on  various  charges. 


Publishers*  Representatives 


BUDD,  THE  JOHN,  COMPANY. 
Burrill  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St  Louis. 


CONE,  LORENZEN  &  WOOD¬ 
MAN, 

Brunswick  Bldg.,  N.  Y.;  Advtg.  Bldg., 
Chic.;  Gumbel  Bldg.,  Kansas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office.  1  W.  34th  St. 


GLASS,  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chicago. 


O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST, 

22  North  William  St.,  New  York. 
Tel.  Beekman  3636. 


PAYNE,  G.  LOGAN,  CO., 

747-748  Marquette  Bldg.,  Chicago, 
IlL;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St,  Boston,  Mass.; 
Kresge  Bldg.,  Detroit,  Mich. 


VERREE  &  CONKLIN,  INC., 
225  Fifth  Ave.,  New  York. 
Tel.  Madison  Sq.  962. 


WARD,  ROBERT  E., 
Brunswick  Bldg.,  New  York. 
Advertising  Bldg.,  Chicago. 


Advertising  Agents 


COLLIN  ARMSTRONG,  INC., 
Advertising  &  Sales  Service, 
115  Broadway,  New  York. 


BRICKA,  GEORGE  W.,  Adv.  Agent, 
114-116  East  28th  St,  New  York. 
Tel  9101-9102  Mad.  Sq. 


FRANK.  ALBERT  &  CO., 

26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND.  H.  S..  ADV.  AGENCY. 
INC., 

20  Broad  St,  New  York. 

Tel.  Rector  2573. 


LEVEY.  H.  H., 

Marbridge  Bldg. 
Tel.  Greeley  1677-78. 


THE  BEERS  ADV.  AGENCY, 
Latin-American  “Specialists.” 
Main  Offices,  Havana,  Cuba. 
N.  Y.  Office,  Flatiron  Bldg. 


M AX  UA TTAX  lA'Pi:S 

FOW  AI.l.  lYPi:  PKI.NTIN(i  PI  UI'OSKS. 

\\1  FIKMSH 

11  AI.l  -TONK./INC  HLHISUS.roPPtR  K  T(  HISOS.  HR  ASS  h  It  HIMiS. 
CDl.OR  PI.ATI.S,  ILI-CTRO  rVPKS.  Dl  SIGNS.  HI.  lOLCH  ING,  ll.I.l  S  TR.\  flONS 
AM)  PHOTOGRAPHS  THOM  TIIT  ORDINARY  TO  THT.  HKillTsI  Ql  .VI  IT"» 

ATI.  OKDTRS  RTCT.IM  I IIK  MOST  (  VHETLT.  AM)  PAINSIVKING 
.VTIf.NriON.  WITH  PRO.MPT  VVD  SATISTACTORV  SI  KVK  I.. 
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MW  YORK  I  >1  AHl  l-.HI  I>  IB-w) 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


267 


NEW  ENGLAND  OFFERS  AN  ATTRACTIVE  FIELD 

TO  NATIONAL  ADVERTISERS  SEEKING  BUSINESS 

By  the  MORSE  INTERNATIONAL  ADVERTISING  AGENCY 


Fortunate  the  advertiser  w^ho 
has  his  product  selling  in  New 
England.  A  demand  once  cre¬ 
ated  in  the  six  New  England 
states  means  a  steady  and  con¬ 
stant  increase  of  business  when 
supplemented  by  the  use  of  in¬ 
telligent  advertising  in  the 
local  newspapers. 

Granting  that  the  advertis¬ 
ing  rings  with  the  right  appeal 
and  the  article  is  one  of  merit 
the  desired  result  follows  more 
surely  than  in  any  other 
section. 

Probably  there  have  been 
more  advertising  successes  first 
made  in  New  England  than 
elsewhere. 

It  is  the  home  of  clean  jour¬ 
nalism;  the  readers. are  intelli¬ 
gent  and  the  newspapers  in 
New  England  supply  the  de¬ 
mand  of  these  readers  both 
from  an  editorial  and  a  com¬ 
mercial  point  of  view. 

New  England  produces  one- 
seventh  of  the  goods  of  the 
United  States.  $2,670,065,000 
represents  the  value  of  the 
goods  made  annually  in  New 
England.  Well  paid  labor  and 
growing  wealth  mean  contin¬ 
ued  success  for  those  who  are 
now  advertising  and  for  those 
who  will  enter  this  market  a 
chance  to  secure  a  portion  of 
the  good,  substantial  business 
for  which  New  England  is 
justly  famous. 

The  Industries  of  New  Eng¬ 
land  vary  from  the  Spool  Mills 
of  Northern  Maine  to  the 


MASSACHUSETTS. 


Circulation 

2,5001 

10,0001 

Boston  American  (E) . 

377,419 

.35 

.35 

Boston  Globe  (ME) . 

226,823 

.30 

.30 

Boston  Herald-Traveler  (ME). 

164,808 

.28 

.25 

Boston  Journal  (M) . 

53,816 

.16 

.125 

Boston  Post  (M) . 

425,943 

.40 

.40 

Boston  Transcript  (E) . 

28,911 

.15 

.15 

Fall  River  News  (E) . 

7,153 

.02 

.02 

Fitchburg  Sentinel  (E)  . 

4,812 

.0172 

.0129 

Haverhill  Record  (Z)  . 

♦♦15,000 

.028^ 

.0285 

Lawrence  Telegram  (E) . 

8,986 

.0286 

.016 

Lawrence  Tribune-Eagle 

(M  &  E  comb) . 

11,613 

.03 

.02  • 

Lowell  Courier-Citizen  . 

16,182 

.03 

.03 

Lynn  Item  (E) . 

13,004 

.0536 

.0357 

Lynn  News  (E)  . 

8,694 

.0357 

.0207 

New  Bedford  Standard  and 

Mercury  (ME)  . 

20,900 

.03 

.03 

SpringBefd  Daily  News  (E) . . . 

14,159 

.0357 

.025 

SpringBeld  Union  (MES) . 

27,370 

.07 

.06 

Taunton  Gazette  (E) . 

♦5,917 

.0215 

.015 

Worcester  Gazette  (E)  . 

25,188 

.045 

0.35 

Worcester  Telegram  (MS) . 

26,299 

.05 

.05 

Massachusetts  totals  . 

1,480,313 

2.1358 

1.9738 

Population,  3,605,522. 

RHODE  ] 

ISLAND. 

Pawtucket  Times  (E) . 

21,367 

.05 

.0325 

Providence  BulletiiT'  (E) . 

49,248 

.09 

.09 

Providence  Journal  (MS^).... 

21,850 

.07^08 

.07^08 

Providence  Tribune  (E)  . 

18J344 

.05 

.05 

Rhode  Island  totals  . 

110,509 

.26 

.2425 

Population,  591,215. 

MAINE. 

Portland  Argus  (M) . 

7,258 

.0178 

.0178 

Portland  Express  (E) . 

19,382 

.0535 

.0375 

Waterville  Sentinel  (M) . 

5,558 

.02357 

.01215 

Maine  totals  . 

32,198 

.09487 

.06745 

Population,  762,787. 

NEW  HAMPSHIRE. 

Manchester  Union  &  Leader 

(M&E)  . 

26,593 

.08 

.05 

Population,  438,662. 

VERMONT. 

Burlington  Free  Press  (M).... 

9,814 

.0228 

.0157 

Population,  361,205. 

CONNECTICUT. 

Bridgeport  Post  &  Telegram 

(E  &  M)  . 

♦♦♦25,000 

.065 

•  .045 

Bridgeport  Standard  (E) . 

8,400 

.035 

.015 

Danbury  News  (E) . 

6,168 

.0118 

.0118 

Hartford  Courant  (MS) . 

15,984 

.06 

.035 

Hartford  Post  (E) . 

13,500 

.025 

.02 

Hartford  Times  (E) . 

23,901 

.06 

.04 

Meriden  Journal  (E) . 

4,722 

.025 

.0143 

Meriden  Record  (M) . 

5,963 

.0357 

.015 

New  Haven  Journid-Courier  (M) 

12,020 

.03 

.025 

New  Haven  Union  (E) . 

16,076 

.05 

.03 

New  London  Day  (E) . 

7,793 

.0285 

.0171 

New  London  Telegraph  (M) . . 

3,550 

.00857 

.00714 

Norwich  Bulletin  (M) . 

9,210 

.04 

.018 

Connecticut  totals  . 

152,287 

.47457 

.29334 

Population,  1,114,756. 

New  England  totals . 

1,811,714 

3.06 

2.64 

♦Government  statements,  October,  1914. 

♦•Publishers’  Statement. 

♦♦♦Government  Statement  and  A.  B.  C. — M.  &  E.  Combination. 
Other  ratings  Government  statements,  April,  1915. 

Population  Tor  New  England,  6,874,147. 


heavy  Metal  Trades  of  Con¬ 
necticut.  In  N.  E.  are  located 
nearly,  if  not  all,  the  fine  Sil¬ 
verware  factories  of  the  coun¬ 
try.  The  largest  Cotton  Mills 
are  in  N.  H.  and  Massachu¬ 
setts.  Boston  is  the  Wool  and 
Leather  market  of  the  country. 
The  Shoe  Industry  employs 
more  hands  than  all  the  rest  of 
the  country  combined.  Pulp 
and  Paper  Mills  make  News¬ 
paper  and  the  Finest  Corre¬ 
spondence  Stationery.  If 
space  would  permit,  many 
other  products  of  highest  value, 
giving  employment  to  skilled 
and  highly  paid  labor  might  be 
enumerated. 

Many  of  the  largest  and 
most  successful  advertisers  are 
located  within  the  borders  of 
New  England;  selling  through 
advertising  their  own  neigh¬ 
bors.  These  same  concerns  have 
broadened  out  and  have  con- 
(piered  the  markets  of  the 
world,  typical  New  England¬ 
ers  know  where  and  how  to 
extend  and  foster  their  busi¬ 
ness  in  the  country,  nation  and 
the  world  at  large. 

New  England,  easily  and  eco¬ 
nomically  covered  by  traveling 
salesmen,  because  many  of  the 
cities  and  towns  have  excellent 
railway  and  trolley  service,  the 
newspaper  circulation  overlap¬ 
ping  from  community  to  com¬ 
munity  thereby  making  a  blan¬ 
ket  appeal  over  the  whole,  is  a 
most  compact  territory  in 
which  to  test  out  advertising 
and  selling  campaigns. 


Assuming  that  it  would  be  possible  to  buy  exclusive  New  England  circulation  in  twenty-one  leading  magazines  on  a  pro 
rata  basis,  it  would  cost  $6.29  per  line  for  a  gross  circulation  of  1,339,006. 

The  42  leading  New  England  dailies  listed  on  this  page  offer  1,811,714  circulation  at  $2.64  a  line,  or  over  400,000  more  circula¬ 
tion  at  about  one- third  the  cost  per  line. 

General  advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  facilities  in  the  New  England 
territory  are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST,  The  Newspaper  Advocate, 
Suite  1117  World  Building,  New  York.  Phones  Beekman  4330,  4331. 
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Let  Us  Tell  You  Some  of  the  Reasons  Why 

The  New  York  Globe 

Is  Showing  Enormous  Gains  in  Advertising  While 
Nearly  All  of  Its  Competitors  Are  Showing 
Serious  Losses 


LET  US  SHOW  YOU 

How  food  manufacturers  are  securing  large  markets  for  their  goods  in  New  York  by  using  the 
Globe  exclusively  at  small  expense. 

How  manufacturers  of  fabrics  and  dress  goods  are  creating  profitable  markets  by  using  the  Globe 
exclusively  at  small  expense. 

How  local  retail  shops  and  specialty  shops  have  built  up  profitable  business  by  using  the  Globe  ex¬ 
clusively  at  reasonable  cost. 

How  general  advertisers  in  all  lines  are  securing  handsome  results  right  now  from  Globe  adver¬ 
tising. 

How  we  prove  results  to  advertisers  as  well  as  circulation,  just  the  same  as  you  demand  in  buying 
real  estate  or  other  commodities. 


A  postal  card  or  letter  will  bring  you  convincing  proof  that  if  you  have  any¬ 
thing  in  general  demand  to  sell  to  the  people  of  New  York,  you  can  do  so  quickly 
and  effectively  through  the  Globe. 


187,000  daily  net  sale. 

Member  of  the  Audit  Bureau  of  Circulations. 


CHICAGO 
Tribune  Bldg. 


O’MARA  &  ORMSBEE,  INC. 

Special  Representatives 


NEW  YORK 
Brunswick  Bldg. 


THC  TICMNieAL  PRCSS.  MVW  VOMI 


